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INFORMED
DELIVERY
PROMOTION

Discover and explore what’s coming in
the mail before it even arrives!

Invite your customers to engage with your mail campaign
through previewed, interactive digital images.

UNITED STATES
POSTAL SERVICE &




journey.

INFORMED DELIVERY PROMOTION

The Informed Delivery Promotion enables business mailers, mail owners, advertising agencies, and
Mail Service Providers (MSPs) to use the Informed Delivery integrated marketing features to

Physical Mailpiece mr

Digital Experience

conduct interactive and colorful campaigns that have shown to increase brand awareness, result in
a higher Call-to-Action (CTA) conversion rate, and offer an elevated direct marketing customer

c

S

)

INFORMED
DELIVERY Generate higher
email open rates
PROMOTION
Easily reach

consumers digitally

Create multiple
impressions

Potentially
increase ROI

Drive consumer
response

Provide additional
data insights

@

Build consumer
trust with the brand

Elevate the
consumer journey
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KEY UPDATES FOR 2022 PROMOTION

DISCOUNT AMOUNT REGISTRATION PERIOD
(y ff Jun 15, 2022 Aug 1, 2022
4% o >

eligible postage Dec 31, 2022 Dec 31, 2022

Mailing Promotion Portal (MPP)
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WHAT YOU CAN MAIL FOR 2022 PROMOTION

Eligible Mail Options

o  First-Class Mail™ automation letters, postcards, and flats
o  USPS Marketing Mail™ automation letters and flats
o  Nonprofit USPS Marketing Mail™ automation letters and flats

Ineligible Mailpieces

INFORMED
DELIVERY
PROMOTION

Non-automation mail

Saturation mail flats

Destination Delivery Unit (DDU) flats

Every Door Direct Mail® (EDDM)

Detached Address Label / Detached Marketing Label flats
Business-to-Business or Business-to-Institution/Campus mailings
Package campaigns

O O O O O O O
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INFORMED DELIVERY PROMOTION CAMPAIGN ELEMENTS

Mailpiece In Your Mailbox Campaign In Your ID Dashboard

g2 COMING TO YOUR MAILBOX SOON.
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INFORMED
DELIVERY
PROMOTION

INFORMED DELIVERY PROMOTION CAMPAIGN ELEMENTS

The Three Campaign Elements

Representative Image
4

Ride-Along Image / CTA
4

URL

Ride-Along Image/CTA

pd COMING TO YOUR MAILBOX SOON.

< mAIL

Representative Image

We're Looking for
Medicare Agents in Your Area.

Become CareFree.
Join Our Team Today.
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CAMPAIGN ELEMENTS - REPRESENTATIVE IMAGE

REPRESENTATIVE IMAGE 200P
4 PR e
Medicare Agents in Your Area.
. Representative Image is required for all flats. 780px
. Representative Image is optional for letters.
. Scan of physical mailpieces will display if no Representative Image is provided for letters.
. If Representative Image is used for letters, it must be a representative/enhanced image of the physical mailpiece.
. Representative Image may include the address or non-address side of the mailpiece as well as directional or complimentary imagery
to enhance the Ride-Along image and/or corresponding mailpiece.
. The Representative Image must include a static representation of the mailpiece image sent to the mailbox. The image can look
identical or similar to the actual mailpiece; however, we require it to be in sync with the image/brand of the actual mailpiece.
IN Fo RMED . The image can be submitted as a PDF or JPEG attachment in the Mailing Promotion Portal.
. The image file can’t exceed 200KB.
DEL'VE RY . Image needs to be sized to at least one maximum dimension: 780px width or 500px height.

Mailpiece Representative Image
WEEKEND

wS‘“KLE f‘“l SALE ?’s '

OFF OFF

Ride-along Image

PROMOTION

Best Practices
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CAMPAIGN ELEMENTS - RIDE-ALONG IMAGE/CTA

Informed Images

RIDE-ALONG IMAGE / CALL-TO-ACTION (CTA) VSVRTEE” ... . [
A , Emm ¢ e M e

' EI{\[/\{\II\!I\? ,@9_@,\/[” B 1y pgsond®
. ozl SALE
5 Rl MEGA SALE

"B W e B AETIITIEN [ SHOP NOW off .‘"ﬁ:

. Ride-Along images are required for all Informed Delivery Promotion campaigns.

. Ride-Along/CTA is key for customer engagement and CTA conversion.

. The CTA needs to be clear and take at least 20% of the image area.

. The CTA must have enough color contrast to stand out in the Ride-Along image.

. The CTA can’t encourage mail diversion/elimination; for example, the use of “go paperless” or “pay your bill
online” as a CTA will be approved.

. The click from the Ride-Along image to the destination URL must allow the user to by-pass a pop-up windows.

. Image need to be sized to at lease one maximum dimension: 300px width or 200px height.
IN Fo RMED \ CareFree Logo reinforces brand
DELIVERY 200px 4 o A
Best Practices Become CareFree. J ook and message sync to mailpiece
PROMOTION Join Our Team Today.

Call-to-Action is clear and compelling

300px
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INFORMED
DELIVERY
PROMOTION

CAMPAIGN ELEMENTS - CTA Examples

Examples of Acceptable CTAs

AN NN NN YN U U U N N N

Manage account

View account

Click here to donate

Get 25% off

Get your instant quote

Claim your free gift

Secure your home

Earn 1.5% cash back

Sign up for summer programs
Apply now

Open an account now
Download the app here

See offers

Click here for additional deals

Examples of Unacceptable/Unclear CTAs

Go paperless

Go Green

Sign-up for electronic statements
Pay online

Donate online

Get account info online

Save a tree, go electronic

Save the environment - go online
Get future statements online

X ¥ ¥ X ¥ ¥ ¥ ¥ x

Unclear CTA/no action word examples

x Last Minute Offer

x  Semi-annual Sale

x  Additional Deals

x A Retailer Name or Logo without a
CTA
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CAMPAIGN ELEMENTS - URL

URL
Al
. The URL and link submitted must start with HTTPS.
. The URL and link must lead directly to a landing page that is associated with the physical mailpieces.
. The URL and link must be free of any malware/virus that could impact the USPS or the customer experience.
. The URL and link can’t be branded in a manner that emulates the USPS.com (to avoid confusion).
. The landing page should avoid pop-up windows; and if it does, it should have a cancel/close option.
B2 COMING TO YOUR MAILBOX SOON.
The URL leads to a landing page
that is free of malware/virus and
doesn’t emulate the USPS.com
INFORMED
DELIVERY Best Practice [ https://CareFreelnsurance.com ]
PROMOTION
We're Looking for
The URL starts There is a direct link between the Medioare Agentsinfour ANE
with HTTPS URL and the brand/mailpiece
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INFORMED DELIVERY
PROMOTION JOURNEY
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INFORMED DELIVERY PROMOTION JOURNEY

A & - 8B B W

Register for ID _ View Your Campaign
Promotion and Get Your Campaign Cieele VU Submit Your Induct Performance and 4%
MPP in BCG Elements Approved Campaign in MCP Postage Statement Mailing Discount Application
INFORMED
DELIVERY
PROMOTION
UNITED STATES
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Pre-Campaign

A e -

INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Campaign Post-Campaign

H g o7 — W

Register for ID ) View Your Campaign
Promotion and Get Your Campaign Create Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved Campaign in MCP Postage Statement Mailing Discount Application
INFORMED
DELIVERY \
PROMOTION Register for ID Promotion and MPP
. Register for Informed Delivery Promotion in Business Customer Gateway (BCG).

. Sign up for Mailing Promotion Portal (MPP).

UNITED STATES
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Log into BCG

Select Mailing Services

Select Incentive Programs

INFORMED
DELIVERY
PROMOTION

Select Go to Service

Select 2022 ID Promotion

INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Register for Informed Delivery Promotion in Business Customer Gateway (BCG)

UNITED STATES
POSTAL SERVICE » USPS.COM | GATEWAY | HELP | SIGN OUT
- —————————— = =
»)
2022 Informed Delivery Enroliment Status: ENROLLED Unenroll | Back to Incentives Home
Promotion
Program 2022 Informed Delivery Promotion
Summary Overview
In an effort to increase the adoption rate of Informed Delivery the USPS is offering a 4% discount on postage for
business mailers who leverage Informed Delivery to reach their target audience through the Informed Delivery digital
Additional  channel.
Contact 4% of eligibl he di is calculated in P 1@ i i
Ronnaaan oof e igible postagg. The d}scount is calculated in PostalOne! ™ and appl !eq to the postage sta!ement at the tgme
of mailing. The 4% discount is deducted from the postage amounts of qualifying product categories that are paid at
the time of mailing. Normal postage prices listed in the published Price List (Notice apply to the mailing and the
Compiete he time of mailing. N ices listed in the published Price List (Notice 123) apply to the mailing and th
discount is applied to those prices.
Locations
Complete Enroliment Status - Enrolled - 4 out of 4 steps completed
Please complete all of the steps below to enroll.
Enroliment Steps (4)
[ + ] Additional Contact Information - Complete
Payment
Accounts [ +] Locations - Complete
PRI [ + ] Payment Accounts - Complete
[ + ] Certification - Complete
Certification i
ctiv
Complete sy Aoty
View Activity Report - View My Activity Report
l—b Show Additional Information |
Mv Activity

UNITED STATES
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Log into BCG

Select Mailing Services

Select Mailing Promotion Portal

INFORMED
DELIVERY
PROMOTION

Select Get Access

Submit Request

You Will See Pending BSA

INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Sign up for Mailing Promotion Portal (MPP)

23 BUSINESS CUSTOMER GATEWAY Home  Hello Testing!

Mailing Services Shipping Services  Additional Services @»ﬂlur'.a Epcndlng Requests = Manage Accourt = USPS.com Help

Mailing Services
~—» Mailing services help you deliver letters and flat mail pieces.

Mailng online services will help you manage day-to-day activities from design and
preparation of your mail to tracking your mailings in the mail stream, The services curmently available
are listed below. You may access services directly from here that you have been approved for and
request access to those you do not.

Automated Business Reply Mail more info =

Balanca & Fees (PostalOnal) mere info =

Customer Label Distribution System (CLDS)  mor info = G0 to Service

IE:.I

Mailer Visibility manm info »

Mailing Promotions Portal  moee info >

If you are not the Business Service Administrator (BSA), you will see Pending
BSA until the BSA at your company has approved your access

UNITED STATES
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Sign up for Mailing Promotion Portal (MPP)

22 BUSINESS CUSTOMER GATEWAY Home  Hello Testing!
Mailing Services  Shipping Services  Additional Services @alerts Erending Requests & Manage Account = USPS.com Help

Mailing Services

“= Mailing services help you deliver letters and flat mail pieces.

il help you manage day-to-day activities from design a
iling in the mail stream. Th & rvi currently avail

your king your gs ic ly
low. You may access services directly from here that you have been approved for and
o not.

Mailer Visibility mor info >

INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Pliainaes Business Customer Gateway

Mailer Promotions Portal - Enter Promo Code

Mailing Promotions Portal more info >

INFORMED 1. Once your access is approved by your BSA, you will be
DELIVERY able to select Go To Service

PROMOTION Once you select Go To Services, click “No Promo Code”
Then you will be directed to an online form titled “Mailing

Promotions Portal Access Request”

N

(=2 USPS.COM

w

UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Sign up for Mailing Promotion Portal (MPP)

IDEUSPS.COM “

Click here for more information on USPS Mailing Promotions.

Mailing Promaotions Portal Access Request

Please complete the following form to request access to the USPS Mailing Promotions Portal.

N * Company
*Phone (Required Format: xocco0000) Phone Extension (Required Format: xocood)
Email CRID

D E L I VE RY * Industry Type * Participated in Past Promotions?
-- None --

* Are you a Mailer or a Mail Service Provider?

-- None --

1. Complete the form above and submit it.
2. The Promotion Office will review your submission and will send you an approval email within one business day.

UNITED STATES
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INFORMED
DELIVERY
PROMOTION

INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Sign up for Mailing Promotion Portal (MPP)

Once you receive your approval email from the Promotion
Office, please follow these steps:

Log back into BCG

Click Mailing Services

Scroll down to Mailing Promotions Portal

Click “Go to Service”

Click “Submit”

You will be redirected to the Mailing Promotions
Portal

o0k wNE

&= BUSINESS CUSTOMER GATEWAY

Mailing Services  Shipping Services  Additional Services

Home Hello Testing!

alerts BPending Requests & Manage Account = USPS.com Help

Please Note That

MPP Doesn’t
Register You for
ID Promotion or
Create Your
Campaign

Mailing Services
~=== Malling services help you deliver letters and flat mail pieces.

Mailing online services will help you manage day-to-day activities from design and
preparation of your mail to tracking your mailings in the mail stream. The services currently available
are listed below. You may access services directly from here that you have been approved for and
request access to those you do not.

Automated Business Reply Mail more info >
Balance & Fees (PostalOne!) more info > Pending BSA @
Customer Label Distribution System (CLDS) more info > Go to Service
Mailer Visibility more info > L Get Access
Mailing Promotions Portal more info > Go to Service
Mailing Promotions Portal
= USPSCOM Search. a e Charsul

Home  Submit Mailpiece Request

=2 ® o

Most Recent Activity ¥ Search this feed... Y- c

SSSSSSS
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INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

. Submit Your Campaign Elements in MPP and Obtain Approval

Mailing Promotions Portal

SusPsCOMT e 2 @

Home Submit Mailpiece Request My Mailpiece Requests Ask a Question My Questions

Submit Mailbiece Request My Mailpiece Requests Ask a Question My Questions

Search this feed... Y - c

INFORMED
DELIVERY
PROMOTION

Most Recent Activity ¥

More Information and Training on MPP is Available on PostalPro Promotion Page

UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - PRE-CAMPAIGN

Pre-Campaign Campaign Post-Campaign

E‘ ° i . z Ji\,
Register for ID ) View Your Campaign
Promotion and Get Your Campaign Create Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved Campaign in MCP Postage Statement Mailing Discount Application

INFORMED
DELIVERY
PROMOTION

Get Your Campaign Elements Approved

. Submit Your Campaign Elements in MPP for Review and Approval.
. You will be notified about the Review/Approval outcome via eMail in four business days or less; the email
will come from USPSCustomerSupport@USPS.gov.

. If additional input is needed from you to support the Review/Approve process or for your Campaign
Elements an email will be sent to you.

UNITED STATES
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mailto:USPSCustomerSupport@USPS.gov

INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Pre-Campaign Campaign Post-Campaign

E‘ ° i . z Ji\,
Register for ID ) View Your Campaign
Promotion and Get Your Campaign Create Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved Campaign in MCP Postage Statement Mailing Discount Application

INFORMED
DELIVERY
PROMOTION

Create Your Campaign in Mailer Campaign Portal (MCP)

. Create your campaign in MCP.
. MCP is accessed via the BCG.
. The MCP is a simple self-service option that enables mailers to initiate, create, and track campaigns.

Mailers can also use PostalOne! to create campaigns.

UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Register for ID . View Your Campaign
Promotion and Get Your Campaign Croate Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved SRR Postage Statement Mailing Discount Application
PostalOne!®
o

Mailer Campaign Portal (MCP)

Under Business Customer Gateway (BCG) Through eDoc Submission

*  Self-service option where mailers create campaigns via

*  Manual creation of campaigns eDocumentation (eDoc) and submit through PostalOne!®

INFORMED * Best fo.r small campaigns _ 3 e Mail.dat or Mail.XML submission options
DELIVERY . N.otc suitable for complex campalgns and/or mal!lngs ' «  Can submit Presort or Non-Presort jobs
*  Visit BCG for more information on how to submit campaigns « Ideal for higher campaign volumes and more complex
PROMOTION through MCP. campaigns/mailings.
Under Other Services enroll in by clicking on Get Service and .

Images must be hosted on the web — most mailers create a folder or

subdomain on their website and drop the images in there.

*  Mailers should go through several rounds of testing in the CAT
BCG test environment before submitting active campaigns in
Production.

. Email USPSInformedDeliveryeDoc@usps.gov for support

then click on the Go to Service button next to Informed
Delivery® Mailer Campaign Portal.
*  Email USPSinformedDeliveryCampaigns@usps.gov for support

UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Mailer Campaign Portal (MCP) — Fields

This name will show in the “From” field in the Informed Delivery campaign presented to users. It must be the mail owner's name. For
Brand Display Name example, if an MSP represents Company123, this field should read “Company123.” The same Brand Display Name can be used for
(i.e. Mail Owner Name) multiple campaigns.

This field can have a maximum of 30 characters including spaces.

This field is forinternal use only. For example, “AnyBrand Letter Mailing.” The same Campaign Title can be used for multiple
Campaign Title campaigns.
This field can have a maximum of 30 characters including spaces

This field is for internal use only.

It must be unique foreach campaign. For example “ABC102218-1" (company name, campaign Start Date, extension if more than one
campaign).

This field can have a maximum of 30 characters including spaces.

These fields indicate the dates when the campaign will begin and end.
Campaign Start and End USPS suggests that the Start Date is three days prior to and the End Date is three days after the target in-home date(s).
Dates The campaign Start Date cannot occur in the past.

The Start Date and End Date cannot be more than 45 days apart. .

Campaign Code

The MID must be six or nine numeric digits in length; this is the MID that will be on the mailpieces sent.

If this is a shared MID or multiple campaigns are conducted at the same time, then the Intelligent Mail® barcode (IMb®) Serial Number
Range is also required.

The MID can belong to the mail owner or a Mail Service Provider (MSP). The company that addresses and prints the IMb’s on the
mailpieces will know this number.

INFORMED
DELIVERY
PROMOTION

Mailer 1D (MID)

This range is required if the campaign level is IMb Serialized (see the Interactive Campaign Guide for more information on campaign
levels).

Campaigns using a shared MID must each have a unique and sequential IMb Serial Number Range. This must be a six- or nine-digit
number (depending on length ofthe MID).

The company that addresses and prints the IMb’s on the mailpieces will need to derive and provide this range.

IMb Serial Number Range
Start / End

Mailpiece ape Indicate the type of mailpiece “Letter/Postcard” or (“Flat”) based on the postage payment rate.

Representative Image A Representative Image is optional for letters and postcards. Flat campaigns must utilize a Representative Image.
Ride-along Image A Ride-along Image is required forall campaigns.

Target URL Website to which users click-through via the Ride-along Image or “View Website” link. Required forall campaigns.

UNITED STATES
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INFORMED
DELIVERY
PROMOTION

Two Types of Campaign (MID or Serial Based)

Mailer ID
(MID) Only

D > Sa%eSeles

Same Campaign Target all customers

Intelligent
Mail® Barcode
(IMb®)
Serialized

— A ‘A‘

DAl — B S

Different Campaigns Target groups of customers

Mailer Campaign Portal (MCP) — Chose Your Campaign Type

INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Mailer ID (MID) / IMb Serial Number

Mailer ID (MID) = 6-9 digits
* Number assigned by USPS
to identify mailers
* Owned by Mail Owners or
Brands, MSPs, Ad Agencies,
and Printers

IMb Serial Number (6-9 digits)
* Unigque and sequential
campaign number
» Key to activating a campaign
* Cannot overlap another
active campaign

1
475 L Enfont Plaza Iﬂﬂﬂﬂﬂ [7 0o o] aftola] 117101022l o[ s oo
Room‘ e Y e IMb Serial Routing Code (i.e. Delivery Point Code|
Washington, DC 20260-0004 J_ D TypelD e g (ie. ry )
[T T
UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Pre-Campaign Campaign Post-Campaign

A - & - BH B -7 K

Register for ID View Your Campaign

Promotion and Get Your Campaign Create Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved e Postage Statement Mailing Discount Application
INFORMED Submit Your Postage Statement
DELIVERY . Mailing Statements must be submitted electronically via Mail.dat®, Mail. XML®, or Postal Wizard.
PROMOTION . The Electronic Docu_mentation ((_aD_oc) must in_clude the MID _(for MID Level campaigns) or MID and IMb® Serial Numbers (for Serial-
Range Level campaigns) for mailpieces claiming the promotion discount.
. Separate Postage Statements are required for all MID Level and Serial-Range Level campaigns submitted via Postal Wizard.
. The promotion discount can be applied to qualifying pieces within a combined or commingled mailing (qualifying mail must be
submitted on separate postage statement or by mailpiece version).
. Only one promotional discount will be applied per mailpiece.
. Additional technical information can be found on PostalPro - USPS Mail.dat® and Mail. XML® Technical Specification documents.
. Email USPSInformedDeliveryeDoc@usps.gov for support
UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Pre-Campaign Campaign Post-Campaign

E‘ 0 i . EZ Jﬁ
Register for ID ) View Your Campaign
Promotion and Get Your Campaign Create Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved ol e Postage Statement Mailing Discount Application
INFORMED
DELIVERY Induct Mailing

PROMOTION

. Submit your mailpieces at Business Mail Entry Unit (BMEU).
. Customer receives Informed Delivery Campaign notification (via the Daily Digest) and the physical
mailpiece will be delivered to the mailbox.

UNITED STATES
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INFORMED DELIVERY PROMOTION JOURNEY - CAMPAIGN

Pre-Campaign Campaign Post-Campaign

E‘ 0 4 % Ji/
Register for ID ) View Your Campaign
Promotion and Get Your Campaign Create Your Submit Your Induct Performance and 4%
MPP in BCG Elements Approved e EEE Postage Statement Mailing Discount Application
INFORMED
DELIVERY View Your Campaign Performance and 4% Discount Application
PROMOTION : - . :
. You can view the Activity Report to view your campaign performance.
. The Activity Report can be accessed via “Incentive Landing page” or “Activity Report Tab”.
. Reports are ONLY available to the Account Holder permit.
UNITED STATES
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INFORMED DELIVERY
PROMOTION BEST PRACTICES

UNITED STATES
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ID PROMOTION BEST PRACTICES

Checklist to Review to Submitting Campaign Data in PostalOne!

1 Make sure your ID Campaign is in SUBMITTED or in ACTIVE status in the MCP no later than 2 p.m. 40% of
EST the day before the job is submitted to PostalOne!. If your ID Campaign is created after 2 p.m. Errors
EST the day before, cancel the PostalOne! job and resubmit it the next day after 6 a.m. EST.

9 Make sure the Postage Statement Mailing Date falls WITHIN the Start and End Dates of the 40% of

o

campaign in the MCP. We suggest making the Start Date of the campaign the earliest Postage

Statement Mailing Date of the job. Errors

Make sure the CCR code for claiming the ID Promotion (Characteristic Type of “I” and
I N FO RM E D Characteristic of “P1”) is populated within the eDoc for each MPU claiming the discount on the
postage statement.

DELIVERY 4 |Make sure the Serial Numbers in the piece barcodes (IMbs) related to the Mail Piece Unit (MPU)

AAAAAAS

PROMOTI ON claiming the discount are within the start and end serials of the campaign in the MCP.

5 | Make sure at least 80% of all the pieces under the MPU(s) claiming the discount can be
associated/matched to a campaign in the portal based on the MID and Serial Numbers in the IMbs.

6 |Make sure the MID in the piece barcodes (IMbs) related to the MPU claiming the discount is the
same as the MID of the Campaign in the MCP.

UNITED STATES
POSTAL SERVICE &




INFORMED
DELIVERY
PROMOTION

ID PROMOTION BEST PRACTICES

Review Your Activity Report

- Postage Mail | Permit |Permit | Finance | Total |Discount Mailing
AEITEEE) IR Statement ID |Class Number| Type |[Number| Pieces | Amount U ESEEE Group ID Jelole
9/13/2021 Charity Works 445660208 SM 165774 Pl 162875 | 13,555 $0.00 $3.358.97 324995890 | 627456E
9/13/2021 Charity Works 445660251 SM | 165774 Pl 162875 | 53,734 5871 $13,640.91 231665789 | 627332A
9/13/2021 Charity Works 445660568 SM 165774 Pl 162875 | 43,324 $0.00 $11,345.89 325034897 | 564856B
9/13/2021 Charity Works 445660458 SM | 165774 Pl 162875 | 321,456 $0.00 $72,345.89 223897345 | 324332C
9/13/2021 Charity Works 445660214 SM 165774 Pl 162875 | 333,234 | 51,202 $81,345.77 834597345 | 549987D
9/13/2021 Charity Works 445660441 SM | 165774 Pl 162875 | 564,890 | $2,897 $104,345.89 | 345897567 | 627341A
9/13/2021 Charity Works 445660411 SM 165774 Pl 162875 | 123,345 $0.00 $56,898.99 345098789 | 687903B
9/13/2021 Charity Works 445660778 SM | 165774 Pl 162875 | 45,345 $0.00 $12,234.88 213456789 | 627345C
9/13/2021 Charity Works 445667478 SM 165774 Pl 162875 | 23,345 $320 $8,908.33 908778657 | 877345D
9/13/2021 Charity Works 445667789 SM | 165774 Pl 162875 | 45,545 $0.00 $10,234.55 908675564 | 224897A
UNITED STATES
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ID PROMOTION BEST PRACTICES

10 APPENDIX C - Mail. XML MDX Server Side Validations - Warning Codes

Warning Warning Description Action

Code

9781 A campaign cannot be found for MID(s): {1}. All MID(s) claiming Incentive = Pl must be linked to a N/A
valid (active or submitted) campaign for the incentive to be applied

9782 The PostageStatementMailingDate does not fall within the campaign start and end dates for MID(s): | N/A

{1}. All MID(s) must be linked to a valid (active or submitted) campaign, and the
PostageStatementMailingDate in the ContainerinfoData block should fall within the campaign start
and end dates for the incentive to be applied.

9783 There is an invalid combination of campaigns entered for this mailing. MID-based campaigns N/A
(MID(s): {1} cannot be mixed with Serial-based campaigns (MID(s): {2}) on the same statement for
the same MID.
9784 To be eligible for the Informed Delivery incentive, the number of pieces tied to N/A
I N F o RM E D ReferenceableMailData blocks must be greater than {1} percent threshold. The current percentage
is {2}.

9785 To be eligible for the Informed Delivery incentive, the number of pieces claiming the incentive N/A
D E I Iv E RY cannot be greater than the number of pieces in the campaign. MID: {1}, claimed pieces {2},

Campaign pieces {3}.

Note: Specific to Portal, Serial campaigns.
P Ro M OT I o N 9786 The SerialNumber6 or SerialNumber9 in the IMB block do not fall within the campaign start and end | N/A
serials for MID(s): {1}. All serials must be within the correct range for a valid (active or submitted)
campaign for the incentive to be applied.
9779 When claiming the Informed Delivery incentive, the PostageStatementMailingDate in the N/A
PostageStatementCreateRequest must fall within the DateStart and DateEnd in the CampaignData
block or within the ReferenceableMailDateStart and ReferenceableMailDateEnd in the
ContainerInfoData block.
9780 To be eligible for the Informed Delivery incentive, the number of pieces tied to N/A
ReferenceableMailData blocks must be greater than {1} percent threshold. The current percentage
is {2}.

UNITED STATES
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INFORMED DELIVERY
PROMOTION SUPPORT AND
RESOURCES

UNITED STATES
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SUPPORT

« PostalPro: https://postalpro.usps.com/promotions

 Requirements documents
« Webinar links, slides, and recordings
« Guide to the USPS Mailing Promotion Portal

« Mailing Promotion Portal (via your Business Cug
Gateway Account)

* Promotion Pre-approvals & Questions

 Promotions Team Email:
MailingPromotions@usps.gov

PostalOne!® Helpdesk

For issues and concerns regarding
enrollment or technical issues, please
contact the PostalOne! Helpdesk through
the Mailing & Shipping Solutions Center
(MSSC) by email or phone at:
MSSC@USPS.gov or 1-877-672-0007.

1234567
Ed

UNITED STATES

POSTAL SERVICE o


https://postalpro.usps.com/promotions
mailto:mailingpromotions@usps.gov

Questions and Comments

INFORMED
DELIVERY
PROMOTION

UNITED STATES
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Appendix
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2022
PROMOTIONS
GUIDEBOOKS

Modular: Distinct sections get
you to the information you need,
quickly and easily

Clickable: Interactive tabs,
buttons, and links take you
directly to relevant content and
resources

« Available on Postal Pro:
https://postalpro.usps.com/promotions

TACTILE,
SENSORY,
INTERACTIVE
PROMOTION

it and ey wAh -

PERSONALIZED

COLOR
TRANSPROMO
PROMOTION

Sy Uy bast

EMERGING AND

ADVANCED
TECHNOLOGY
PROMOTION

1 g . Prog o et S
PR —

INFORMED
DELIVERY
PROMOTION

O s et bap wnat s ¢ oy

EARNED
VALUE
PROMOTION

MOBILE
SHOPPING

PROMOTION -

B e o e T

UNITED STATES
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7022 EMERGING AND ADVANCED TECHNOLOGY PROMOTION

OVERVIEW PROMOTION OVERVIEW

Where Mail and Technology Meet
Send a madl experence that exotos Cusiomers Dy
Connecting malpleces with the bitest digtal technclogies.
Use the 136652 technologies 10 BOosT your DIand awareness.

Q R show off product features, Mghight key nformation, send an
F E T U ES FIRSIIDI0 Ofer, Of NGIGH With yOUr CUSIOMOTS I NEw wirys,
Folow along 10 learn more about these technologees.

CORALING Groat Mail axparances, and Now 10 100HW o
discount on postage with your qualying maling

Learn what each
promotion is about,

SINUVIS

Seven ways to create 8 new mail experience. All of them come with a discount.

U | C K STA RT New for 2022 are two discount leveds for dfferent technologies. Explore belkow 10 see what decount wil be appled
10 each qualitying 10chnciogy. Note that only one Giscoum can be applied 10 2 maling
ERLIZITD mersing ond Advanced Technlogies : and how it can hel P
5
“Enhanced” Basic Integration 1
Augmented Reality g[f}a with Visice Assistant @ yo u e e r re aC
i 40 ik Oy &3 ~e b veie Commands

PROMOTION DETAILS
your customers.

mm::ﬂ D ¥:: i Communication
MAILING SUBMISSION gg =S M o e
AND ACCPTANCE

SUYLIA NOLLOWOUS

Mixed Reality Als Vinual Reatty
gf,mww:  Bropstnan A
Vet spaces e Shace i the aTRCH word

JONVLILION ONV

Mark your calendar

SUPPORT

UNITED STATES
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OVERVIEW

FEATURES

QUICK START

PROMOTION DETAILS

MAILING SUBMISSION
AND ACCPTANCE

SUPPORT

2022 MOBILE SHOPPING PROMOTION

PROMOTION FEATURES:

Scan Image From Direct Mail
to Purchase to Direct Purchase

Mobile Shopping
Capture & Sustomac's atention wih mad the
puts purchases a fow cicks awary

f @ Understand which

technologies and
techniques are
eligible and the
benefit each
delivers to you.

UNITED STATES

POSTAL SERVICE o




OVERVIEW

FEATURES

QUICK START

PROMOTION DETAILS

MAILING SUBMISSION
AND ACCPTANCE

SUPPORT

2022 TACTILE, SENSORY, INTERACTIVE PROMOTION

QUICK START

[l Setect an Eligible Mail Option  Se Prosotion Dutats Secuon 1A

Eligible Mall Options Ineligible Malipieces
O First-Clarss Mall® lottors, cords, and fats O Perioccals

© USPS Marketing Mail™ letiers and flats O Bound Printad Matter
© Nongeoft USPS Maskating Mad™ Mtters and flats O Macha Mad

Treatment Placement
The MO0 CAn INCOPOLE ONE O MO Of The eatmants (o Ay COMBINANON) On the Ouesice of the anvelope.
00 the actust malipiece o both (Dlow in Cords, nserts, onder forms or feply ervelopes are not eligibie)

n Promotion Process at a Glance = |

SLHVLS X2IN0

' REGISTER [

7 @.@

im',

2
:
g
.
g

Learn the key steps
In the process for
each promaotion.

UNITED STATES
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2022 PERSONALITED COLOR TRANSPROMO PROMOTION

OVERVIEW PROMOTION DETAILS

3% DISCO

B Must include

FEATURES Exgaie malpleces must nck

of accoent data In two or more

a Al color marketing message of visualkzasion
okors not Including black, white ayscale

Exampies of market

3 NChe

@ Rewards, Incentive, or Loyalty Programs -
Exampie: ABC Credt Cards oMers 5% and 10% cash back 10 Customers E
who spend ast $5.000 and $30.000 during the monsh of Miry §

@
UICK START T e
Exampie; ABC Crede Cards has a J anAco that card
nibe 10, They's ) pOth free to lapsed
membars who 1ojon

® Coupons ?\
Example: ABC Creda Cards i offerng X% off a8 nternational =
fights for cenain cang h NS 9

@

Exampho of vsualizanons nt data Inchode

MG HCORS

@ Data Visvallzations
e ABC Cradit C

S INCIN0es DA Graphs with bits 1o

PROMOTION DETAILS

s have spent oach month
Full Color marketing

and consumer . - .

2
messaging . 3 LEEEL I I n I

B Required Message Placement 2

g the magic to R

MAROLNG MESsagng The marketing message or dota vis must be ponted on the bilstatement -

and sccourt data L4 8 N “ONSE” wiich 15 printed in-stream, within the content of the Dl ¢ ;

thiough the use of color statement. (This ders from an » of an erwelope) L

MAILING SUBMISSION ! ab(_)l_Jt ge_tting your
AND ACCPTANCE mailing right and

B Non-Eligible Consumer Messaging

+  Content that promotes o suggests mad diversion like “going paperiess” or

s | earning your
discount or credit.

SUPPORT :

+  Prepented
« Co

ndormation

hor stor

paper with general graphics of text

SLALES, AMOoUNE JUR, OF CONEact

in FOUBNG MESSAGING SUC a5 paymen

i

UNITED STATES
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OVERVIEW

FEATURES

QUICK START

PROMOTION
DETAILS

MAILING SUBMISSION

AND ACCPTANCE

SUPPORT

F0EE EMERGING AND ADVANCED TECHNOLOGY PROMOTICN -

MAILING SUBMISSION AND ACCEPTANCE

MAILING SUBMISSION REGUIREMENTS

The discount musi be clained at the Sre of mailing durieg the promotion period and cannot be rebated ai a bier date.

i It Can B AN 3 o madling, The use of Jechnology Srdion pring tneatmernts. elgitie for

n Documentation/Postage Statement

Maikngs mast De submitod slectromically wia Ml da and Ml )WL o Postal Wizend. Malings that e prepansd and entaned
by an entity cther than e mail owner mus indicate the cwner's identity in e slecironic documentation Celoc ) The eloc
Y ity 1 Ml cwnier nd mail prRepane i 1he ByyFo Sokes By Cusiorr R gistiation 1D [CRID, W ID: MIDY o P
T, Participants will b nequined 10 3Tmatisly Cim this promotion in the ncenthe CLamed” SECton on clectone
ntage Saement submission cerfying sach sadgince ments all pligitdlny mqursments

Tio cliirn thae clisconrnt for mailngs subrmimed vis Madldat® and Mail ML, the Comgonen Chiescinics Recond [ICCR] Sk MUST
b popated with the appropriate teo-letier characienstic oode of i must be selected on PostalWieand in the dropdown.

m Mobie Shopging (7% Discoet

] combined and Commingled Mailings

Thae promation drcournt can Be apped 1o quabfyng pleces within 3 combined o commingled maiing, but the quaithing
il srasst b SubMEiod 0N Sepaate POSLAGR ST emants of by malpiece wrsion

by ot DrEMdtonal dscount will B apibed fod maliphscn virson e mised by MPU Mad Paece LUink and WP Segmen
100 i @ comimingled maikng, which may comain mulple mal cwness, 3 malipiece version must be created for each mal
Gty Thas incistiig: Cin bae Elaimes indegeisadintly Far each wiang the COR e, 17 neeaed, sraiien miny conliogs [ use
@itherthe: C5M Postage Group 1D of the mpa Cussamer Reference 10 i Oroef 10 0Feats Separme chid stapments for

e pheces which sre slgitie for incentves. H o mailer s using the customes mienence iD 1o creme separaste sotsments o
unigue MP& recond musi be created for pleces which ane diaiming incemne rabes

3
£
g
E

Fuithar techndcal inbemation can ba ound in the LISPS® Maldat Techadcal Specificalions

1T PostalCned® issuas ariee during the promotion pesicd and geevant he tmely finalization of Postags Slmems nis within
PostallOne! system. plesse follow the: instructions in fhe PostalOne! Contingency Plan posied on PostalPro.

b p i poaka i s cOmincae B 2

5 Mailing Date

Mol mrurst be fendesed for accepiance during the promation period. Promaotion efigitie malings muest be finaliced in
ProanadOne! i eaelen thse 200000 AM Cantral Time th ding 1hi prosmction SUeTs ad na Leter thie 15559 PM Ceatral
Time: on the kest day of the promotion,

Frantyievified Cvop Shipment [FYDS) madings that are vorfied and pakd 107 curing the promotion period and quasify
for the pramation will e accepted M cestinmio dry postal facisses 15 calendas days sier the peomation and dae,
[FS Fowm B125). & PVDS maikng that gualifes tor the peomotion cannot hase verification or the aciual drop ship ooow
i 1 e Arsd diry ol The promscion. Ay gualitying masiling That B scoepted and paid for priar to $tar of a promation
s a2t edigiblbe for the promotion discoum.

LiEDddG

Find out about
promotion
registration, mailing
submission, and
mailing acceptance
reguirements.

UNITED STATES
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OVERVIEW

FEATURES

QUICK START

PROMOTION
DETAILS

MAILING SUBMISSION
AND ACCPTANCE

SUPPORT

2022 EARNED VALUE PROMOTION

SUPPORT

Further questions can be directed
1o the Promotions Office.

EMAIL
Eamedviae
MAIL

US Postal Service

At Eamed Value Promotion
PO BOX 23282
Washingron, DC 20026-3282

AN makings must include irdormascn sbout the sample,
CONACE INformaon and an emal address 10 1eSDONSES

Ofice 105paNds 10l NGuiries withn
upon recept of samples 1o the PO Bax
p PIOMOUION il ASOTess

Links to webinars, FAQS and cther promotion resources
Can Be ke on the PostalPro ™ website a8 ity

10 emall o POF of
venfication of the MID and STID

PostalOne! Helpdesk

Helpoesk theough the Madin Shipping Sclutions
Center (MSSC} by emad or phone at: M e

of 1877.672-0007. In the I
Response (IVR), customers will select opticn
A0d then option 3 (PestalOn

SINUVIS

LNVLS XON0

SUYLIO NOLLOWOUS

Have question or
need help? Find out
the best ways to get
In touch with the
@ Promotions Office.

UNITED STATES
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2022 Promotions Calendar . Marketing Mail and First-Class® Mail Products . First-Class® Mail Service [Z? Registration Period = Promotion Period

TACTILE, SENSORY

AND INTERACTIVE [ pECs

DISCOUNT 4%
— EMERGING & r

TECHNOLOGY
DISCOUNT 2% OR 3%
EARNED VALUE

“®

&’} $0.02 CREDIT FOR .
BRM/CRM/Share [¢ Febl5—Mar 30 i APR1 JUN 30

MAIL PIECE COUNTED

PERSONALIZED
DISCOUNT 3%

INFORMED DELIVERY

DISCOUNT 4% | 2 aunss
0

=

MOBILE SHOPPING

DISCOUNT 2% | Lf JUL 15

) SEPT1 DEC 31




2022 USPS
PROMOTIONS
CALENDAR

USPS Promotions encourage
marketers, printers, and mailers
to try out new technology and
print techniques that drive higher
customer engagement and
response rates and increase
return on investment in mail. By
incentivizing the use of these
technologies through discounts,
the Postal Service is helping to
increase the value of direct malil
and ensuring its continued place
in the modern communications
and marketing landscape.

For 2022, USPS is offering the
Promotions detailed on the right.

- UNITED STATES
‘ POSTAL SERVICE @

TACTILE, SENSORY
AND INTERACTIVE
MAILPIECE ENGAGEMENT

Encourages mailers to enhance customer
engagement through innovations in paper
and stock, substrates, inks, interactive
elements, and finishing techniques.

® ELIGIBILITY Marketing Mail letters
and flats; First-Class Malil letters,
cards, and flats

® D|SCOUNT 4%

@/

PERSONALIZED
COLOR TRANSPROMO

Enhances the value of First-Class Mail by
encouraging mailers of bills and
statements to incorporate color marketing
messaging to improve connection to and
response from customers.

® ELIGIBILITY First-Class Mail
presort and automation letters
(bills and statements)

® DISCOUNT 3%

EMERGING AND
ADVANCED TECHNOLOGY

Encourages mailers to incorporate
emerging technologies such as
Enhanced Augmented Reality, Mixed
Reality, Virtual Reality, NFC, Video in
Print, and mail integration with voice
assistants (basic and advanced).

@ ELIGIBILITY Marketing Malil letters
and flats; First-Class Mail letters,
cards, and flats; Non-Profit
Marketing Mail letters and flats

@ DISCOUNT 2%-3%

INFORMED
DELIVERY

Encourages mailers to use USPS’ Informed
Delivery omni-channel feature. Participants
must create Informed Delivery campaigns
through the Portal or submit elements through
eDoc submission and develop campaigns
that meet best-practice requirements.

® ELIGIBILITY Qualifying automation
Marketing Mail letters and flats;
qualifying automation First-Class Malil
letters, cards, and flats

® DISCOUNT 4%

5%

EARNED VALUE
REPLY MAIL

Encourages mailers to distribute Business
Reply Mail (BRM), Courtesy Reply Mail
(CRM), and Share Mail envelopes and
cards by providing a financial benefit
when customers put those pieces back
into the mailstream.

® ELIGIBILITY Credits may be applied to
postage for qualifying First-Class and
Marketing Mail letters & flats. They
must be used by December 31, 2022.

® DISCOUNT $0.02 credit per counted
reply and/or share mail piece

%

MOBILE
SHOPPING

Encourages mailers to integrate mobile
technologies that facilitate convenient,
seamless online shopping experiences.
Many new mobile technologies can be
leveraged to qualify for this promotion.

® ELIGIBILITY Marketing Mail
letters and flats

® D|SCOUNT 2%



TED-C

TRAIL EDGE DIE-CUT



TED-C

WORK GROUP 188




TED-C

* MAD SCIENTIST
CARLOS TRICAMO




INSTRUCTIONS

LETTER MAIL TED-C INSPECTION TEMPLATE INSTRUCTIONS

DIE-CUT MEASURERMENT ZONES

OF DIE-CUT MAaYyY EXTERND BEYOCONMD THIS LINE

2 ) INSPECT TED-C PROFILE

e

Recommendeaed that Die-Cut shape should extend
e SOMNE CCT. I the largest (o left) amount of the
Drie—Cut extension is not in 20NE O (Includimg not
having die-cut extension anywhers in Z20RNE 7)), it
will process, howewer, there will ot e amy visibility
of the Die-Cut im “Informed Delivery”™ for recipients.

To gualify for auvtomation prices, a Die-Cut extension
cannot be onby in ZOMNME “A5 or Z0KE “D7 or im
ZOMNMES A & D7) So some part of the extension
must be in erthaer “B87 or “C7.

The “wvertical™ size of die-cut space must be greater
tham 1 inch.

- NO PART

UFPFPER BOUNDASSY
OF DIE—CUT

)
= | ] e PLACE UFPER LEFT ~
g MIMN I CORMER HERE -
-~ =
5 ALNSM TOPFP EDGE e E=]
g MAX | e WWTTH LINE | = |
=y [
™~ ) 2| e
\\._I O i .
T |
I_ ] 1% I B |
|- ~—r
|_ ] T % o
5 L L 1
3"5 | = M 1
: —— PLACE LOWER LEET
e R o CORMER HERE
T | |_A e ALIGHM BOTTOM EDGE
)T -.,—Ef’ f,—’ VT TEHH ILIME
= M 1

LW ER BOOU MO RY
OF DIE—CUT



TEMPLATE

LETTER MAIL TED-C INSPECTION TEMPFPLATE

=
| - 2 mAax
R RN
= | N
= - R
C 16 MIN | “—— UPPER LEFT -
= CORNER HERE A—I = I—f
=T
LAl
=
= D | ¥ I |
j— -
= . | 14 1 c
& | ¥ | |
6 in E C | } | |
= | 5 | |
B i | 96 B
— * | |
- 35 B | | I
= 22 | S |
= }
= 13 A —— LOWER LEFT }
@3 16§ | CORNER HERE
LAl -
L - L L ' _1 L
=
T MIN

ALL DIMENMSIOMS INM INCHES S MAR 20182



TED-C

* Originally all submissions tested by Engineering

* Evolved to approving previously tested similar
designs

*Saved time and resources
*Very soon, no approvals needed



KENMORE

envelope
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TED-C

 Some creative designs

DELIVERY ADDRESS
IMb HERE




\C

AMERICAN
* LITHO

ADDRESS BLOCK

10.5000"

—  10.0000"__ —
This design is proprietary and the

Intellectual property of American Lithe, Inc.
AMERCAN UTHO PRTINT PENORIG

ST RE PRE-APPROVED 8Y USPS




STATE FARM

SR20 - 3637
10/7/2020
70% OFFSET

S8 AMERICAN
=~ LITHO

TED-C

10.5000°

10.0000°




TED-C

* Conventional or similar previously approved — OK

* Creative designs, multiple protrusions — Review on a
as per basis. Image to Engineering for feedback.
Testing of samples possible

e DMM Reference
e Postal Pro — Source of Information
 Don’t call Carlos



TED-C

Policies, Procedures, and Forms Updates

postal bulletin 22603 (7-28-22) E

DMM Revision: Trailing Edge Die-Cut Mailpieces

Effective September 12, 2022, the Postal Service™ will
revise Mailing Standards of the United States Postal
Service, Domestic Mail Manual {DMN"I@}, section 201.3.3, to
reference an advisory for mailing non-rectangular trailing
edge die-cut (TED-C) letter-size mailpieces at automation
letter prices.

As a result of the Postal Service working with the mailing
industry, a process was developed to allow mailing non-
rectangular TED-C letter-size mailpieces at applicable auto-
mation letter prices. These pieces have a die-cut that
extends past the conventional trailing edge of the mailpiece.

Additionally, a template was created with instructions
to assist with designing TED-C mailpieces. The “Trail Edge
Die-Cut (TED-C) Process for Eligibility at Automation Letter
Prices” advisory and the template are on PostalPro at
postalpro.usps.corm.

The TED-C process will allow mailers greater flexibility in
designing letter-size mailpieces at applicable automation
letter prices while improving ease of use for customers.

The Postal Service will also update Quick Service Guide
(QSG) 201a, “Commercial — Designing Letters and Post-
cards for Automated Processing,” to include a reference to
the advisory for mailing non-rectangular trailing edge die-cut
(TED-C) letter-size mailpieces at automation letter prices.

Although the Postal Service will not publish this revision
in the DMM until September 12, 2022, this standard is
effective immediately.

Mailing Standards of the United States Postal
Service, Domestic Mail Manual (DMM)

200 Commercial Mail Letters, Cards, Flats and
Parcels

201 Physical Standards

3.0 Physical Standards for Machinable and
Automation Letters and Cards
E3 £ o * *

3.3 Dimensions and Shape

{Revise the second sentence of 3.3 to read as folflows:]
*Automation priced letter-sized mailpieces are not subject
to 1.1.1c (rectangular) when they are prepared as a trailing
edge die-cut (TED-C) automation piece under the “Trail Edge
Die-Cut (TED-C) Process for Eligibility at Automation Letter
Prices” advisory on PostalPro at postalpro.usps.com.™™

e k3 e 3 E
The Postal Service will publish this revision in the

September 12, 2022, edition of the online DMM, which is
available via Postal Explorer® at pe.usps.com.

— Product Classification,
Product Solutions, 7-28-22



TED-C

QUESTIONS?



