
By Todd Starner
Todd Starner is the Region 11

Director and President of IPSSA
On October 21, 2015 Region 11

hosted it 2nd Annual Tropical Pool
Show in Ft Lauderdale, Florida.

Show director Ana Labosky
said she was pleased with the
show and double the attendees
from last year. Not that we want to
be into numbers but a nice little
step forward.
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By John Norwood
John Norwood is president of

The California Pool and Spa
Association (formerly SPEC).

Last week the California Pool
and SpaAssociation submitted com-
ments to the California Building
Standards Commission (CBSC)
regarding the Model Water Ef-
ficient Landscape Ordinance.
CBSC is considering changes
proposed by the Department of
Water Resources to MWELO,
which would then become part of
the building code in California.
CPSA urged CBSC to reject the
adoption of the proposed Ordin-
ance because the Ordinance is
still unclear as to the Ordinance’s
application to single family resi-
dences.

A problem with communicat-
ing CPSA’s concerns to entities
such as the CBSC has been that
single family residential owner
installed pools, spas and hot tubs
have always been excluded from
MWELO based on the threshold
requirements established by regu-
lations. Unfortunately these thres-
holds have either been removed
or drastically changed with this
newest revision and it is unclear
at best whether installation of
pools, spas and hot tubs in resi-
dential backyards would be regu-
lated by MWELO.

CPSA found two key issues
that we believe the CBSC needs
to address before adopting the
new Ordinance. First, when does
the Ordinance apply to home-
owners? And second, does the
effect of application of the Ordin-
ance unfairly discriminate against
the swimming pool and spa
industry?

For the first concern, the appli-
cation of MWELO is unclear for a
new single family home that a
homeowner has built or purchased
from a developer where the land-
scaping has not been installed by
the developer. The amendments
strike the current provision which
specifically applies to owner pro-
vided or hired improvements. The
new definitions include “new de-
velopment project” with a 500
square foot threshold and “rehabil-
itated landscape” with a 2,500
square foot threshold. Neither of
these definitions is clear whether
they apply to landscapes and other
improvements like swimming
pools, spas and hot tubs in single
family homes. Without additional
clarification CPSA believes the

Continued on page 12

IPSSA Chapter Membership Drive 2015
July 1st – December 31st, 2015

Contest rules: A chapter
must be an approved chapter as
of July 1st and bring in a mini-
mum of 5 members to be
entered into the contest. New
and reinstated members only,

transfer and employee members do not qualify. In the case of a tie, the
prizes will be combined and awarded. Prizes will go to the winning
chapters and not individuals.

1st Place - $3000

2nd Place - $2000

3rd Place - $1000

➤  Focus on yourself

➤  Schedule your annual physical for this month

➤  Education at Int’l Pool Spa Patio Expo

Things to do in November

Region 11 hosts 

Annual Tropical Pool Show

Continued on page 5

California Capitol Report
“Backyards consisting of a traditional grass play area
and a swimming pool could be a thing of the past if the
Model Water Efficient Landscape Ordinance is enacted
as proposed,” according to John Norwood, President of
the California Pool and Spa Association.
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All members who mail an entry with the correct answers will become
eligible for a drawing at the end of the month for IPSSA logo gear. All
correct entries will go into a year-end drawing for other IPSSA mer-
chandise. IPSSA members are the only eligible participants and only
one entry per month is permitted. Each month, the winner of the
drawing will be published in The IPSSAN.  Entries for this month
must be received by DECEMBER 20, 2015.

1. A pH of 5.0 is 100 times more acidic than a pH of 7.0.
A. True
B. False

2. Normally, pools should be partially drained when the hard-
ness reaches this level:

A. 1000 ppm
B. 500 ppm
C. 400 ppm
D. 800 ppm

3. The pH of the water does not affect chlorine effectiveness.
A. True
B. False

4. At a pH of 7.5 and a temperature of 68° F, you have this
much chlorine in the killing form (HOCl).

A. 55 percent
B. 60 percent
C. 49 percent
D. 38 percent

Name ______________________________________________________

Address ____________________________________________________

City_______________________________ State__________ Zip ________

Telephone Number (____) ______________________________________

Chapter ______________________________________________________

Correct Answers: 1.______ 2. ______ 3. ______ 4. ______
(Please indicate A, B, C, or D for each answer.)

Mail Entry to:
IPSSA Quiz, 10842 Noel Street, #107, Los Alamitos, CA 90720

Or Fax to: (888) 368-0432
Entries for this month must be received by DECEMBER 20, 2015.

Sometimes it happens.  No
one who submitted entries for the
September Education Corner
quiz got 100% correct. All cor-
rect entries submitted during
2015 are eligible for a big draw-
ing at the end of the year for
more IPSSA logo items.

The correct answers for the
September quiz are 1. A gallon of
muriatic acid (hydrochloric acid
31.4%) is equal to how many
pounds of dry acid (sodium
bisulfate)? A. 2.5 B. 3.5 C. 10.0
D. 5.0, the correct answer is c)
10.0. 2. Total alkalinity does not
affect the speed of pH change in
the water. A. True B. False, the
correct answer is b) false. 3. A
colorimeter measures the
amount of light that is transmit-
ted through a sample. A. True B.
False, the correct answer is a)
true. 4. How many pounds is 1

ppm in 18,500 gallons? A. 1.5
lbs. B. .15 lbs. C. 5.1 lbs. D. .85

lbs., the correct answer is b).15
lbs.

No One Wins the September Education Corner quiz

Nov. 7 IPSSA Board of Regional Directors Meeting
Doubletree Hotel, San Jose, CA 10am
info@ipssa.com

Nov. 12-13 CPO Class
SCP, San Juan Capistrano, California
http://www.anotherperfectpoolnews.com/cpo

Nov. 19-20 CPO Class
Superior Pool Products, Vista, California
http://www.anotherperfectpoolnews.com/cpo

Dec. 3-4 CPO Class
Superior Pool Products, Anaheim, California
http://www.anotherperfectpoolnews.com/cpo

Dec. 10-11 CPO Class
Hasa, Santa Clarita, California
http://www.anotherperfectpoolnews.com/cpo

Jan. 20, 2016 HOTT Show
The Phoenix Club, Anaheim, California
www.hottshow.org

Feb. 5-6, 2016 IPSSA Leadership Weekend
The Sheraton Park Hotel, Anaheim, California
info@ipssa.com

Calendar of Events 2015

The IPSSAN subscriptions
 available to  employee members

Would you like your employees to read The IPSSAN each
month? All you need to do is contact the IPSSA Financial Office
(888-391-6012 or sue@cramercpa.com) and make the request.

REGION 1 – Gold Country: Ryan Ruminson…REGION 2 –
Ventura: Nathan Perkins…REGION 3 – Santa Clarita: Michael
Miller…REGION 6 – Palm Desert: Don Sawyer…Riverside:
Aaron Graybill…REGION 7 – San Diego: Austin Wicht…San
Diego East County: Matthew McKinney…REGION 8 – East
Valley: Angela Clark…North Phoenix: Robert Miller…West
Valley: Michael Maloney…REGION 9 – Clearlake: Randall
Chapman, Stephanie Laws…REGION 10 – Santa Clara: Fred
Doering…REGION 11 – Treasure Coast: Pedro Macedo.

WELCOME NEW MEMBERS!

Financial office thanks chapters

with prompt payments
The Financial Office thanks the following 18 chapters, whose

members all paid promptly in September before second notices were
required:  

Region   1 – El Dorado, Gold Country
Region   3 – Antelope Valley
Region   4 – Central Los Angeles
Region   5 – OCPP, Saddleback, Surf City
Region   6 – Palm Desert
Region   7 – Rancho Del Mar
Region   8 – Henderson, Northwest Las Vegas, Tucson
Region   9 – Clearlake
Region 10 – Fremont. Santa Clara
Region 11 – Cape Coral, North Georgia, Treasure Coast

Attention IPSSA Members!
IPSSA is in the process of converting to new software and elec-

tronic billing, so we are trying to update our records.  We ask that all
IPSSA members please email the IPSSA Financial Office at mem-
bership@ipssa.com with your name, IPSSA ID#, phone number and
email address. We want to make sure we have your most recent infor-
mation on file.  If you have any questions, you can call Sue at 888-
391-6012. Thank you!

Order Training Manuals at 
www.ipssa.com/resources/ipssa-store
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Two great reasons to extend 
the pool season.

MasterTemp® 

High Performance Heater
Max-E-Therm®

High Performance Heater

High Performance Heaters
You and your customers are the two best reasons to sell Pentair 
heaters. Our fast-heating, ultra-efficient heaters give them more 
time to enjoy their pools and spas. And you more time to sell  
North America’s #1 heaters. Extend the season, starting now.

Visit your Pentair distributor today.     
pentairpool.com

  ©2015 Pentair Water Pool and Spa, Inc. All rights reserved. 
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By Harold Evans
Harold Evans is the President

of Orenda Technologies.
As pool professionals, do we

truly understand the interactive
risk and/or contradiction we might
be creating for our customers to
swim in? If you are depending on
product labeling, SDS sheets, EPA
registration, or NSF listings for
these answer, think again. This
article is being written to alert you
about potential hazardous combi-
nations from chemicals you might
not be aware of in our industry.

It is highly likely that without
labels to warn you, or education to
further inform you, products are
being combined in a pool that are
unsafe, harmful, or at a minimum
contradictive. The EPA, NSF, or
labeling requirements in this coun-
try do not require disclosure of
interactive risk with other known
additives in pool water. Simply
stated if you combine certain
chemicals, the byproduct reactions
become your professional respon-
sibility.  

Currently NSF is developing a
standard 50 which specifically ad -
dresses recreational water, which
there are several good reasons for
having its own standard. Current ly
standard 60, which includes drink-
ing water, falls short in the pool
industry. As pool professionals we
continually manage the same body
of water with the weekly addition
of chemicals, which is not ac -
counted for in standard 60. The
new standard 50 is designed to
take this into consideration and the
cumulative toxicology impact
these chemicals have in the water,

but not interactive risks.  Perhaps
the future will allow for this stan-
dard to begin to look at interactive
risk assessment, but for now that
is not the case. Currently, as pool
professionals, it is up to us to seek
this information on our own to
determine risks. So let’s explore
some possible candidates for re -
consideration. 

When adding chemicals to any
pool it is recommend that two
steps are followed. The first prac-
tice is to operate the pump when
adding chemicals, unless specifi-
cally told otherwise on the indi-
vidual products packaging.  Circu -
lating pool water allows for the
proper mixing and dilution of
chemicals. Secondly it is advised
that chemicals be added at differ-
ent locations in the pool to avoid
the risk of chemical conflict or
harmful reactions. For example,
do not pour acid on top of chlo-
rine. This practice can produce
chlorine gas, a dangerous byprod-
uct to people and animals that irri-
tates mucous membranes, breath-
ing difficulty, and skin irritation. A
common problem involves the use
of inline chlorinators and/or float -
er that store trichlor tablets.
NEVER mix trichlor tablets and
any concentration of cal hypo
chlorine or bleach as this will cre-
ate a dangerous reaction. Cal hypo
also comes in a tablet form for
erosion feeders so you must be
careful to never mix cal hypo
tablets and trichlor tablets with
their respective feeders.

Next, when adjusting alkalinity
in water with sodium bicarbonate

Chemical interaction risk

Continued on page 20



Ray Arouesty is President of
Arrow Insurance Service and
IPSSA’s endorsed insurance pro -
vider. He can be reached at (800)
833-3433 or ray@arrowinsuran -
ceservice.com 

This month’s question was
submitted by a member in the
Santa Clarita Chapter:

Question:
I received an email from a

home warranty company asking
me to replace a backwash valve.
When I arrived at the residential
pool I noticed that drain covers
were missing from both the pool
and spa. The customer doesn’t
have a pool service technician
maintaining this pool. Should I
replace backwash valve? Will I be
responsible if there is an entrap-
ment accident?

Answer:
A pool/spa without drain cov-

ers is very hazardous with the
potential for serious injury or
death associated with entrapment
on the drain. There is a good like-
lihood that you will be involved in
a lawsuit if an accident occurs and
the question of your legal respon-

sibility for any injury will ulti-
mately be determined by either a
judge or jury. Defending such a
lawsuit will consume much of
your time preparing for deposi-
tions, answering written discovery
and appearing at hearings or even
trial. The cost associated with a
major injury lawsuit of this type
will total many hundreds of thou-
sands of dollars; costs that are not
recoverable even if you ultimately
prevail. My advice is to tell the
home warranty company that you
cannot take this job unless you are
authorized to install drain covers.
Follow up with an email to the
home warranty company and also
advise the homeowner, if possible. 

Hey Ray! Answers to recent 
questions asked to 
IPSSA’s insurance broker
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Go to ipssa.com
under ‘Resources’ 

to find online training
courses.

ONLINE TRAINING

This year the show committee
decided to move it to the Broward
County Convention Center. 

Labosky explained the reason
for the move was two sided. “First
we wanted to show our vendors
we were serious about creating
South Florida’s best show.  Second
it gives the show opportunity to
grow in the future and never
change sites.”

The Tropical Pool Show wish-
es to thank all the vendors for the
support of the show.

Also a big thanks to show
committee members Allan Schro -
eder and Paulette Hester for all
their hard work.

See everybody next year!

Tropical Pool
Show
Continued from page 1

Try the
Education

Quiz
on page 2 

and 
challenge

your 
knowledge!

Education
Quiz



By Zodiac Pool Systems, Inc.
Social media is arguably the

most powerful marketing platform
for small businesses in the pool and
spa industry. When used correctly,
it can help a company engage with
customers, create new business
leads, and positively reflect a
brand’s image. 

The most effective social media
networks for pool and spa profes-
sionals are Facebook, Twitter and

LinkedIn. However, before you
create social media accounts and
begin “posting away,” it’s impor-
tant to put a strategy in place that
complements your business goals
and your overall marketing strate-
gy. Zodiac Pool System, Inc.’s
social media team has shared 10
tips to help you get started: 
1. Stay brand-consistent

Be sure to have a well-written
biography or company overview

and engaging photos on each social
network, and make sure they are
consistent with your website in
design, tone and writing style. If
one is different from the rest, a cus-
tomer may assume it is a complete-
ly different company, which would
cause confusion and could steer
customers in the wrong direction. 
2. Be personable…

Show your fans and followers
that there is a real person behind

your social media account. Thank
people for retweets, respond to
messages, and start online conver-
sations. People will appreciate you
taking the time to do such things,
and it will help build trust for your
company.
3. … But also be professional

Keep your personal life away
from your company social media
accounts. Your followers on Link -
edIn want to know about the new
pool and spa services you are offer-
ing to customers – they don’t want
to know about your daughter’s first
dance recital (no matter how
adorable she looked) – unless, of
course, it was held at your back-
yard pool and included synchro-
nized swimming! 
4. Opt for quality over quantity

Avoid sharing information just
for the sake of sharing. Social
media posts should consist of qual-

ity, valuable content that is suitable
for your audience. This is one of
the best ways you can increase
your online following if your con-
tent is of a high standard and worth
sharing. 
5. Follow to get more followers

Don’t only focus on getting
people to follow you or like your
page. It’s important to also focus on
following other accounts and busi-
ness pages. Follow pool and spa
manufacturers, builders, service
technicians – anyone relating to the
pool and spa industry. They will
likely follow you back if you are
also posting relevant content. Even
better, share their posts and content
(citing them as the source, of
course). They may follow you back
to show their appreciation, and
there is a chance they will return
the favor!
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Social media marketing tips for pool & spa technicians

Since 1984 — Employee Owned
Specialists in Swimming Pool Safety Products

The employee owners at Pool Covers, Inc. are committed
to great customer service for you and your clients!

Know that when you refer your clients to us they do not
need to shop anywhere else.  Pool Covers, Inc. employee
owners will not only provide superior customer service
but will provide you with the most innovative products to

make your clients pool safe.  We offer child safety fencing
as well as safety swimming pool covers.  Our style of “one

stop shopping” makes it faster and more convenient for
you and your clients.

Remember, for every client you refer that purchases a
safety product from Pool Covers Inc., you will receive a
referral check.  We here at Pool Covers, Inc. appreciate

you and your business!

Pool Covers Inc. providing quality safety products and
service in Northern California for over 30 years.

Call us at 800-662-7665 with your referrals! 

Save Lives, Save Water, Save Heat, Save Money!

Specialty Tools for the
Pool & Spa Professional!

CORD STOPPER

Eliminate water leaks at the pool light

forever. Simply slide Cord Stopper

onto cord and push into conduit.

SUR✔ CHEK LEVEL
This amazing two way level gives you

both a horizontal level and bullseye level

with a threaded nylon base that screws

into your fitting.

HYTEC FIBERGLASS SANDING TOOL

This tool quickly sands the back of

fiberglass pools & spas for snug

 fitting jets to eliminate leaks.

AQUA WRENCH TOOLS
Over 4 dozen Aqua Wrench tools made of

laser cut steel or rigid PVC for  precision fit

and durability.

G&P Tools, LLC
573-431-6998 Made in the USA www.gandptools.com

Continued on page 10



By Todd Starner
Todd Starner is the Region 11

Director and President of IPSSA.
Hope this finds you all doing

well. 
This is truly my favorite time

of the year. Water temps are cool-
ing down, people are buying
heaters, weather is getting bet-
ter..ok maybe not that one. But it’s
also the time of being with friends
and family. 

This time of year makes one
reflect on the past.  I would like to
share one of my family traditions
with you. 

When I was young my grand-
mother always had Thanksgiving
dinner at her house. We would get
together with my aunts, uncles,
cousins and close friends of the

family. My Grandmother never
did anything small. One of her tra-
ditions was that before dinner and
the blessing she would go around
and ask what you were thankful
for. We would laugh and joke with
some of our replies.  Grandma was
not amused. She would look at us
all and say “We can be here all
night. It’s up to you.” We then got
serious and told everyone what we
were thankful for. So with that
thought I am going to tell you
what I am thankful for in my
IPSSA world: 

I’m thankful for Jim Roman -
owski coming to Florida and sign-
ing me up for IPSSA. 

I’m thankful for my Los Tres
Amigos. I couldn’t do it without
you guys. 

I’m thankful for Phil Sharp,
my then Region 9 Director who
guided me in the ways of IPSSA.
Thanks for always being there
Phil. 

I’m thankful for all the friends
I made in region 9 (All of Texas
back then). You guys always made

me feel like I was one of you. 
I’m thankful for Vickie Lester

who in the beginning of my IPSSA
adventure always  took the time to
work with me and answer all my
questions. Thanks Vickie. 

I’m thankful for Ray. Not for
insurance but for always believing
in the things I could do. It was Ray
at a leadership banquet who was
telling people I would be your
president one day. 

I’m thankful for Clint and Sue
who again have always supported me. 

I’m thankful for Elias Duran.
Who in the beginning was the
biggest pain in my neck. Elias
taught me how to prepare for a
BORD meeting. Back then if I
could convince Elias, I could con-
vince the BORD. I’m happy to say
that Elias is what I consider a good
friend now. 

President’s message
November 2015 The IPSSAN Page 7

Subject to terms, conditions and availability. Allstate Indemnity Co. Northbrook, Illinois © 2011 Allstate Insurance Co.

2012 West Monte Vista Ave.        
Turlock, CA 95382
steverichardson@allstate.com
CA Insurance Agent #:  0I05597

We offer commercial auto insurance.

Steve Richardson
(209) 667-2222

73
32

8

It’s your business. Let me help protect it.
When your business relies on your vehicles, you put your reputation on the road. 
Make sure you have the quality protection of Allstate Business Insurance. At Allstate, 
we understand each business has its own unique needs. That’s why we offer products 
with a broad range of coverage for all types of businesses. Don’t wait - make sure 
you’re covered. Call me today.

Continued on page 17



By Terry Arko
Terry Arko has more than 30

years’ experience in the swimming
pool and spa industry, working in
service, repair, retail sales, chemi-
cal manufacturing, customer serv-
ice, sales, and product develop-
ment. A certified pool operator
(CPO) and CPO Instructor through
the National Swimming Pool Foun -
dation (NSPF). Arko is currently a
Water Specialist for SeaKlear Pool

and Spa Products including prod-
ucts that treat cloudy water
SeaKlear is a subsidiary of Halo -
source Inc., a clean water technolo-
gy company based in Bothell, Wash
Halosource innovates technology to
make all water better, drinking
water, environmental and recre-
ational. He can be reached via e-
mail at tarko@seaklear.com.

As anyone in the industry
knows, buildup of scale in a hot

tub or spa can be a pain. Literally.
Once the scale has formed, the
only thing left to do is grab a mild
scale remover and start scrubbing.
After draining and several hours
of elbow grease, you may have
made some progress and the pain
will be over...until next time.
Fortunately, scaling in most cases
can be easily prevented.

After one good scrub-down, it
is plain to see how much easier

and more cost-effective it is to
prevent water problems from the
start than it is to treat them after
they’ve occurred. Unfortunately,
in today’s fast paced world, many
key elements of proper water man-
agement are simply overlooked. In
particular, checking the Calcium
Hardness level is a step many
operators could tend to skip. This
is a mistake for two important rea-
sons: first, low Calcium Hardness
can result in a corrosive environ-
ment that is harmful to bathers,
equipment and the surface itself.
Second, high Calcium Hardness
can result in cloudy water, stains
and scale.

Calcium scale in spas
Calcium scale is typically

more of a problem in spas and hot
tubs due to their higher water tem-
perature. Scale forms when calci-
um attaches to carbonate in the

water. Calcium carbonate be -
comes more insoluble at higher
water temperatures, especially at
the heat ex changer of the heater.
Also, be cause of increased tem-
peratures and aeration, the evapo-
ration rate of a spa is very rapid.
This leads to increased calcium
carbonate build up. Thus scaling
in a spa can be especially difficult
to treat once it occurs and can
even result in damage to the fin-
ish. But almost more importantly
than the damage done to the spa,
is the fact that high levels of cal-
cium hardness can cause discom-
fort to bathers and can even cause
dry itchy skin. The good news is
that Calcium hardness can be
checked, monitored and calcium
scale, prevented.

Defining calcium hardness
Calcium Hardness testing (also
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Just pop the INSTANT FROG
in the skimmer basket and you’re done!

Your clients will enjoy cleaner, clearer water for months
while using up to 50% less chlorine.

INSTANT
INSTANT
INSTANT

INSTALLATION

RESULTS

CLIENT SATISFACTION

INSTANT
FROG®

KingTechnology.com • 800.222.0169

A COMPLETE LINE OF                                                    POOL DECK  PRODUCTS

 One part – no mixing

 Self-leveling – no tooling

 Pouch can be resealed

 Apply to green concrete  
or damp surfaces

 Bubble-free curing

 Non-gassing

 Tack-free in 50 minutes

 Easy to use 62 oz. foil pouch –  
no tools or caulking gun needed

 Available in tan and grey 

 Twelve month shelf life

 VOC compliant

DECK-O-SEAL Is Proud to Introduce HS-1 SL:   
One-Part, Self-Leveling Hybrid Polymer Sealant

Offering a network of strategically placed stocking locations throughout the U. S. and Canada.

A Division of W. R. MEADOWS, INC.
P. O. BOX 337 - Hampshire, IL 60140
Phone: 800-542-POOL 
Fax: 847-214-2268
Email: sales@deckoseal.com
     @deckoseal
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Check calcium hardness to prevent scale in hot tubs

Continued on page 9



referred to as Total Hardness) is a
measurement of the mineral salts
present in spa water. Some of the
mineral salts measured include:
calcium, magnesium, aluminum,
iron and manganese. When it
comes to spa water, 70 to 75 % of
the total hardness is made up of
calcium. According to the Asso -
ciation of Pool and Spa Pro -
fessionals (APSP), the ideal range
for calcium hardness in a spa is
150ppm to 250ppm. Calcium hard-
ness is raised by adding a chemi-
cal known as calcium chloride
(calcium increaser). This mostly
comes in a powder form which
must be diluted in a bucket before
adding to the spa. There is a liquid
version of calcium chloride for
spas available that is much more

convenient to use and it gets into
solution much quicker than the
powder form. Lowering calcium
hardness can only be done by
draining and replacing water.
However, once properly adjusted,
Calcium Hardness levels should
stay within range until the hot tub
is drained and refilled, which
should typically be done every 6
to 12 weeks.  

When to drain and replace 
spa water

There is also a formula for the
number of daily users recom-
mended by the National Swim -
ming Pool Foundation. The for-
mula can be used to determine
when the spa water should be
drained and replaced. The formula
for draining based on daily users is

as follows:
# of gallons in the spa ÷ 3 ÷

users per day = the number of days
between drainings

A hot tub a semi-commercial
or commercial facility needs to be
maintained very differently and
with much more attention than a
residential use hot tub. To use
chemicals that are specifically
designed for hot tub use. And
always use and add chemicals in
moderation and gradually break
up dosing to avoid oversaturation
and chemical reactions that can

Check calcium hardness
Continued from page 8
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CERTIFICATES OF INSURANCE 
NOW AVAILABLE

Contact Arrow Insurance at  800-833-3433
or visit  www.arrowinsuranceservice.com

WATER SAVERS
COMPANY

A DIVISION OF DIRKAND, INC.
SPECIALIZES IN REPAIRING AND

LOCATING POOL AND SPA LEAKS
PERSONALIZED, FRIENDLY SERVICE

• Family Owned •
• Satisfaction Guaranteed •

Serving Orange County, Inland Empire,
South Bay and the Long Beach area

Call Steve or Andi at
1(800) 543-0979 or

(949) 955-1233
Lic. 561852

Order at: www.SwimmingPoolTimeSwitch.com

DIRECT SUBSTITUTE FOR INTERMATIC®  

THE #1 SOURCE FOR ENERGY SAVINGS CONTROLS

FOR OVER 50 YEARS

 LIVE CUSTOMER SERVICE  
AVAIL. MO TO 5PM E.S.T. 

 - Precision Multiple Controls, Inc. does NOT sell Intermatic® timers. Precision manufactures  and sells their own timers with brackets 

Model CD104-IC - 240 V PS MPS
Replaces T104 & T104 R

$37 
ON OFF
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With Free Shipping!
Each when Ordering the 6-Pack Special!

IMPORTANT CLARIFICATION

TIMER – SNAPS INTO ENCLOSURE IN
30 SECONDS – NO TOOLS REQUIRED

(800) 833-3433
DOI License No. 0510559

COMMERCIAL TRUCK INSURANCE
Now Available to CA, TX & FL

IPSSA Members.

CALL US FOR A PREMIUM QUOTE
Arrow Insurance Service

Through a partnership with the National Swim ming Pool
Foun dation, IPSSA is pleased to offer online education through
the IPSSA website. And, IPSSA members who complete class-
es through this online portal are eligible for 35% rebates!

There are dozens of courses available, in the following
categories:

• Aquatic courses
• Electrical safety courses
• Occupational safety courses
• Environmental management courses
• Depart of Transportation courses
• Healthcare courses

• Employment law courses
Plus three courses are available in Spanish.
It’s easy to enroll. Visit www.ipssa.com and under the

Resources tab click on Online Training Store to see all that
is offered.

Once you have purchased your online training course,
within one business day you will be emailed a link to the
IPSSA training portal and an access code to activate your
online class.

Prices for the classes range from $19.95 to $259, with
most in the $19.95 category. And, IPSSA members will be
rebated 35% of their class fee upon completion.

IPSSA members eligible for 35% rebate on
online education at www.ipssa.com

By Arif Sealey
Arif Sealey is a former pool serv-

ice operator and owner of Sealey
Business Brokers that helps owners
and future entrepreneurs buy and
sell businesses in Texas, Arizona and
California. For more information,
go online to SealeyBB.com or call
toll-free 1-844-POOL-RTE. 

While I specialize in selling
pool routes I realize some owners
want to sell their entire company.
Selling a business is a far more in-
depth process that has many mov-
ing parts. You have you the buyer,
a seller, attorneys, CPAs, banks all
working together to make a deal
happen.

In most cases, owners hope to
exit with the sweat equity being
returned to them in substantial
amounts of cash.  To extract the
value you seek out of a company,
you’ll need a knowledgeable buy -
er or buyers who qualify for fin -
ancing. One way to plan your suc-
cessful exit is to grow potential
successors in-house. 

Here are six tips for grooming
the next owners of your company:

• Identify interested parties.
Buyers may not be your current
star performers, so seek out people
who are excited about work, and
eager to learn new facets of the
business and to offer suggestions
on how to grow the company.

• Plan for a multi-year process
– minimum 5 years and ideally 7-
10 years.  Transitioning the busi-
ness can include seeking guidance
from banking, legal, and tax advi-
sors, and perhaps even suppliers.
You may need to reassess your
bus iness structure, whether sole
proprietor, S Corp, C Corp, part-
nership, or employee-owned. Buy-
sell agreements should be drafted
by a lawyer.

• Get a third-party business
valuation. Third-party valuations,
which are completed by knowl-
edgeable brokers who have no
stake in business, can help set a
realistic purchase price that all
parties will trust. They can prevent
conflicts later when expectations
don’t align. 

• Be willing to mentor and
share knowledge and connections.

Prospective buyers should be
trained in all aspects of the busi-
ness, from managing other people,
reading financial statements and
making sales calls, to providing
customer service, ordering sup-
plies and making bank deposits. It
will help reveal and shore up each
candidate’s weaknesses and help
the candidate determine if owner-
ship is truly a good fit. 

• Consider creating a timeline
for phasing out slowly. You can
gradually reduce work hours and
relinquish tasks/duties. A staged
withdrawal will allow you to
maintain some oversight while
allowing future successors to
spread their wings.  

• Investigate financing options.
As part of relinquishing duties,
you might help potential buyers
earn equity in the business by pay-
ing them with company stock
rather than additional cash as they
assume greater responsibility. It
also may be useful for your com-
pany to buy key-person insurance
that could be used to buy out your
ownership later.  

How to Prep the Next Generation

of Pool Route Owners/Managers

Continued on page 18



LaMotte Company announces the
new ColorQ TesTabs® PRO 4 (Code#
2051) handheld pool and spa profes-
sional photometer. The ColorQ Tes -
Tabs® PRO 4 measures four basic
pool and spa tests; Free Chlorine
(DPD), Total Chlorine (DPD), Bro -
mine (DPD) and pH. As a bonus the
ColorQ can also measure Total

Alkalinity (Code 3882A-J), Calcium
Hardness (Code 3883A-J) and
Cyanuric Acid (Code 6996A-J) with
optional reagents sold separately. The
photometer is easy to use and includes
100 instrument grade TesTabs® per
factor packaged in blister-style foil.
The ColorQ eliminates the need to
visually determine slight color varia-

tions, thus taking the guesswork out of
poolside water analysis. The photome-
ter, testing reagents and photo-dia-
grammatic trilingual instructions
(English, Spanish, French) are pack-
aged in a convenient carrying case for
on-site testing. To learn more about the
new ColorQ TesTabs® PRO 4 visit our
website at www.lamotte.com/pool.
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®

A complete line of in-ground & above ground pool equipment 

SOLD ONLY BY  
POOL PROFESSIONALS.

Not available for sale on the internet.

I N T R O D U C I N G

Select UniFit 
models are 
ENERGY STAR 
certified.

®

Learn how to become an  
authorized Aqua TechniX dealer: 

Call 800-223-8538 or visit  
www.aquatechnixproducts.com.

Aqua TechniX products are manufactured  
and marketed by Speck Pumps.

�  Exclusive Products

�  Extended Warranties

�  Special Discount Programs

� Point of Purchase Materials

� Dedicated Website

LIMITED TIME OFFER!

Buy any six UniFit  
single speed pumps and get  
$150 IN VISA CARDS.

Buy six UniFit  
1.65THP variable speed pumps and get  

$300 IN VISA CARDS.

Buy six UniFit (2.4, 2.7, or 3.45 THP)  
variable speed pumps and get  
$400 IN VISA CARDS.

Program ends on August 15, 2015
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Program ends November 30, 2015

ColorQ TesTabs® PRO 4 handheld photometer

6. Use art, video and photos to
enliven your site

If you post a status update or a
tweet along with a visually appeal-
ing photo or video, the chances of a
person seeing it, reading it, and
sharing it goes up drastically. Ac -
cording to PostPlanner.com, Face -
book posts with an image result in
an average of 53 percent more
“likes”, 104 percent more com-
ments and 84 percent more click-
throughs, compared to Facebook
posts without photos. 
7. Use hashtags to expand your
viral reach

Use solid hashtags that relate
to your industry and are geared to -
ward the audience you are trying
to reach. Hashtags not only give
your post some flair, but they also
link your post to a nexus of other
tweets posting about similar top-
ics, therefore allowing more users
to see your post when they search
for the designated hashtag. Two to
three effective hashtags per post
should be enough to get your mes-
sage across without overwhelming
other users. If you can, embed
your hashtags within the body of
the tweet to bring more attention
to what you want users to see.
8. Keep posts brief and easy to
read for mobile media platforms

If you are publishing social
media posts on a computer, it’s
important to keep in mind that most
of your audience is viewing your
post or tweet through their mobile
device such as a smartphone or
tablet. According to Neomobile,
71% of users access social media
from a mobile device. 
9. Watch out for spelling and
grammar

Grammar mistakes and mis-
spellings of words happen to every-
one occasionally. However, good
spelling and grammar help im prove
your brand’s credibility among your
followers and fans. It never hurts to
double-check your social media
content before posting. 
10. Show your community spirit! 

If you and your company are
hosting fundraisers or supporting
an important cause, share that on
your social media pages! Fans
love to see businesses get involved
in their local community. For
some good examples, check out
some of the posts Zodiac Pool
Systems published on behalf of its
Providing Alternative Tomorrows
with Hope (P.A.T.H.) program.

These recommendations are
worth the time and effort, if imple-
mented correctly. If you need
some inspiration, check out some
examples from Zodiac Pool
Systems on Facebook, Twitter and
LinkedIn. 

Social media 
marketing tips
Continued from page 6

www.ipssa.com
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proposed Ordinance is subject to
inconsistent interpretation by
building officials throughout the
state, thus making application of
the Ordinance unclear and am -
biguous regarding homeowner
provided or homeowner hired
landscape improvements, includ-
ing installation of swimming
pools, spas and hot tubs.

For the second issue, the result

of the application of the proposed
Ordinance to the swimming pool,
spa and hot tub industry are incon-
sistent and discriminatory. The Or -
dinance, by its terms, only applies
to projects that require a building
or landscape permit, plan check or
design review. Most residential
backyard landscape projects in -
volve the installation of hard-
scape, sprinklers, turf and plant
material and do not require a
building or landscape permit, plan
check or design review, but instal-
lation of a swimming pool does re -
quire a building permit.  MWELO
indicates a high water use hydro-
zone areas to include the surface
area of a water feature, including
pools, spas and hot tubs, yet
MWELO does not take into
account in the calculation of the
maximum applied water allow -
ance any hardscape area of a back-
yard; therefore plans including
swimming pools, spas and hot
tubs would be considered high
water users under MWELO and
subject to disapproval. A tradition-
al residential backyard with both
lawn and pool would be very diffi-
cult to gain approval because both
the lawn and the pool would be
considered high water users, with-
out taking into account the hard-
scape surrounding the pool.  

CPSA set forth the arguments
that swimming pools, spas and hot
tubs when installed are more than
two times as water efficient as the
turf the pool most often replaces.
In fact, once completed, a swim-
ming pool takes about the same
amount of water to maintain annu-
ally as drought resistant landscap-
ing of the same size when consid-
ering the entire project. A pool,
spa or hot tub with a cover takes
about half of the water to maintain
than drought resistant landscap-
ing.

Also, because lot sizes for res-
idential single family homes has
been reduced as the cost of land
and improvements have increased
in California, it is often the case
that the swimming pool, spa and
surrounding deck take up almost
all of the backyard project, with
very little landscape areas for
plants and bushes. In these cases
the swimming pool and spa would
be the largest landscape element in
the project, excluding the sur-
rounding hardscape, and subject to
disapproval as a high water user.

CPSA stated: “Swimming pools
and spas are not water wasters.
New pool installations take a de
minimis amount of water, approx-
imately .0058 of 1% of the state’s
annual urban water use and exist-
ing pools are competitive with
drought resistant landscaping for
annual water use. According to
recent studies, the pool, spa and
hot tub industry provides a $5 bil-
lion dollar annual impact on the
state's economy while producing
almost 55,000 jobs in California.
These businesses consist almost
exclusively of small and family
operated businesses that hire and
purchase their building products
and materials from other local
businesses.”

SeaKlear® is pleased to announce
the introduction of PhosKlear 4000.
Phosphate re movers work by turning
phosphates into filterable solids. This
process of phosphate removal causes the
pool water to become cloudy. New
PhosKlear 4000 combines a powerful
phosphate remover with the best-in-class

SeaKlear Natural Clarifier.  Phos Klear
4000 is uniquely formulated to remove
phosphates while keeping water crystal
clear. This product removes 4,000 ppb of
or thophosphates per 10,000 gallons of
water, making it a perfect for mid-range
treatments and weekly phosphate pre-
vention. 
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SeaKlear Introduces
PhosKlear 4000

California Capitol Report
Continued from page 1

www.theCPSA.org



November 2015 The IPSSAN Page 13



The 12th annual World Aqua -
tic Health™ Conference (WAHC)
was successfully held in Scotts -
dale, Arizona, October 8-9 by the
National Swimming Pool Foun -

dation® (NSPF®). People came
together to speak, learn, and net-
work to shape and promote growth
within the aquatics industry. 

A record-setting 46 states were

represented along with 11 differ-
ent nationalities; the United
States, Austria, Australia, Canada,
China, Germany, Mexico, Nor -
way, Sint, Maarten, Ukraine, and

the United Kingdom. “People are
safer and the future looks more
prosperous as a result of the indus-
try, government, and academic
leaders coming together to prevent
injuries, illnesses, and drowning,
while also promoting the health
benefits of aquatics,” stated
Thomas Lachocki, Ph.D., CEO of
the NSPF. “It is eye-opening to see
how much people can benefit from
our industry. The future is bright!” 

The WAHC is a scientific con-
ference, attracting a wide range of
professionals involved in the
aquatic industry. These include,
aquatic facility owners and opera-
tors, service providers, consult-
ants, parks & recreation, water
parks, manufacturers, academia,
associations, builders, community
organizations, hotels, government,
media, retail, distributors, and
health/medical field professionals.
“I come back every year because
of the quality of the conference,”
previous attendee, Sean Sepela,
George Mason University stated.
“There are so many great people
that come here—people with years
and years of experience and the
people that are coming here for the
first time—they all share the same
ideas and goals. It’s a place where
we all collaborate and I never
want to miss this conference.” 

WAHC guests were able to
attend two keynote addresses and
pick from over 50 different semi-
nars that focused on Drowning
Prevention, Facility Management,
Health Benefits, Health Codes,
New Industry Technology, Advanc-
ed Chemistry/Disinfection Bypro -
duct Prevention (DBP), Recrea -
tional Water Illnesses (RWI) Pre -
vention, and two new WAHC
tracks: Market Growth and Water

Page 14 The IPSSAN November 2015

Twelfth Annual WAHC successfully

inspires the aquatic industry 
Attendees met an Olympian, Celebrated 50 Years for
NSPF, and learned more about aquatics

Continued on page 16
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Hayward and AquaNaut are registered trademarks and V-Flex is a trademark  
of Hayward Industries, Inc. © 2015 Hayward Industries, Inc.

For more information contact us at 1-888-HAYWARD or visit Hayward.com.

AquaNaut® 200 & 400. Unstoppable 
suction power, all pool terrain. 

Experience the most complete clean with AquaNaut® 200 & 400, the versatile new 
suction cleaners from Hayward.® Available in both 2- and 4-wheel drive models, 
AquaNaut is designed with V-Flex technology: patented self-adjusting variable vanes 
that maximize power at almost any flow and allow for passage of large debris, virtually 
eliminating clogs. With robust tires that expertly climb any surface and a roller skirt 
that ensures constant suction, AquaNaut cleans every inch of your pool, every time.

Maintains 
constant suction.

Available in  
4-wheel drive.

Expertly navigates 
any surface.

V-Flex™ technology easily picks up 
large debris for clog-free cleaning.
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Immersion Works. The debut
tracks were designed to encourage
the theme of the conference:
“Shaping the Future through
Aquatics.” Both tracks forged new
thinking about how the many
niches of the industry can come
together and ultimately change the
future of health and prosperity
around the world. 

The Water Immersion Works

track was paired with PlayCore’s
(WAHC platinum sponsor) new
publication which is comprised of
13 vignettes written by noted
scholars in the aquatics field. The
tracks were based on the vignettes
in the new booklet, Water Immer -
sion Works: Research-Based Heal -
th Benefits of Aquatic Im mersion
and Activity. 

The Thursday morning key -
note was an entertaining and inspi-
rational presentation by three-time

Olympic gold medal winner Rowdy
Gaines. The “Ambassador of
Swimming” brought one of his
medals and posed with attendees
after his invigorating speech.
Friday morning’s keynote was
opened up by the intuitive minds
behind Portland, Oregon’s Float
On: Ashkahn Jahromi and Graham
Talley. Other speakers throughout
the two day conference, were
some of the best and brightest of
the industry from all over world

who came together for a global
exchange of knowledge. There
were speakers from Australia,
Canada, Germany, Norway, the
United Kingdom, as well as the
USA who presented on topics that
captivated audiences. 

The WAHC doesn’t just offer
educational and scientific semi-
nars; many aquatic organizations
held committee and council meet-
ings in conjunction with the
WAHC. The Council for the Model
Aquatic Health Code (CMAHC)
held the first biennial Vote on the
Code Conference, which took
place October 6-7. “This was the
very first Vote on the Code held by
the CMAHC and the attendees
really drove the discussions,”
 stated Doug Sackett, Executive
Director of CMAHC. “We’re real-
ly pleased with the attendance
both at the conference and with
the live-streaming. The streaming
gave the ‘virtual’ attendees the
opportunity to participate in the
discussions in real time using live
chat for questions and comments
on the content being presented.
Overall the first Vote on the Code
went over excellently,” Sackett
concluded. 

An NSPF Instructor School
was held before the WAHC with
37 students successfully complet-
ing the training to become certi-
fied NSPF Instructors. This was
also the first year that the NSPF
offered a Marketing Workshop,
with a marketing consultant, to
provide tips and tools to support
NSPF Instructors. Following the

workshop, the NSPF recognized
34 global instructors with awards
for outstanding achievements. Ad -
ditionally, the USA Swimming’s
Regional Build a Pool Conference
held a meeting immediately after
the WAHC. 

During an emotional display of
appreciation, the NSPF was hon-
ored by Angels of America’s
Fallen (AOAF) on Friday morn-
ing. President and Founder Joe
Lewis presented NSPF with a spe-
cial plaque that included an Am -
erican flag flown on a combat mis-
sion over Afghanistan, AOAF’s
“always remember” coin, and a
dog tag honoring NSPF as a spon-
sor. The NSPF became a supporter
of the organization at the begin-
ning of 2015 to provide swim les-
sons for children who have lost a
parent in combat. The NSPF’s
Step Into Swim campaign funds
AOAF, as well as other learn-to-
swim programs, which helps pro-
vide free swim lessons for chil-
dren. The NESPA Foundation was
moved during Joe Lewis’ presen-
tation at the WAHC and made a
generous donation to fund swim
programs for children of fallen
heroes in the Northeast. 

Seminars from two tracks of
the WAHC were available as live
streams online, and two other
tracks were video recorded. All of
the recorded tracks were; New
Industry Technology, Market
Growth, RWI Prevention and
PlayCore’s Water Immersion
Works. The recordings from all
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www.AmericanLeakDetection.com

877.509.5325
To reach a location near you.

  Each office indepentently owned and operated.

LEAK DETECTION 

WITHOUT DESTRUCTION
WITHOUT DESTRUCTION
WITHOUT DESTRUCTION

When your pool is losing water, 
don’t waste time: call the experts at

American Leak Detection.
Specializing in Electronic Leak Detection  
and Non-Invasive Repair of Pools, Spas  

and Water Features using the most  
advanced methods available.

FIND & FIX LEAKSFIND & FIX LEAKS
Start saving money and water now.

(800) 833-3433
DOI License No. 0510559

OPTIONAL COVERAGE 
FOR MEMBERS

Increased Life Insurance Limits
Higher Liability Limits
Remodeling Coverage

WAHC
Continued from page 14
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Effective October 1, 2015, the
National Plasterers Council (NPC)
upgraded its technical offerings to
the pool plastering industry by creat-
ing a new role: Director of Technical
Services. The NPC board unani-
mously elected Greg Garrett to this
position at their August 2015 Board
Meeting. 

“Through creation of this posi-
tion, the NPC has enhanced its focus
in the areas of technical information
development, pursuit of new re -
search opportunities, and member-
ship support functions,” said Dave
Schilli, Chairman of the NPC. Mr.
Garrett is an active member with the
Evaporation Study led by the NPC,
sponsored by the California Pool and
Spa Association (CPSA), the Inde -
pen dent Pool and Spa Service Asso -
ciation (IPSSA), and the Asso cia tion
of Pool and Spa Professionals
(APSP) at the National Pool In dustry
Research Center located at Cali -
fornia Polytechnic State Uni versity
in San Luis Obispo, CA. 

NPC’s Executive Director, Jeff
Henderson, “NPC Membership
looks to the Council for more
research and technical data to

address key issues that face the
cementitious interior pool finishing
industry. From the added support
Greg will deliver to our popular Pool
Inspection Evaluation (PIE) pro-
gram, to his involvement in the
development of the latest edition of
the NPC Technical Manual, Greg’s
experience and attention to these

programs will enable the NPC to
create a more positive impact in the
industry.” 

“I am excited to serve the NPC,
its members, and the industry in this
position,” Mr. Garrett said. “Over
the years the industry has witnessed
changes in materials, practices,
environmental patterns, and other

variables that im pact our products
and their application. The NPC is
focused on providing a range of
offerings that the industry needs
and wants. As I move forward in the
position, the plan is to work with
NPC’s Re search and Technical
Committees towards the comple-
tion of multiple projects in the

pipeline. As we focus on our (NPC)
technical agenda for 2016, we are
now in a position to expand our
research at Cal Poly, and work
with sister organizations to address
many of these changes to our indus-
try. All of these efforts will allow
the NPC to deliver an expanded
education offering to the industry.”
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National Plasterers Council names 

Greg Garrett as Director of Technical Services 

I’m thankful for my region
board Allan, Ray, Derric, Ana,
Andrea, Andy, Paulette and Ira. You
guys are the best. 

I’m thankful for all my region
supporters. Way too many to list but
you all know who you are.  Thanks
for all you do. 

I’m thankful for Chuck, JD,
Virg, Tim, Bob. You guys have been
with me from the start helping me to
grow IPSSA. Thank you. 

I’m thankful for having met and
worked with the likes of Terry
Snow, Bob Nichols, Dick Nichols,
Chas Dudley, Mark Lyons, Bob
Luedtke and Eric Nielson. 

I’m thankful for the great group
of guys I have worked with on past
BORD’s. 

I’m thankful for all of you. The
members of IPSSA. 

I’m thankful that my friend Joe
Lukacik is doing great. 

I’m thankful for have the best
group of guys I could ask for to
work with on the BORD. 

I’m thankful for my XO board,
Scott, Marc, Jason and John. Thanks
for the laughs. You truly made this
last year special. 

And finally the person I am
most thankful for is Amy. Thanks
for making me look good. You
always have my back. You’re the
best director I could ever have. We
have been one hell of a team. 

So there are a few of the IPSSA
reasons I have to be thankful for this
year. 

I encourage you to take the time
and reflect on what you are thankful
for.  

Remember ALL matching grants
must be in by December 1st 

I want to wish all of you and
your families a HAPPY THANKS-
GIVING. 

Remember to give thanks for we
all have been blessed with. 

As always thanks for your sup-
port.

President’s 
message
Continued from page 7



occur. Since a hot tub is a much a
smaller body of water the satura-
tion and water balance can be
affected by chemical additions
much faster than in a swimming
pool. When using a sanitizer such
as chorine always choose specific
hot tub formulas. Avoid the use of

calcium hypochlorite in hot tubs
as the calcium by product can lead
to cloudy water and increased
potential for calcium carbonate
scale. Use non-petroleum natural
based clarifiers to obtain clear
water and avoid the build up of
oils and scum.

Soft water or softened water
The question always inevitably

comes up. In hard water areas, can
the spa be filled through a soften-
er. The immediate answer is that
“soft” water is corrosive and can
damage equipment and surfaces,
so you should never fill a spa
through a water softener. This is
actually not true. There is a differ-
ence between naturally soft water
and water from a softener. Nat -
urally soft water means that the
source water itself is lacking in
sufficient minerals like calcium
and magnesium. This water is
largely present in regions where
there is more rain and snow that
gets into surface water, so there is
very little mineral contact and
absorption. Water that has been
contained in the ground for longer
periods has more time to absorb
minerals in the earth and therefore
will be hard. When a water soften-

er is used in hard water areas it
displaces calcium ions with sodi-
um ions to reduce the build up of
scale in the household. Naturally
soft water is low in mineral con-
tent, pH, alkalinity and TDS.
However, water from a water sof-
tener still has sufficient levels of
alkalinity and TDS and so it will
NOT be corrosive. Filling a spa
using a water softener can be ben-
eficial as it reduces the calcium
ions but still has enough buffer in
the water to be safe.

Preventing calcium scale 
in hot tubs

Treat the spa with a stain and
scale inhibitor each time you
refill. This should be done prior to
adding calcium chloride. In areas
with extremely hard water such as
the Southwest states, you should
also treat the water with a Stain
and Scale inhibitor on a regular
maintenance basis. A mild form of

acid such as sodium bisulfate may
also need to be used regularly to
control water balance in naturally
high calcium areas.

A more critical issue can be
scaling on the surface of your ves-
sel below the water line, especial-
ly in hard water areas where the
majority of inground spas are fin-
ished in plaster. This also occurs
with Pebble Tech, Diamond Brite
or Marcite finishes. This type of
scale occurs when spas are origi-
nally built, refinished or when the
finish is neglected for a long peri-
od of time. The problem becomes
more unsightly when leaves, dirt
or algae lay on the scale and it
takes on the color of the debris.
This type of scale is usually costly
and time consuming to treat but
can be avoided.

Once scaling of the spa surface
occurs, use a descaler to slowly
breakdown and lift the scale and
stain or drain and carefully acid
wash the surface. If you decide to
drain and acid wash the spa it is
strongly recommended that you
consult the spa manufacturer or
surface supplier to insure you do
not damage the spa. Either process
is expensive, time consuming and
causes some degradation of the
spa surface. Again, it is much eas-
ier to avoid the scale than it is to
treat it.

To insure you avoid this
unsightly problem, be sure to add
a metal and scale inhibitor upon
start-up. Beware however that
many of the products used to
inhibit metal and scale formation
also contribute complex forms of
phosphate to the spa water. These
products eventually breakdown to
a form of phosphate which can be
detrimental to overall water quali-
ty. Spa water should be tested reg-
ularly for phosphates, especially if
they are tied into a salt system to
generate either chlorine or bro -
mine. Test kits are available and
spa water should be maintained no
higher than 200ppb. Keep in mind
that phosphates are a major pollu-
tant to our environmental water so
spas should always be tested and
treated for phosphate removal
before each draining.

It is recommended to brush
new spa surfaces daily and exist-
ing surfaces weekly. Remember to
use a metal and scale sequesterant
on start-up and a stain and scale
inhibitor) on a maintenance basis.
Oil, bather waste and scum can
build-up above the water line can
attract calcium as part of the scal-
ing process. To avoid this from
happening, it is also a good idea to
add a natural based clarifier week-
ly as this will trap and filter out
contaminants that add to the
unsightly scaling and will reduce
the build-up above the water line.
As always, proper water chemistry
is the key to preventing scaling
above and below the water line in
spa water especially at the recom-
mended operating temperature of
104 degrees.

So unless you are looking to
burn a few extra calories with reg-
ular scrub-downs, start testing the
Calcium Hardness level as part of
your regular maintenance program
along with all the elements of
proper water chemistry: Alkalin -
ity, pH, Calcium Hardness and
Total Dissolved Solids. Regular
testing and treating for scale pre-
vention will help to ensure that
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THE BLOG 
IS 

BACK 
Check out the latest horror stories from

Ray’s blog “Blame it on the Pool Tech” at
www.ArrowInsuranceService.com

Arrow Insurance Service, Inc ✦ (800)833-3433

Continued on page 19

Check calcium hardness
Continued from page 9



four tracks are available on the
NSPF YouTube channel for free. 

The WAHC welcome recep-
tion also happened to be the NSPF
50th anniversary celebration. The
setting in the desert made it a
 special evening of networking and
laughter. There was a DJ, deli-
cious food, a mariachi band, hot
air balloon rides, and a special
take-away gift. Guests were given
beautiful 50th Anniversary stem-
less drinkware. 

This year the WAHC presented
an Aquatic Art Gallery within the
lobby of the Scottsdale Plaza
Resort. The pieces were created by
local artists who sought inspiration
from beautiful pools, the move-
ment of water, and the human

body participating in aquatics.
Many pieces of the exhibit will be
added to the NSPF collection at
their headquarters. A farewell
function was also held with door
prizes that ranged from a piece of
the artwork to free registration for
WAHC 2016! 

The next WAHC will be held in
Nashville, Tennessee at the Shera -
ton Music City Hotel on October
19-20, 2016. To be guaranteed the

lowest registration price for 2016,
individuals can register with a $50
deposit before Decem ber 31, 2015.
The balance will be due when
conference registration officially
opens on April 1, 2016. Purchase
your 2016 WAHC ticket while it’s
still fresh in your mind! If you or
your organization would like to
become a sponsor, speaker, or con-
duct a meeting, please email con-
ference@nspf.org.

your customer’s spa is a pleasant
backyard experience, not an irrita-
tion to their backside.

Is the water scale forming 
or corrosive?

Understanding the make up of
your source water can help in
determining the best way to treat
the spa from the first fill. The
Langlier Saturation Index(LSI) is
a tool professionals can use to
determine if water has the poten-
tial to be scale forming (hard
water) or corrosive (soft water).
The LSI works by using the test
results of water balance as factors
to determine the saturation of the
water. The balance factors for LSI
are as follows: pH, total alkalinity,
calcium hardness, temperature

and total dissolved solids (TDS).
Most test kit manufacturers can
provide a chart that gives the
numbers that correlate with the
test results. Numbers from the
LSI chart are matched to test
results and then added together.
The number for TDS is always
subtracted from the total of num-
bers and that number depends on
whether the TDS is over or under
1,000 ppm. Going through this
formula will give you a number
that will be on the plus or minus
end. Any number over +0.3 would
mean the water has the potential
to be scale forming. A number
below -0.3 means that the water
has the potential to be corrosive.
Using this method an operator can

make changes to his water bal-
ance and re-calculate the numbers
until they fall between the -0.3 to
+0.3 range. This would mean the
water is balanced. For details on
the LSI check with your test kit
manufacturer.

Always know and compare
source water to spa water
It is vital to know the make up

of your source water. The most
important factor to know is what is
the total dissolved solids (TDS) of
the source water. When the spa
water is 1500 ppm over the source
water then 50% of the sanitizer
effectiveness can be lost. Water
should be diluted or drained when
TDS levels are too high based on
this scenario.

November 2015 The IPSSAN Page 19

As a member of the Independent Pool and Spa Service
Association, Inc., I will utilize my professional knowledge and
skilled practical workmanship in providing quality customer
service. To that end, it will be my responsibility to keep
informed of developments in the pool and spa industry includ-
ing new techniques and product applications.

My second obligation will be to the members of IPSSA by
giving them any professional assistance they may need includ-
ing sick route coverage. With respect to sick route coverage, I
will treat sick route clientele with professionalism and respect,
and will not solicit the business of a sick route client while pro-
viding sick route coverage.

My final responsibility will be to my community and its cit-
izens.  I will strive to communicate the necessity for pool safe-
ty and other issues of importance to pool and spa owners.

In these ways, I will promote the ideals and objective of the
Independent Pool and Spa Service Association, Inc.

IPSSA CODE OF ETHICS

Check calcium hardness
Continued from page 18

WAHC
Continued from page 16



always do this before you adjust
the pH with acid. Sodium bicar-
bonate, or bicarb, and acid accom-
plish two different goals. Bicarb
raises alkalinity and pH, while on
the other hand acid drives down
the pH and alkalinity. If you pour
both chemicals in the same loca-
tion the acid can destroy alkalinity
and defeat your chemical goal.

Another practice that is often
overlooked, is diluting muriatic
acid before adding it to the water.
By diluting the acid you are rais-
ing the pH of the acid which
reduces the impact on alkalinity
reduction. The goal of diluting the
acid while trying to adjust the pH
and alkalinity of your water is to
reduce the use of bicarb and acid.

Maintaining a higher alkalinity
will help balance and keep your
pH from fluctuating and stay away
from the constant seesaw of high
pH and low alkalinity and vice
versa. 

The use of some sequestering
agents or stain/metal control prod-
ucts is common practice in our
industry. A lot of these products

contain phosphoric acid to help
with the stain protection, even
though it will not always necessar-
ily tell you on the label or SDS
sheet. Obviously the use of a phos-
phate based sequestering agent in
conjunction with a phosphate re -
mover is counterproductive. It is
common for builders to add se -
questering agents to the water at

start up, only to have the pool
service person test for phosphate
and treat the pool to remove phos-
phates. Once the phosphate re -
mover is added it will diminish the
benefits/effectiveness that the
sequestering agent was intended to
have at startup.  Consult the man-
ufacturer to determine if this con-
flict is presented by using their
products.

Another potential conflict re -
lates to the recent “drought sensi-
tive products” which provide liq-
uid chemical films to reduce evap-
oration or heat savings. Most, not
all, of these products are carbon
chain films and run the risk of in -
creasing sanitizer demand and say
specifically on the SDS sheets to
avoid oxidizing materials. Ad -
ditionally using clarifiers, non-
chlorine shock, and enzyme prod-
ucts run the risk of contradiction
by coagulating or destroying the
product. 

The final subject of contradic-
tion will involve the use of bro -
mine based chemicals verses chlo-
rine based. I am sure you have all
heard that is it possible to turn a
chlorine pool into a bromine pool,
but it is not possible to turn a
bromine pool into a chlorine pool.
The reason for this is because
when you add chlorine to a bro -
mine pools it converts the bromide
(used up bromine) and turns it
back into free bromine. When you
add bromine to a chlorine pool, the
bromine does not go away and
builds up over time creating a
chlorine demand. Therefore, when
you “shock” the pool with chlorine
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Chemical interaction risk
Continued from page 4

Continued on page 21



the residual bromine in the water
will convert the chlorine into, you
guessed it bromine. These two
chemicals are not compatible and
in the case of sodium bromide
(keyword bromide) it reduces
chlorine in the pool for the reason
stated above and has the potential
to produce brominates. Bro -
minates are highly regulated by
the EPA in drinking water.  Due to
the fact that interaction of the two
different chemicals are not re -
quired by the EPA, who is re spon-
sible for the risk and outcome?
Check your SDS sheets to deter-
mine if the products you are using
contain such properties. It is com-
mon, but not always, to find the
word yellow in the description of a

bromine based chemical.  
The underlying chemical and

trade name require further evalua-
tion. Commonly the use of “trade
secret” when describing the chem-
ical content of a product makes it
more difficult to evaluate the true
chemical or combination you are
utilizing. In some, not all, cases
the SDS sheet can be helpful. As
with the use and handling of all
chemicals, proper respiratory and
protective gear goggles, gloves,
clothing, and approved masks
should be used at all times. 

It is a federal law that you
possess the SDS sheets of all
chemicals you may have on in
your truck or store so be sure all
employees are familiar with this

federal requirement and always
have access to them for inspec-
tion. Having this documentation at
another location will not comply
with DOT and EPA requirements
which include non-regulated prod-
ucts.

The goal of this article is to
begin to challenge the pool pro-
fessional and the buying public to
explore the interactive risks and
contradiction of commonly used
chemicals in the pool industry. In
the future it is possible that label-
ing requirements will include
such information mandatory and
that standards being developed by
NSF and the EPA will begin to
address this common occurrence
and risk. 

November 2015 The IPSSAN Page 21

Arch is now part of Lonza

Chemical interaction risk
Continued from page 20

Visit our page at 
www.facebook.com/ipssa

where you’ll see 
photo albums from 

recent industry events.

IPSSA is on
Facebook!
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TRANSFORMING CUSTOMERS BACKYARDS.

© 2015 J&J Electronics, Inc. All rights reserved. REV051915
6 Bendix, Irvine, CA 92618 • 800.735.4553 • 949.334.8700 • www.jandjpoolspa.com

Turn your customer’s backyard into  
the talk of the neighborhood.
J&J’s color-changing LED lighting instantly transform 
any in-ground pool into the talk of the neighborhood. 
Whether customer uses their pool or spa for playing, 
relaxing or entertaining, Color Splash offers multiple 
colors and shows to create the ambiance they’ll love, all 
while drastically reducing energy consumption.

Door HangersInvoice Inserts

an LED lighting company

TRANSFORM YOUR 
BACKYARD INTO  
THE TALK OF THE 
NEIGHBORHOOD

TRANSFORM YOUR 
BACKYARD INTO  
THE TALK OF THE 
NEIGHBORHOOD

CONTACT YOUR POOL 
SERVICE PROVIDER FOR 

MORE INFORMATION
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SERVICE PROVIDER FOR 

MORE INFORMATION

LED Pool 
Light Fixtures

LED Pool  
Replacement 

Lamps

LED Pool 
Light Fixtures

LED Pool  
Replacement 

Lamps

•  Five solid colors and seven light shows
•  Corrosion-resistant 316 stainless steel
•  High-output LEDs for optimum light output

•  Seven solid colors and five light shows
•  Easily retrofits most pool/spa fixtures
•  Best-selling LED pool lamps in the market

XG Series LED Pool Light Fixtures

LED Pool Replacement Lamps

Transform your backyard into a color rich paradise.

Whether you use your pool or spa for playing, relaxing or entertaining, Color Splash offers 
multiple colors and shows to create the ambiance you desire, all while drastically reducing 
energy consumption. 

Available from:

© 2015 J&J Electronics, Inc. All rights reserved. All registered and trademarked brands and names are the property of their respective companies.
REV 022315
*Actual savings may vary dependant on area and usage. 

| an LED lighting company

Contact your pool service provider for more information!

Color Splash LED Pool Lights are easily controlled using your existing pool light on/off switch. 
No additional hardware or components are needed!

•  Just $9 a year to operate*  •  Industry leading 3-year limited warranty
•  Reduces energy up to 90% compared to 500W equivalent traditional lighting

J&J’s Color Splash® Color-Changing In-Ground LED Light Fixtures and Replacement 
Lamps will instantly transform your backyard into the paradise of your choosing. 

Increase yours sales, 
easy as 1,2,3! Contact 
J&J about FREE tools 
to boost your sales. 

•  Five solid colors and seven light shows
•  Corrosion-resistant 316 stainless steel
•  High-output LEDs for optimum light output

•  Seven solid colors and five light shows
•  Easily retrofits most pool/spa fixtures
•  Best-selling LED pool lamps in the market

XG Series LED Pool Light Fixtures

LED Pool Replacement Lamps

an LED lighting company
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IPSSA CHAPTER LISTINGS
For Association information: call Amy Nijjar, (888) 360-9505 / • (888) 368-0432 FAX / 10842 Noel Street #107, Los Alamitos CA 90720, E-mail: anijjar@ipssa.com

For billing or Membership information: call Sue Neronde at (888) 391-6012, FAX (888) 391-6203, e-mail sue@cramercpa.com or P.O. Box 1617, Rocklin, CA 95677
Chapter treasurers contact: ipssafinancial@cramercpa.com

For insurance information: call Arrow Insurance (800) 833-3433 / Fax (805) 955-9535 / 40 W. Cochran Street #112, Simi Valley CA 93065, E-mail: ray@arrowinsuranceservice.com

REGION 1 (NORTHERN CALIFORNIA)
B.O.R.D. Member: Brian Duncan

(925) 370-6675
E-mail: brian@pppsinc.com

CAPITAL VALLEY: (Sacramento)
First Wed., 7 p.m.

VFW, 8990 Kruithof Way, Fair Oaks
Pres. Gregg Simon (916) 536-9165

DELTA: (Stockton)
Third Wed., 6:00 p.m., The Elks Lodge

19071 N Lower Sacramento Road, Woodbridge
Pres. Rick Plath (209) 456-1605
service@rickspoolservice.com

EAST BAY
Third Tues., 6 p.m., Pleasant Hill Community Center,

320 Civic Drive, Pleasant Hill
Pres. David Luthy (510) 435-5252
townandcountrypool@comcast.net

EAST CONTRA COSTA
Fourth Tues., 6:00 p.m., La Fuente Mexican 

Restaurant, 642 1st Street, Brentwood
Pres. Martin Stenhouse (925) 980-4578

justapoolman@comcast.net
EL DORADO

Second Thurs., 6:30 p.m., Shingle Springs Comm. Ctr.
4440 S. Shingle Road, Shingle Springs

Pres. Shawn Panico (916) 201-6245
www.edipssa.com

ELK GROVE
Second Wednesday, 7:00 p.m., Logan’s Roadhouse,

9105 W. Stockton Boulevard, Elk Grove
Pres. Jerry Marquardsen (209) 747-4953

jerryspoolservice@yahoo.com
GOLD COUNTRY

First Mon., 6:00 p.m., Max’s Restaurant
110 Grass Valley Hwy, Auburn
Pres. Allan Leas (530) 887-8074

al@townepools.com
MODESTO CENTRAL VALLEY:

Third Tues., 6 p.m.
Perkos Restaurant, Kiernand Road & 99, Salida

Pres. Mike Imelio (209) 581-3294
SACRAMENTO CITY

Fourth Wed., 7:00 p.m., Plaza Hofbrau
2500 Watt Ave., Sacramento

Pres. Nathan Williams (916) 213-6889
TRACY: Fourth Thurs., 6 p.m.,

Perko’s Café, 1321 W. 11th Street, Tracy 95376
Pres. Greg Mongeau (209) 833-8109

WEST PLACER
First Thurs., 5:30 p.m., Strikes Bowling Alley

5681 Lonetree Blvd., Rocklin CA 95765
Pres. Kim Silva (916) 955-2990

REGION 2 (CENTRAL CALIFORNIA)
B.O.R.D. Member: Manuel Margain

(559) 307-1072
E-mail: manuelmargain@comcast.net

BAKERSFIELD
First Tues., 5:30 p.m., Rusty’s Pizza

6675 Ming Ave, Bakersfield
Pres. Beau Braisher (661) 332-4952

braisherpools@gmail.com
CENTRAL COAST

Second Wed., 7 p.m., Mtgs alternate between 
N/S Co., Contact chapter Pres. for info.

Pres. Tom Mazzo (805)550-6709
tmazzopoolguru@yahoo.com

CONEJO: Second Wed., 7:30 p.m., Alpha Water
Systems, 725 Cochran Street #A, Simi Valley

Pres. Dennis Van Sloten, (805)813-6154
dvs10@live.com

CONEJO VALLEY
Second Wed., 6:30 p.m., Superior Pool Products

1200 Lawrence Drive #400, Newbury Park
Pres. Michael Flanagan (805) 444-7960

FRESNO:
Fourth Tues., 7 p.m.

Roundtable Pizza at First & Bullard, Fresno
Pres. Norm Carpenter, (559) 217-1228

ipssafresno@gmail.com
SANTA BARBARA

Second Mon., 6:30 p.m., Rusty’s Pizza Parlor
232 W. Carrillo, Santa Barbara (downtown)

Pres. Joe Burich (805) 451-1963
mericks2001@yahoo.com

VENTURA: Third Tues., 7 p.m.
Yolanda’s Mexican Cafe, 2753 Main St., Ventura

Pres. Jason Trone  (805) 660-6344
VISALIA: Third Wed., 6 p.m.

Amigo’s Cantina, 5113 W. Walnut Ave., Visalia
Pres. Roman Gomez (559) 992-5779

romangomez1251@yahoo.com

REGION 3 (NORTH L.A. COUNTY)
B.O.R.D. Member: Ivan Vance

(818) 376-8541
E-mail: ivanqvance@att.net

ANTELOPE VALLEY
Second Monday, 6 p.m.

SCP Antelope Valley, 4514 Runway Dr., Lancaster
Pres. Bob Cranmer (661) 609-3682

warren_cranmer@msn.com
DIAMOND BAR

First Thurs., 7:30 p.m., Oak Tree Lanes, Diamond Bar
Pres. Robert Nichols (626) 914-4813

FOOTHILL
Third Thurs., 7:00 p.m.; American Legion Hall

La Crescenta at Manhattan, La Crescenta
Pres. Raul Fernandez (818) 563-9410

SAN FERNANDO VALLEY
Third Wed., 7:30 p.m., Canoga Bowl

20122 Vanowen, Canoga Park
Pres. Elias Duran (818) 360-4769

SAN FERNANDO VALLEY METRO
First Tues., 7 p.m., Canoga Bowl

20122 Vanowen, Canoga Park
Web site: www.sfvmetro.com

Pres. Saul Krochmal (818) 609-8252
SAN GABRIEL VALLEY

Second Thurs., 7:00 p.m.
Call or email Terry Snow for location

Pres. Terry Snow (909) 985-1830
tls.pools@verizon.net

SANTA CLARITA VALLEY
First Thurs., 7:00 p.m.

Vincenzo’s Pizza, 24504 ½ Lyons Avenue, Newhall
Pres. Kent Simpson (661) 373-9901

REGION 4 (SOUTH L.A. COUNTY)
B.O.R.D. Member: Jason Briggs

(310) 370-2144
E-mail: jason@paradisepools.biz

CENTRAL LOS ANGELES
Second Mon., 6:30 p.m., Han Woo Ri Presbyterian

Church, 1932 S. 10th Ave, Los Angeles
Pres. Se Hwan Kim (323) 733-8712

EAST LONG BEACH
Second Tues., 6:30 p.m., Ecco’s Pizza, 
2123 N. Bellflower Blvd, Long Beach

Pres. Bill Rothwell (562) 425-8249
poolboy1950@yahoo.com

SOUTH BAY
Second Wed., 7 p.m., American Legion Hall

412 S. Camino Real, Redondo Beach
Pres. Randy Mahler, (310) 832-1785

rmahler@oceanviewpools.net
WESTSIDE

Second Tues., 6:30 p.m., American Legion Hall
5309 S. Sepulveda, Culver City

Pres. Jeff Von Dwingelo (310) 749-1853
waterdogpoolservice@msn.com
WHITTIER: First Wed., 7 p.m.

Superior Pool Products in Santa Fe Springs
Pres. Tom Horning, (562) 458-2881

tomspoolcare@roadrunner.com

REGION 5 (ORANGE COUNTY)
B.O.R.D. Member: Steve Donohoe

(949) 235-5888
E-mail: steve@anotherperfectpool.com

ANAHEIM:  Third Wed., 6:30 p.m.
Roundtable Pizza, 12829 Harbor Blvd., Garden Grove

Pres. Cal Pratt (949) 230-7462
CENTRAL ORANGE COUNTY

Last Tues., 7 p.m., Coco’s, 14971 Holt Ave., Tustin
Pres. Jeff Steinker  (949) 586-4860  jsteinker@cox.net

DANA POINT:  Second Tues., 6 p.m.,
Coco’s, Crown Valley and I-5

Pres. Brian Bottrell, (949) 697-8544
vampbrian@gmail.com

HUNTINGTON BEACH
Third Mon., 6:30 p.m., Round Table Pizza

Warner & Euclid, Huntington Beach
Pres. Greg Beard (714) 903-8607

MISSION VIEJO: First Tues., 6 p.m.
Claim Jumper, 27845 Santa Margarita Pkwy

Pres. Mark Byrne, (949) 690-6381
eternitypool@gmail.com

NORTH ORANGE COUNTY
Second Wed., 7 p.m., Graziano’s Italian Restaurant,

17487 Imperial Highway, Yorba Linda
Pres. Rick Reyes (714) 635-5459

rickmreyes50@yahoo.com
ORANGE COAST

Last Monday, 5 p.m., Carrow’s Restaurant
Warner & Magnolia, Huntington Beach
Pres. Michael Kei Black (714) 891-0351

mblackels@netzero.com
ORANGE COUNTY #1

Second Wednesday, 7:00 p.m.; Graziano’s, 
17487 Imperial Hwy, Yorba Linda
Pres. Bill Walton (714) 632-8888

ORANGE COUNTY #9
Second Wed., 7 p.m., Dad Miller Golf Course

North Gilbert Street, Anaheim
Pres. Rob Tobias (714) 812-7993

ORANGE COUNTY POOL PROFESSIONALS
Last Mon., 6:00 p.m., Claim Jumper Banquet Room,

18050 Brookhurst St., Fountain Valley CA 92708
Pres. Jim Romanowski (714) 404-2550

poolperfection1@aol.com
SADDLEBACK VALLEY

Last Tues., 6 p.m., Lone Star Steakhouse,
24231 Avenida de la Carlotta, Laguna Hills

Pres. Scott Kather (714) 742-9597
SOUTHWEST: First Wed., 6 p.m., ABC Pools

10560 Los Alamitos Blvd., Los Alamitos
Pres. Ken Tipton (562) 430-8515

SURF CITY
Third Tues., 6:30 p.m., Superior Pool Products,

10865 Kalama River, Fountain Valley
Pres. Frank Malavar (714) 960-3558

TUSTIN/IRVINE
Second Tues., 6:00 p.m., PSOC Waterline Technologies,

220 N. Santiago Street, Santa Ana
Pres. Rich Foley (714) 974-1514

YORBA LINDA
First Wed., 6:45 p.m., Lampost Pizza, 

21480 Yorba Linda Blvd. #D, Yorba Linda CA 
(call president to confirm mtg time).
Pres. Jaime Aranda, (714) 746-5138

jaimearanda@sbcglobal.net

REGION 6 (INLAND EMPlRE)
B.O.R.D. Member: Scott Peterson

(951) 699-8407
E-mail: ipssascott@yahoo.com

CORONA: Second Tues., 7:00 p.m., Marie Callenders
160 E. Rincon St. (at Main St.), Corona
Pres. Johnny Springer (951) 741-6189

johnnyspoolandspa@sbcglobal.net
HEMET:  Third Wed., 6:00 p.m., El Jalapeno

1999 N. State Street, Hemet
Pres. Dan Riley V (951) 588-9035

dan@hemetpoolcare.com

CLEARLAKE
Fourth Tues., 7:00 p.m., Red River BBQ, 

1911 Hwy 518 at 270, League City, 
Pres. Jim Jacobsmeyer (281) 787-6116

CORPUS CHRISTI
First Thurs., 6:30 p.m., Schlitterbahn Upper Padre

14353 Commodores Drive, Corpus Christi
Pres. Michael Baker (361) 563-7655
HOUSTON: Second Tues., 7 p.m.

IHop, 11225 Katy Freeway, Houston
Pres. Bryan Norris (713) 234-7649

bryan@norrispools.com
NORTH AUSTIN

Second Tues., 6 p.m., Cedar Park Library
550 Discovery Blvd.,

Pres. Rick Beaubouef (512) 466-9672
NORTH HOUSTON: Third Thurs., 7 p.m., IHop

25619 Interstate 45, Spring
Pres. Gary Lindsey (936) 448-4208

SAN ANTONIO
First Mon., 6:30 p.m., Willies Grill

15801 San Pedro, San Antonio
Pres. Becky Clayson (210) 240-3121

becky.clayson@yahoo.com
WEST HOUSTON: First Mon., 7 p.m.

Texas Land & Cattle, 12313 Katy Fwy, Houston
Pres. Earl Jones (832) 573-8279

earl@texaspooltechs.com

REGION 10 (BAY AREA SOUTH)
B.O.R.D. Member: John Oldfield

(888) 641-8047
E-mail: joldfield@oldfieldinc.com

FREMONT: Second Mon., 6 p.m.,
El Patio Restaurant, 37311 Fremont Blvd., Fremont

Pres. Michael Murphy (510) 579-1448
MID-PENINSULA

Last Tues., 7 p.m., Highland Community Club
1665 Fernside Ave., Redwood City
Pres. Jerry Lindley (650) 366-6637

MONTEREY COAST: Fourth Wed., 7:00 p.m.,
Holiday Inn Express, 1855 Main Street, Watsonville

Pres. Bob Blade, (831) 647-8680
alohapoolbob@sbcglobal.net

REDWOOD EMPIRE (Marin Co.)
Third Wed., 7 p.m., Lucchesi Park, Petaluma Park,

320 N. McDowell Blvd., Petaluma
Pres. Darrell O’Neal (707) 544-3060

dandmpool@aol.com
SANTA CLARA VALLEY

Third Thurs., 7:30 p.m., Napredak Hall
770 Montague Expressway, San Jose

Pres. Mark Lyons (408) 691-2663
santaclaraipssa@gmail.com

SILICON VALLEY: First Wed., 6 p.m. 
Armadillo Willy’s, 1031 N. San Antonio Road, Los Altos

Pres. David Guslani (650) 333-1351
dguslani@earthlink.net

TRI-VALLEY: Second Thurs., 6 p.m.,
Meeting locations vary.  Check with chapter president.

Pres. Stan Phillips (925) 518-1718
stan@aquacps.com

REGION 11 (FLORIDA/GEORGIA)
B.O.R.D. Member: Todd Starner

(941) 915-2135
E-mail: tstarner@tampabay.rr.com

GOLD COAST (Ft. Lauderdale area)
Second Tues., 6:30 p.m., Wings Plus9,

9880 W. Sample Rd, Coral Springs
Pres. Ana Labosky (954) 224-7733

www.ipssagoldcoast.com;
president@goldcoastipssa.com

MANASOTA (Bradenton/Sarasota)
First Mon., 7:00 p.m., Call for meeting

location and directions
Pres. Andrea Dospel (941) 920-2205

NORTH GEORGIA
Pres. James Anderson (678) 947-3600

OSCEOLA (Kissimmee/Orlando)
Second Wed., 6:30 p.m.

Fat Boy’s Restaurant, 2512 13th Street, St. Cloud
Pres. David Bianco (407) 957-2609

biancopools@aol.com
SARASOTA: First Tues., 6:30 pm

Papa Nicks, 4940 Fruitville Road, Sarasota
Pres. Andy Homner (941) 330-5757

TREASURE COAST
Fourth Tues., 7:00 pm

Duffy’s Sports Bar, 6431 SE Federal Hwy, Stuart
Pres. Allen Schroeder (772) 215-1884
VENICE: Fourth Monday, 6:30 p.m., 

Valenti’s Ristoranti, 1200 E. Venice Avenue, Venice
Pres. Ray Kurilivicoius, (941) 743-2010

ray@dartpoolsolutions.com

REGION 12
B.O.R.D. Member: Jason Lehmann

(817) 605-0194
E-mail: waterconnection@att.net

DALLAS
Fourth Tues., 5:30 p.m., Tony’s Diner
3112 N. Jupiter Rd #307 Garland TX

Pres. Eustaquio Portillo (214) 325-6746
FORT WORTH

Third Tues., 6:30 p.m., La Playa Maya Restaurant
1540 N Main Street, Fort Worth
Pres. Tina Slagle (817) 991-0555

MID CITIES DFW: First Mon., 7:00 p.m.,
SCP, 2107 Hutton Drive, Carrollton TX 75006

Pres. Casey Gardner (469)835-5674
TARRANT COUNTY

First Tues. 7 p.m., El Chico’s Café
7621 Baker Blvd., Richland Hills

Pres. Will Ainsworth (817) 987-8580
WAXAHACHIE

Second Wed., 7 a.m., Denny’s, 
408 Westchase Drive, Grand Prairie

Pres. Neal Holt, (972) 617-9877

MENIFEE VALLEY
First Wed., 7 p.m. at My Buddies Pizza

2503 E. Lakeshore Drive #A, Lake Elisnore
Pres. Renee Marier, (951) 285-9672

mangopoolnspa@verizon.net
ONTARIO/ RANCHO CUCAMONGA
Second Tues., 7 p.m., Carrows Restaurant
11669 Foothill Blvd,, Rancho Cucamonga

Pres. Ron Goodwin (909) 989-0406
good2win@msn.com

PALM DESERT
Third Thurs., 6 p.m./7 p.m., please check with pres.

Sloan’s, 81539 US Hwy 111, Indio CA 
Pres. Matt Kauber (760) 702-0160

salernopools@yahoo.com
PALM SPRINGS

First Wed., 6:30 p.m.
Elks Lodge, 67491 Elk Drive, Palm Springs

Pres. Ken Pomije (760) 413-6022
REDLANDS: Second Tues., 6 p.m.

Hickory Ranch, 32971 Yucaipa Blvd., Yucaipa
Pres. Bill Brooks (909) 553-5780

RIVERSIDE: 
First Tues., 6:00 p.m., Cask N Clever,

1333 University Ave., Riverside
Pres. Scott Zahn, (951) 966-0592
libertypoolservice@hotmail.com

TEMECULA/MURRIETA
Third Wed., 7 p.m., Pat & Oscar’s

29375 Rancho California Rd., Temecula
Pres. Jack Delaney (951) 674-6318

REGION 7 (SAN DIEGO COUNTY)
B.O.R.D. Member: Mike McCourtney

(760) 788-0823
E-mail: sunrisepools1@hotmail.com

CARLSBAD: Third Wed., 7 p.m.
Grandma’s Restaurant, 539 Vista Bella, Oceanside

Pres. David Talbot (760) 845-6863
ESCONDIDO

Third Wed., 6:30 p.m., Call for location.
Pres. James Leisten (760) 737-3058

jim@blueribbonps.com
NORTH COUNTY COASTAL

Third Tues., 6:30 p.m.
Brett’s BBQ, 1505 Encinitas Blvd., Encinitas

Pres. Daniel Carlson (760) 613-1552
RANCHO DEL MAR

Third Mon., 5:30 p.m., Tio Leos
3510 Valley Centre Drive, San Diego
Pres. Joshua McKee (858) 337-4482

josh@makaipools.com
SAN DIEGO

Third Wed., 7 p.m., Mission Valley Resort
875 Hotel Circle S., Mission Valley

Pres. Austin Gardiner (619) 449-6345
austingardinerps@hotmail.com

SAN DIEGO EAST COUNTY
Third Tues., 6 p.m., 

Superior Pool Products, 1973 Friendship Dr., El Cajon
Pres. Berny Sweeny (619) 244-0496

bernypoker@hotmail.com
SAN DIEGO METRO
Fourth Thurs., 7:00 p.m.

Coco’s, 1025 Fletcher Parkway, El Cajon
Pres. Mike McCourtney (760) 788-0823

sunrisepools1@hotmail.com

REGION 8 (SOUTHWEST)
B.O.R.D. Member: Marc Cannon

(602) 432-3371
E-mail: rescueh2oinc@aol.com

EAST VALLEY
Third Thurs., 5:45 p.m., Superior Pool Products

2350 W. Broadway Rd. #110, Mesa
Pres. Mike Lee (480) 786-0687

HENDERSON:
First Wed., 7 p.m., Village Pub-Horizon Ridge

10900 S Eastern Ave, Henderson NV
Pres. Forrest Owen (702) 372-7200, poolboys@cox.net

IPSSA VIPS
Third Wed., 7:00 p.m.

Elk’s Lodge #335, 14424 No. 32nd St., Phoenix
Pres. Joe Mischik (602) 290-5547

NORTH PHOENIX
Third Tues., 7 p.m., SCP

18201 N. 25th Avenue, Phoenix AZ 85023
Pres. William Goossen (623) 580-9802

goosse-man@cox.net
NORTHWEST LAS VEGAS

First Thursday, 7:00 pm
Joey’s Bar & Grill, 7081 W. Craig Road, Las Vegas

Pres. Robert Fazio, (702) 591-1624
SCOTTSDALE

Third Mon., 6:00 p.m., SCP, 7841 E Gray Rd.,
Scottsdale, AZ 85260-3461

Pres. Kurt Schuster (602) 488-7335
TUCSON: 

Third Wed., 7 p.m.
Superior Pool Products, 4055 N. Runway Drive.

John Greenough (520) 440-5671
WEST VALLEY

First Wed., 7:00 p.m., Cloud Supply
1100 N. Eliseo, Felix Way, Avondale

Pres. Patrick Pace (623) 853-6859
WESTERN LAS VEGAS

First Mon., 6:30 p.m. (excl. holidays)
Vietnam Vets Hall, 6424 W. Cheyenne, Las Vegas

Pres. Linda Cross 702-524-8453
ipssalindacross@gmail.com

REGION 9 (TEXAS)
B.O.R.D. Member: Jim Smith

(512) 206-0606
E-mail: jim@aquamanpoolandspa.com

AUSTIN
First Tues., 6 p.m., Cherry Creek Catfish Co.

5712 Manchaca Rd, Austin
Pres. Todd Swearingen (512) 326-4695
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Associate Members

CODEGENICS
www.hydroscribe.com / 760-889-6268
Vernon Thomas / vern@hydroscribe.com
Brandon Thomas / brandon@hydroscribe.com
Creators of Hydroscribe, management software
for pool service and repair professionals.

CUTTING EDGE BANK CARD SERVICES, INC.
www.ce411.com / 800-238-2771
Sara Ayala / sara@ce411.com
Mobile credit card processing

DECK-O-SEAL
Jim Dill / jdill@deckoseal.com
Janet Webster / 817-598-1969 / www.deckoseal.com
Manufacturer of Deck-O-Seal joint sealant,
Deck-O-Shield pentrating sealer, and Deck-O-Grip
non-slip sealer for the maintenance of pool decks. ①

NATURALCHEMISTRY
www.naturalchemistry.com
Ryan Rickaby / 909-815-9602 / Fax 909-988-3265
rrickaby@naturalchemistry.com
Environmentally friendly cleaning products for
pools and spas. ①

POOL COVERS INC.
www.poolcoversinc.com / 800-662-7665
Cheryl Maclennan / cmaclennan@poolcoversinc.com
Claire King / cking@poolcoversinc.com
Sales, service and installation of safety
 swimming pool covers and safety spa covers.

POOL ROUTE PROS INC.
www.poolroutepros.com / 714-974-1968
Tom Falvai / tommy@poolroutepros.com
Tommy has been in the pool business since
1980 with hands-on experience in service and
repairs, specializing since 1995 in pool route
sales and consulting. ②

RICHARDSON INSURANCE AGENCY
209-667-2222
Steve Richardson / steverichardson@allstate.com
Auto, inland marine, commercial auto and
umbrella. 

SEAKLEAR POOL & SPA PRODUCTS
www.seaklear.com / 425-974-1943
Terry Arko / tarko@seaklear.com
Specialty chemical manufacturer

WESTERN HYDRO CORPORATION
www.whcpools.com / 510-783-9166
Nick Haderer 
nhaderer@westernhydro.com
Distributor of solar pool pumps and accessories

A S S O C I A T E  M E M B E R S

A. O. SMITH – REGAL BELOIT
www.regalbeloit.com / 937-667-2431
Heather Scaggs / heather.scaggs@regalbeloit.com
Jim Mosman
Bill DeCorrevont / bill.decorrevont@aosepc.com
Application & repair of pump motors ①

ALAN SMITH POOL PLASTERING INC.
www.alansmithpools.com
Alan Smith / alan@alansmithpools.com
Dave Huiberts / 714-628-9494
Pool and backyard remodeling. ③

ALL SAFE POOL FENCES AND COVERS
www.allsafepool.com / 714-712-6233
Reed Hauge / reed@allsafepool.com
We save lives: Manufacturing, sales and installation of
removable pool fences, safety nets and pool covers.

ALPHAWATER SYSTEMS
www.awspoolsupply.com / 562-408-6447
Henry Cota/henry.alphawatersystems@gmail.com
Proud supplier of wholesale pool supplies to the
pool professional.

AMERICAN LEAK DETECTION
www.americanleakdetection.com / 800-755-6697
Adam Gray / agray@americanleakdetection.com
American Leak Detection specialists use state-of-
the-art equipment and methodology to locate
 hidden water and sewer leaks from swimming 
pool cracks to concealed plumbing systems ③

ANNUAL WESTERN POOL & SPA SHOW
www.westernshow.com / 800-787-7727
info@westernshow.com
800-746-9772 / exhibitsales@westernshow.com
Annual pool industry convention and symposium

APPLIED MATERIALS
602-348-0257
Greg Garrett / greggarrett@hotmail.com
Education, consulting, manufacturing, and repairs
of surfaces.

APSP
www.apsp.org / 703-838-0083
Rich Gottwald / rgottwald@apsp.org
Association of Pool and Spa Professionals

AQUA CREATIONS
www.aquacreations.com / 805-672-1695
Richard Dietz / rsdietz@aol.com
Aqua-Glass resurfacing of swimming pools and
spas, and coping, tile, lights and below-ground
plumbing installations. ③

AQUA MAGAZINE
www.aquamagazine.com / 608-249-0186
Kristin Pires, Editor / kp@aquamagazine.com
Shawn Gahagan, Publisher.
The leading monthly for pool and spa
professionals.

AQUABOND LLC
www.aquabondadhesives.com / 714-961-1420
Cindy LaCombe / clacombe@aquabond.com
Professional adhesives and crack repair for pools,

spas and fountains.
AQUATHERM INDUSTRIES

www.aquathermindustries.com / 732-905-9002
Molly Friar / mfriar@warmwater.com
Dave Sizelove / dsizelove@warmwater.com
Largest U.S. manufacturer of solar thermal panels
for hybrid solar pool heating of commercial and
residential pools.

B’S POOL SUPPLIES
www.bpspool.com / 951-274-0964
Andrew Macmillan / chlorboy@hotmail.com
Wholesale pool supply distributor, specializing in
chemical delivery.

BIO ACTIVE
www.solarsunrings.com / 951-296-6502
Georgina Miramontes / info@solarsunrings.com
Solar covers and cyanuric acid reducer.

BLAKE SALES ASSOCIATES*
www.blakesales.net / 800-748-5756
Mike Ramey / mjramey@blakesales.net
John Grucky / john.grucky@blakesales.net
Products which we represent ③

CHEMLINK PRODUCTS INC.
www.chemlink.com / 909-260-9446
Dale Cisco / dcisco@chemlink.com
Manufacturer of solvent free, 1-part horizontal 
and vertical joint sealants and adhesives.

COMPASS MINERALS
www.nasalt.com / 913-344-9100
Lauren Fallon / fallonl@compassminerals.com
Manufacturer of Sure Soft® Pool Salt. Designed
specifically for use with electrolytic chlorine
 generators. Contains high purity, extra fine crystals
that dissolve rapidly.

COMPU POOL PRODUCTS
www.compupool.com.au / 888-798-7665
Nick Millar / nick@compupool.com.au
Tim Moreton / compupoolusa@aol.com
Manufacturer of salt water cholrinators, both
domestic and commercial.

CONTINENTAL RESEARCH CORPORATION
www.3xchemistry.com / 866-773-6136
Sally Miener / sally@3xchemistry.com
Pool chemical manufacturer of 3X brand and 
private label.

CRAMER & ASSOCIATES
www.cramercpa.com
Clint Cramer / clint@cramercpa.com
Jay Lang / 916-864-4272
Accounting and tax planning. ③

CROWN SPA COVERS
www.crownspacovers.com / 760-536-4721
Kyle Kuhlmeyer / crownspacovers1@gmail.com
Manufacturer of custom spa covers.

D&D TECHNOLOGIES (USA)
www.ddtechusa.com / 800-716-0888
Pool safety gate hardware manufacturer. Key
products: Magna-Latch® self-latching gate latch
and Tru-Close® self-closing hinges. ③

DISCOUNT POOL SUPPLY
www.dpspoolsupply.com / 310-530-3393
Jeff Berson / dpsjb@aol.com
Supplier of all pool and spa equipment, parts,
chemicals and maintenance items.

EASY CARE PRODUCTS
www.easycarewater.com / 559-299-7660
Todd Wilson / twilson@easycarewater.com
Jan Dill / jdill@easycarewater.com
Rosemarie Arenas / rarenas@easycarewarter.com
Manufacturer of water treatment chemicals

ENGLISH POOL CONSULTING
www.poolinspections.com / 619-338-9197
Rick English / rick@english.net
Cindy English / cindy@english.net
Expert witness, pool inspection. ②

FILBUR MANUFACTURING
www.filburmfg.com
714-228-6000 / 888-424-9185
Joe Marcotte / joe_marcotte@filburmfg.com
Leading manufacturer of pool and spa replacement
cartridges, featuring REEMAY media, anti-microbial
endcaps and the strongest cores in the industry. D.E.
grids offer the strongest frames, material, and rein-
forced seams available. ①

FPSIE
Michael Orr / info@fpsie.org
Carole Dittmer / 916-922-8895 / www.fpsie.org
FPSIE (Foundation for Pool and Spa Industry
Education) An institute of learning featuring
Technical Certification courses from 
APSP, NSPF and FPSIE. Utility Approved 
Aquatic Energy Auditor Certification Course 
created by an affiliation of FPSIE, NSPF 
and Hanley Wood.①

G&P TOOLS
www.gandptools.com573-431-6998
Jeanie Partridge / jpartridge@gandptools.com
Darrell Goacher
Manufacturer of pool and spa tools.

GARDNER POOL PLASTERING
www.gardnerpoolplastering.com / 619-593-8880
Scott McKenna 
scottm@gardnerpoolplastering.com
Pool remodeling and pool plastering of any size or
scope. Full service offices in San Diego, Orange,
Southern L.A. and Riverside counties. ③

GUARDIAN POOL FENCE
www.guardianpoolfence.com
800-366-7233 / Steve Sadinsky
info@guardianpoolfence.com
Pool fence manufacturer and supplier.

H2FLOW CONTROLS INC.
www.h2flow.net / 419-841-7774
Carol McKenzie / carol.mckenzie@h2flow.net
Gavin Hackett / gavin.hackett@h2flow.net
H2flow solutions for pools, spas, and water 
features include VFDs for energy reduction, 
accurate Flow Meters, wireless AutoFill Systems,
and intelligent VGB Anti-entrapment devices.

HORIZON SPA & POOL PARTS
www.horizonparts.com / 520-295-9750
Raymond Thibault / ray@horizonparts.com
Bruce Johnson / bruce@horizonparts.com
Wholesale distributor of pool parts, spa parts,
business education. ③

INTERMATIC
www.intermatic.com / 815-675-7000
Allen Ustianowski / austianowski@intermatic.com
Time controls, remote controls, pool/spa automa-
tion, freeze protection, pool/spa transformers,
chlorinators. ①

J&J ELECTRONICS INC.
www.jandjelectronics.com / 949-455-4460
Ryan Garcia / rgarcia@jandjelectronics.com
Provides LED lighting products for the pool and
spa industry.

KELLEY TECHNICAL COATINGS
www.kelleytech.com
Brink Spruill / brink@kelleytech.com
John R. Kelley Jr. / 502-636-2561

Manufacturer of Olympic pool and deck
coatings. ①

LAMOTTE COMPANY
www.lamotte.com / 800-344-3100
Rich DeMoss / rdemoss@lamotte.com
Robin Myers / rmyers@lamotte.com
Manufacturer of water testing products.

LEAK DETECTION USA
www.leakdetectionusa.com
800-652-9062 / Fax 760-814-8051
Michael Mamula / michael@leakdetectionusa.com
Ed Mumford / ed@leakdetectionusa.com
Leak detection solutions for pools and spas,
fountains and ponds, waterfalls, domestic water. ③

LEAK SPECIALISTS
www.leakspecialists.com
Orange & Los Angeles Counties:
Luis Perez / 800-996-5325
San Bernardino & Riverside Counties:
Derek O’Hanlon, 888-522-5325
Leak detection and underwater repair.

LESLIE’S POOLMART
www.lesliespool.com / 800-537-5437
Sean Murphy / smurphy@lesl.com
Pool supplies

LOWRY CONSULTING GROUP LLC
www.lowrycg.com / 706-692-7727
Robert Lowry / rlowry@lowrycg.com
Chemical consulting, product formulation,
education and technical writing.

LUBEGARD
www.lubegard.com / 330-769-8484 x110
Kelley Bolas / kbolas@stellargroupinc.com
Manufacturer of Zero Pool & Spa Lubricant

NATIONAL PLASTERERS COUNCIL
www.npconline.org
Mitch Brooks/npconline@comcast.net
Andy Mallison / 941-766-0634
Association to promote, advance and advocate 
the common interests of its members of pool
plastering and related activities. ①

NATIONAL POOL ROUTE SALES
www.poolroutesales.com / 877-766-5757
Charles Baird / cbaird@poolroutesales.com
How to improve route profitability and earn more
on a sale ①

NORTHERN FILTER MEDIA
www.nfmpools.com / 563-263-2711
Dave Reusswig / dave@northernfiltermedia.com
Manufacturers of filter media and antimicrobial
filter media.

NORWOOD & ASSOCIATES
www.nalobby.net / 916- 447-5053
John Norwood / jnorwood@nalobby.net
Lobbying firm for pool and spa industry, representing
CPSA (California Pool & Spa Association).

NPS POOL & SPA SUPPLY
www.npspool.com
Jeff Manno / 702-873-4545 / jeff@npspool.com
Supplier of all pool and spa equipment, parts,
chemicals and maintenance items.

ON BALANCE LLC
Kim Skinner / kim@on-balance.com
Que Hales / que@poolhelp.com
801-358-7450 / www.poolhelp.com
Water chemistry and plaster problems. ③

ORANGE COUNTY LEAK SERVICES /
THE POOL CENTER

www.orangecountyleak.com / 714-632-0134
Bill Campbell
bob.campbell@orangecountyleak.com
Swimming pool and spa leak locating, repairs,
remodel. ②

ORENDA TECHNOLOGIES
www.orendatech.com
Harold N. Evans / info@orendatech.com
Formulation, manufacture, marketing and sales of
specialty chemical water treatment products.

OREQ CORP
www.oreqcorp.com / 800-420-3255
Sales Program Manager / sales@oreqcorp.com
Ornamental and recreational water products; 
treatment, features, activities, maintenance and
custom fabrications. ①

PENTAIR AQUATIC SYSTEMS
www.pentairpool.com / www.poolprofyi.com
800-831-7133
Steve Zorn / 760-431-8218 / steve.zorn@pentair.com
Pentair Aquatic Systems is the world’s leading
manufacturer of pumps, filters, heaters, automa-
tion, lighting, cleaners, sanitizers, water features,
and maintenance products for pools and spas.

PLASTIFLEX 
www.plastiflex.com / 704-871-8448
Kevin Baum / kbaum@plastiflex.com
Manufacture vacuum and filter hoses for the pool
industry.  Robust vacumm hoses for the commer-
cial service trade.

POOL & SPA NEWS
www.poolspanews.com / 323-801-4903
Dick Coleman
Advertising, promotion, management.
Publishing. ②

POOL BUSINESS ACADEMY
www.poolbusinessacademy.com / 714-319-6584
Brett Gereau / brett@poolbusinessacademy.com
Business coaching and training for pool service owners.

POOL INDUSTRY EXPO
www.poolindustryexpo.com / 650-323-7743
Don Koss / Bill Hoy
info@poolindustryexpo.com

POOL ROUTE ADVISORS
www.poolrouteadvisors.com
877-455-7665
Blake Farris / blake@poolrouteadvisors.com
Brad Schulte / brad@poolrouteadvisors.com
Broker and pool route advisors.

POOL SAFE INC
www.poolsafe.com
John Moss/760-580-4640, john@poolsafe.com
Dan Newbold/949-689-7085, dan@poolsafe.com
Devin Callahan/925-698-9839, devin@poolsafe.com
Automatic pool covers and removable fences:
installation and repair.

POOL TRAC
www.pooltrac.com / 317-418-4777
John Pyle / john@pooltrac.com
Providers of mobile and web-based applications
for all aspects of pool and spa service, including
detailed recordkeeping.

POOL WATER PRODUCTS*
www.poolwaterproducts.com
James Bledsoe / jbledsoe@poolwater.com
Richard Holtzworth / 949-756-1666
Wholesale distributor of swimming pool and spa
chemicals and accessories, equipment and parts,
electrical and plumbing supplies. ①

PRECISION MULTIPLE CONTROLS
www.swimmingpooltimeswitch.com
Frank Masci, 800-775-5862 X230
fmasci@pmcontrols.com
Supplier of 24 hour mechanical pool timers.

* Charter Associate Members    ➀ Speakers available in all areas    ② Speakers available in Southern California    ③ Speakers available in various areas – check with company
The companies named on this page are Associate Members of IPSSA. Your patronage of these companies is appreciated. However, Associate Members' products and services have not been evaluated by IPSSA, and neither approval, certification,

recommendation or endorsement by IPSSA of the products or services of Associate Members should be implied by this listing. Members are encouraged to select vendors carefully and to seek the advice and input of qualified advisors when appropriate.

For more information about our associate members,
please visit their web sites. If company representatives
are available to speak at chapter meetings, their
topics and geographic availability is indicated.

T  I  T  A  N  I  U  M   P  A  R  T  N  E  R  S

HASA INC.*
www.hasapool.com
Mary Flynn / maryflynn@hasapool.com
818-361-1258 / 661-259-5848
Liquid swimming pool chemicals, dry
chemicals, pool and spa specialty products. ③

P  L  A  T  I  N  U  M  P  A  R  T  N  E  R  S

HAYWARD POOL PRODUCTS INC.*
www.haywardnet.com
Fred Manno / fmanno@haywardnet.com
John Rodriguez / jrodriguez@haywardnet.com
Bob Seward / bseward@haywardnet.com
909-594-1600
Manufacturer of swimming pool equipment. ①

SCP/SUPERIOR/NPT*
www.poolcorp.com
Robert Rankin / 714-693-8035 X 293
Mike Felechner / 714-288-1940
Service industry related ①

ZODIAC POOL SYSTEMS INC.
www.zodiacpoolsystems.com
800-822-7933 X3323 
Steve Gutai / steve.gutai@zodiac.com
Zodiac, Jandy Pro Series, Polaris, Nature 2
Products ① 

G O L D  P A R T N E R S

ABCANA INDUSTRIES
www.abcanaindustries.com / 619-444-9900
Jesus A. Felix / jesusf@abcanaindustries.com
Gabriel Gurmilan / gabrielg@abcanaindustries.com
Trusted distributor of water treatment chemicals in
Southern California.

AQUASALT LLC
www.aquasalt.com / 713-877-2616
Susan Flowers / 866-549-POOL x7665
sflowers@aquasalt.com
Salt for chlorine generators. ①

AQUASTAR POOL PRODUCTS
www.aquastarpoolproducts.com / 877-768-2717
Todd Pieri / Todd@aquastarpoolproducts.com
Manufacturer of plastic injection molded parts
for pools and spas.

ARROW INSURANCE SERVICE*
www.arrowinsuranceservice.com
Ray Arouesty / ray@arrowinsuranceservice.com
800-833-3433 / 805-955-9555
Insurance issues ①

INDUSTRIAL TEST SYSTEMS
www.sensafe.com / 800-861-9712
Mike McBride / mmcbride@sensafe.com
George Bailey / gbailey@sensafe.com
Manufacture water quality test strips and
meters for the pool and spa service industry. ③

KING TECHNOLOGY
www.kingtechnology.com / 952-933-6118
Lynn Nord / lynn.nord@kingtechnology.com
Manufacturer of water purification products 
using minerals and 50% less chlorine.

POOL PATCH
www.poolpatch.com / 800-588-4008
Thomas Lopez / tom@poolpatch.com
Manufacturer of repair products and DEBRIS Z,
Sweep Fins, Aqua Brite and HydroWave.

POOL & ELECTRICAL PRODUCTS INC.
www.poolelectrical.com
909-673-1160 / Andres Becerra
Wholesale distributor stocking all major brands
and hard-to-find items. ③

WATERWAY INC.
www.waterwayplastics.com / 805-981-0262
Richard Howell / richardh@waterwayplastics.com
Good quality, good services, outstanding
manufacturer of pool and spa equipment, valves,
fitting and custom OEM spa parts. ①

S  I  L  V  E  R   P  A  R  T  N  E  R  S

ADVANTIS TECHNOLOGIES, A LONZA
BUSINESS

www.poolspacare.com / 678-627-2376
Jana Wright / jana.wright@lonza.com
Melissa Whipkey / mswhhipkey@archchemicals.com
Manufacturer of pool and spa chemicals.

A COMPLETE LINE OF
POOL DECK PRODUCTS

PRISTINE BLUE
www.pristineblue.com / 800-257-9283
Dennis Hughes / dennishughes@pristineblue.com
Chemical manufacturers and sales.

PROFLUENT MEDIA INC.
www.profluentmedia.com / 949-891-7398
Will Boslavizki / will@profluentmedia.com
Profluent Media is a  digital marketing firm that
combines technical knowledge with creative
thinking to help you schieve the best internet
marketing results. By optimizing our client’s
digital presence, we are able to create digital
visibility as well as a broader customer base.

PURITY POOL INC
www.puritypool.com
Julie Gross / julie@puritypool.com
Rich Gross / 800-257-1961 ext. 1
Professional cleaning tools & timesavers 

RAMUC POOL PAINT
www.ramucpoolpaint.com / 800-221-4466
Rebecca Spencer / rspencer@ramucpoolpaint.com
Develops and produces the most advanced pool and
deck coating in the U.S. Pool paint and sundires.

RAYPAK INC.
www.Raypak.com / 805-278-5329
John Kane / jkane@raypak.com
Tom Grucky / 818-292-1546
David Ekman / 949-466-9187
Chris Nielsen / 818-292-1549
Daniel Nicholas / 818-292-1531
Gas heaters and heat pumps ①

REVCO SOLAR ENGINEERING
www.revcosolar.com / 949-367-0740
Chrissy Murillo / Chrissy@revcosolar.com
Kristal Cavendar / kristal@revcosolar.com 
Chris Graham / chris@revcosolar.com
FAFCO solar distributor.  Design, sales,
 installation and service of solar thermal and
solar electric residential and commercial.

SERVICE INDUSTRY NEWS
Carolyn Dibrell / 949-916-0292
servicenews@juno.com
Promoting your business.

SGS INDUSTRIES
www.sgschlorinators.com / 480-385-3052
Cary Tenenbaum / caryt@sgschlorinators.com
Bob Trepp, bobt@sgschlorinators.com
Develop and manufacture salt water chlorinators
and water meters for residential and community
swimming pools.

SOLAR HEATING SPECIALISTS
www.warmpools.com / 951-781-6520
Emery Osgood / emery@warmpools.com
Betsey Osgood / Betsey@warmpools.com
Installation of solar pool heating.

SOLAR UNLIMITED, INC.
www.solarunlimited.com / 818-843-1633
Bob Irwin / bob4solar41@yahoo.com
Southern California’s exclusive FAFCO solar
dealer / installer. Specializing in design, sales,
installation and service of commercial and 
residential thermal pool heating and residential
solar electric systems

SPECK PUMPS-POOL PRODUCTS
www.usa.speck-pumps.com / 904-739-2626
Joe Valentino / j.valentino@speck-pumps.com
Carlos Castro / c.castro@speck-pumps.com
800-223-8538
Speck offers swim jet systems, filters, filter sys-
tems, and pumps for in-ground, above ground
pools, spas and pools with vanishing edges,
waterfalls, fountains or waterslides.

SPRINGBOARD POOL ROUTE BROKERS
www.springboardprb.com / 888-998-7665
Cory Mouillesseaux
Pool route broker.

SUN X SOLAR
www.sunxsolar.com / 760-738-8398
Solar pool heating specialists, residential and
commercial.

SUNTREK
www.suntreksolar.com / 800-292-7648
Roy Heine / roy@suntreksolar.com
Solar service and installation.

TAYLOR TECHNOLOGIES INC.
www.taylortechnologies.com / 410-472-4340
Jody O’Grady / jody@taylortechnologies.com
Manufactures water-testing supplies geared to the
needs of service professionals, including the TTi
2000 Colorimeter. Renowned for accuracy, simplici-
ty, durability and tech support from real chemists. ①

TRIVITRO
www.vitroclean.com / 425-251-8340
Jeff Freas / jcfreas@trivitro.com
Chris Freas / cfreas@trivitro.com
Manufacturer and distributor of Vitroclean filter media. 

TSYS MERCHANT SOLUTIONS
www.tsysmerchantsolutions.com
402-5747089
Mary Beth Erps / merps@tsys.com
TSYS offers an exclusive payment acceptance
program to the pool and spa industry.

UNICEL
www.unicelfilters.com
Scott Gleason / spgleason@unicelfilters.com
Derek Podebarac / 818-678-0400
The industry’s most complete line of
 replacement filter cartridges and DE grids.
When quality and service count - Unicel -
 clearly the best. ①

UNITED CHEMICAL CORP.*
www.swimpool.com / 800-824-5550
info@swimpool.com
Rescue treatments for swimming pools. ①

US MOTORS / NIDEC
www.nidec-motor.com / 262-692-2001
Jim D’Angelo / jim.d’angelo@nidec-motor.com
Pat Shadrach / pat.shadrach@eemotors.com
Nidec Motor Corporation, under the US
Motors® brand, produces the most service
friendly, energy efficient  pool and spa 
replacement motors in the industry. ①

VACLESS SYSTEMS, INC.
www.vacless.com / 818-701-6200
Samar Hamza / samar@vacless.com
Bevin Coen / bevin@vacless.com
Manufacturer of pool and spa safety products.

VALTERRA PRODUCTS LLC
www.valterra.com / 818-898-1671
Gayle Key / gaylek@valterra.com
George Grengs / george@valterra.com
Pool and spa maintenance equipment and OEM gate
valves and unibody valves and replacement parts.

WATER SAVERS CO.
Steve Holcomb / Andi Holcomb
800-543-0979 / 949-955-1233
Leak detection and repairs for pools and spas. ③

WATER TECH CORP.
www.watertechcorp.com / 732-979-9889
Rich Cacioppo / rich@watertechcorp.com
Manufacturer of battery powered pool vacuums,
distributor of robotic pool cleaners and accessories.


