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How to participate in this webcast

1.Ask questions as they occur via the chat box at the bottom left of your screen. We will
weave them into the conversation and may follow up via email if there are questions left at
the end of the hour.

2.Feel free to download the presentation via the ‘File Download’ pod in the bottom center of
your screen

3.You may full screen the video or PPT at any time by clicking the 4 arrows at the top right of
the screen

4.Complete the brief evaluation at the end so we can incorporate your feedback into future
programs

5.Share this program with your colleagues. It will be available On Demand after the webcast

on The Conference Board website.

)
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Earn Credits

CPE

v Type your full name and email address in the space provided
v" Click ‘ok’ for 3 popups that occur during the program

v’ Stay online for the entire webcast

v’ Credit available for participation in live webcast only

The Conference Board is registered with the National Association of State Boards of Accountancy (NASBA) as a sponsor of
‘ continuing professional education on the National Registry of CPE Sponsors. State boards of accountancy have final authority on
the acceptance of individual courses for CPE credit. Complaints regarding registered sponsors may be submitted to the National
‘ PE Registry of CPE Sponsors through its website: www.learningmarket.org.

SPONSORS
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Panelists:

Tom De Ruyck

Managing Partner

InSites Consulting

Tom is a Managing Partner at InSites Consulting (one of the world's most
innovative marketing consultancy and consumer research firms) where he is
responsible for innovation and advising global brands (IKEA, Heineken,...). He is
also teaching as a Professor at different business schools in ...Full Bio

Demet Tung¢ (Moderator)

Council Director, Customer Experience Council and Market Insights & Analytics
Council

The Conference Board

Demet Tung leads the Customer Experience Council at the Conference Board.
She also provides consultancy & project management services - from strategy
to execution with a hands-on approach - in marketing, customer experience and
commercial management. Demet started her career as a brand...Full Bio

~
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THE ONLY
CONSTANT IS
CHANGE, AND THE RATE
OF CHANGE IS
INCREASING
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. FROM EXPERIENCE
TO ‘ME-XPERIENCFE’
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ILLUSION OF DIFFERENTIATION
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MOVE FROM
‘MARKETING TO
CONSUMERS’
TO ‘'MATTERING

TO PEOPLE’
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Related Peer Networks:

Customer Experience Council

The Council’'s mission is to gain insights in customer experience across
industries and regions by providing global peer-to-peer benchmarking and
best practice-sharing. Council members drive the agenda and evaluate,
adapt, and apply the insights gained to their own businesses.

Market Insights & Analytics Council

The Council’s mission is to help leaders in the practice of market
research, business intelligence and data analytics across industries and
regions. The group provides a peer-to-peer benchmarking and problem-
solving safe space to exchange. In this forum, we will discuss how to
manage the function and how it connects to corporate strategy, innovation
and competitive advantage.

For more information contact:
Marie-Laure Bultot
+32 (0) 2 566 99 06
Marie-laure.bultot@conferenceboard.org
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Webcasts

Upcoming webcast:

A Tale of CX and Bots Part Il:
October 01, 2019 03:00 PM CET [15:00] (Brussels), 09:00 PM HKT [21:00]
(HongKong), 09:00 AM ET [09:00] (New York)

A Tale of CX and Bots Part III:
October 24, 2019 03:00 PM CET [15:00] (Brussels), 09:00 PM HKT [21:00]
(HongKong), 09:00 AM ET [09:00] (New York)

For more information contact:
Margaret Murphy — Upcoming & Content
+32 (0) 2 679 50 65
Margaret.murphy@conferenceboard.org

Derek Servais - IT & Digital Media
+32 (0) 2 679 50 54
Derek.servais@conferenceboard.org
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Webcast Evaluation

The 5 question survey will open in your browser window

Please click on the link above to submit your
feedback on today’s program. Your opinions are
very important to us. Thank you for your time.


http://tcb.qualtrics.com/SE/?SID=SV_eDqzaZjFuOArBVH&type=SP&KA=CL&time=3&region=EU&date=09052019

