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efforts to brighten resort
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Staff Writer

ATLANTIC CITY — Cityresident
Irene Scott said she had alot of fun
painting her first public art piece
outside Cali’s Grocery Store along-
side two professional artists and the
rest of the kids in her Mighty Writers
Atlantic City group.

Little did the local children know
they were not only learning skills
that would make them better writ -
ers, but also contributing to the
city’s arts history.

In collaboration with the Atlantic
City Arts Foundation, more than 60
local youth painted the foundation’s
98th and 99th murals alongside
artists Chanelle René and Manuela
Guillén.

“Working together with Mighty
Writers on this project is the type
of community engagement which
is essential to ACAF’s mission,’ said
Monica Casiello, the Arts Founda-
tion’s board president. “The chil-
dren in the program can see and
know that they have made a posi-
tive difference in their community
through this mural with its vibrant
colors and powerful message. The
artists, sharing their time and tal-
ent, become good role models.””

The murals are located on the side
of Cali’s General Store on Atlantic
Avenue in the city’s Chelsea neigh-
borhood, down the street from the
15N. California Ave. Mighty Writers
location.

“Tt’s very nice to be included and
working with the Atlantic City Arts
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The Atlantic City Arts Foundation hosted an unveiling ceremony Wednesday for two murals at Cali’s Grocery Store
created with the help of two local artists and youth from Mighty Writers Atlantic City.

murals Wednesday. “Growing up
in Atlantic City, seeing how many
murals are popping up here, it’s just
a beautiful way to bring some new
expression to the city. And to have
the children get involved with that
was really awesome. A lot of them
didn’t even know what a mural was.’

Mighty Writers is a nonprofit that
seeks tohelp youth think clearly and
write with clarity. The organization
provides children with a safe space
to learn to write better and develop
skills that will help them make bet -
ter choices.

“It teaches me great grammar

The program also addresses com-
munity needs by helping combat
food insecurity with weekly food
distributions at Stanley Holmes
Village and Weekes Memorial Park.

“Not every kid is going to be a
writer,” said Sykes. “So it was also
interesting for the kids to see peo-
ple paint for a living. It was good
exposure. Not many people realize
— even adults — that these people
were professional artists who were
making a living creating art.”

That allowed the youth to feel
empowered, said Guillén.

“I wanted them to feel like their

Mother Earth and just embracing
nature led to this piece,’ she said.
“I want them to know that they
could potentially make aliving off of
this, make art that’s impactful and
meaningful. And sometimes you get
to work with really cool clients.”

It took the artists about three
weeks to complete the murals.

René and the Mighty Writers
painted a pastel mural with pops of
bright color titled “You Make the
World a Better Place”

Meanwhile, Guillén and the other
youth painted “Green Voices, Green
Choices”

“] wanted them to feel
like their voice actually
has a purpose. So one
conversation about them
wanting more green
spaces, appreciating
Mother Earth and just
embracing nature led to
this piece. I want them

to know that they could
potentially make a living
off of this, make art that’s
impactful and meaningful.
And sometimes you get
to work with really cool
clients.”

Manuela Guillén, Philadelphia-
based artist, on working with the
chilren of the Mighty Writers group

their ideas with those of the youths
to create a collective vision for the
murals.

“Ilike to draw, so thistaught me a
lot of different techniques, strokes,
but it also helped me get better at
communicating with people and
being positive,” said Castro. “I've
made a lot of friends here. We get
tohang out, do activities and be to-
gether. So this makes me look for-
ward to having the best summer you
can possibly have”

Contact Selena Vazquez:
609-272-7225
svazquez@pressofac.com

- (e] VIEW: For more
@ ¥ photos from the mural
e unveiling, point your

Foundation,’ said Tom Sykes, senior  skills, vocab, punctuation ... skills voice actually has apurpose.Soone  The students helped both artists the OR sdma[}ip h(;ne igmﬁri at
director of Mighty Writers Atlantic that everyone should have;” said conversation about them wanting with quotes, brainstorming ideas NeE%\ISc\(;ue’ entap the mg.
City, at the unveiling for the two Adrian Castro, 14. more green spaces, appreciating and sketches. The pros melded
Interestrates NET  1YR Stocks of Local Interest 10 Most Active: NYSE
-, TREASURIES LAST PVS CHG AGO ' WK 52WEEK WK 1-YR
N1 , NAME 52ngK RANGE OC:I?SECLOSE CHG %CHG ,,/YJEG ;:‘?N piv | NAME TKR LAST CHG DIV H LO %CHG %RTN
/v S-month Thill 535 5.35 540 bdlaaliadiaail FordM F 1403 +119  60a 1542 963 493  -74
" 6-month T-bill 520 521 -001 5.46 | AlphabetInc C 115.83 — 193.31 186.78 -52 -0.3 +325 +65.0 0.20p Quantms Qs 825 4+3.20 1386 467 +634  -432
/ 52-wk T-bill 487 491 004 527 | AlphabetincA 11535 — 19175 185.07 -50 -0.3 +325 +64.4 0.20p | WellsFargo ~ WFC 5654 -3.08 140 6255 3838 -52 +444
2yearTnole 446 451 -005 463 | Amazoncominc 11835 — 20120 19449 -56 -0.3 +280 +572 .. | ArborRT ABR 1289 -185 172 1774 1177 126 499
The vield on the —— - AT&T Inc T 1881  +32 111 1932 1343 +17  +30.0
y 5-year T-note 410 413 -0.03 3.93 | Appleinc 164.08 — 233.08 230.54 +2.97 +13 +19.7 +24.0 1.00f ChrgePt CHPT 290  +.37 9.23 121 4202 -78.8
}O‘V‘aar . 7yearTnote 413 415 -002  3.85 | Bank of America 2496 — 4190 4159 -22 -05 +235 +490 096 | BkofAm BAC 4159 +118 96 4190 2496 +2.9 +49.0
reasury note 10-vear T-note 419 421 -002 377 K g Palantir PLTR 28.07 +.84 .. 2859 1368 +3.1 +744
fell to 4.19% 30_yearT_bond 0 i 002 3% Brown Formaninc 4210 o—— 7265 4498 +78 +18 245 -333 087 | o C 6452 +49 212f 6699 3817 +8 4513
Friday. Yields Y : : : ¥ | Comcast Corp A 3643 0—— 4746 3829 +54 +14 -121 77 124 | pfiger PFE 2892 +.87 168f 3780 2520 +3.1 -159
affect rates on Exelon Corp 3335 —— 4353 3524 -08 -02 -18 -117 152 10 Most Active. Nanaq
mortgages and NATL WK 6MO 1YR | MGM Mirage 3412 —o= 5185 461 +.27 +06 +82 35 001 |\ NVDA 12024 +3.41 19595 3023 427 42199
I%tgﬁ; consumer CONSUMER RATES  AVG AGO AGO AGO | Meta Platforms Inc  274.38 ——¢- 542.81 498.87 -13.83 -27 +40.9 +822 2.00 | LucidGrp LCID 425 4132 837 229 +451  -60.3
: Microsoft Cor 309.45 — 468.35 453.55 -115 -0.3 +206 +414 300 | Tesla TSLA 24823 329 299.29 13880 -13  -24
48 month new carloan 786 v 794 794 769 | T L = RiviaAuA RN 1811 4332 2806 826 +224 -358
PRIME FED Money market account  0.48 = 0.48 0.47 0.48 Nvidia Corporation 39.23 —o— 195.95 129.24 +1.84 +14 +161.0 +219.9 = | Intel INTC 3449 +2.47 50 5128 2973  +77 +8.0
RATE FUNDS 1ear CD 261v 260 262 264 OceanFirst Fincl 1201 —o— 1958 1685 -18 -11 29 +72 080 [TOYOCon TOYO 270 +98 280 136 +570
. - MarathDig MARA 2077  +60 3409 716 +30  +116
LAST 850 538 S30KHomeequityloan 9.38 = 9.38 9.47 9.89 Parke Bancorp 1516 2087 1748 +13 407 129 401 072 |, ocincs  AAPL 23054 +420 1001 23308 16408 419 4240
6MOAGO 850 5.38 30 yearfixedmortgage 720v 733 725 702 | Pub Svc EntGp 5371 — 7746 7628 -25 -03 +247 +26.5 2.40f | AMD AMD 18161 +9.71 160f 22730 9312 +56 +62.0
1YRAGO 825 5.13 15 yearfixed mortgage 6.67 v 6.88 6.71 6.39 | Toronto Dom Bk 5352 —— 66.15 56.75 +45 +08 -122 -37 316 | PlugPowrh  PLUG 307 +48 1344 221 +185 -754
DOW NASDAQ S&P 500 10-YRT-NOTE 30-YRT-BOND CRUDE OIL GOLD EURO
40,000.90 +247.15 18,398.45 +115.04 5,615.35 +30.81 4.19% -.02 4.40% -.02 $82.21 -.41 $2,414.00 -1.00 $1.0906 +.0038
(]
TO CONTACT THE PRESS Lotteries rriday, july 12, 2024
Home Delivery: To subscribe, or
for questions about service, missing NEW JERSEY PENNSYLVANIA DELAWARE
sections or billing, call 609-272-1010 Thursday night Thursday night Thursday night
or email custservice@pressofac.com PICK 3uieecceeeeeceeeeenenes 984(5) Pi Play Three...eeececeeennen. 266
7:30 a.m. to 5 p.m. Monday to Friday, Pick 4 ... 7535(5) Play Four............ . 2674
closed Saturday and Sunday. Cashs....... 04-06-17-22-42(x2) MUIti-Win LOtEO wvervrerrreerereenens
Holiday hours: 8:30 a.m. to 12:30 pm. Pick 6......... 08-11-25-29-30-46  PiCK 5uevveeererrereereernenens 63286 03-10-11-21-31-35
Pick 6 Double Play......cccceeueene Cashs.............. 04-05-25-37-42 Friday
OF ATLANTIC CITY SUBSCRIBER SERVICES 02-11-15-16-36-42 Matché..... 28-29-30-32-35-44 Play Three................ 314 (day)
(24 HOURS) Cash4life........ 05-14-31-42-52 Play Four............... 4816 (day)
PressofAtlanticCity.com Cash Ball w.eeeeereeeereecenenne 02 Friday Delaware information:
) . (USPS 712-440) All area codes 609 Friday Pick 2 24 (day) www.delottery.com
Published daily by The Press of Atlantic City, Cornerstone dvertisi 2727000 3 . LT T y . ..
Building, 1201 New Road, Suite 240, Linwood, N.J. 08221 A. Vertl§lﬂg ------------------ 72-7000, opt. 901(8) (day) P!ck I JOORRON 894 (day) All result§ are unofficial.
CIrculation ..eeeeeeeceeseeseeseerseneans 272-1010 .... 4036(8) (day) Pick 4 ...4990 (day) Contact ticket agent for
Postmaster: Send address changes to The Press of Atlantic Classified rrererssrrennns 434-978-7202 | New Jersey information: PicK 5uvevrreeeeceeans 69114 (day) verification.
City, PO Box 2795, Mechanicsville, VA 23116 classad@pressofac.com 800-222-0996 Treasure Hunt 02-04-09-17-19
Periodical postage paid Linwood, NJ, Legals, Public Notices ....609-646-7500 Mon.-Fri., 8 a.m.-4:30 p.m. Pennsylvania information:
and at additional mailing offices. classlegal@pressofac.com - www.palottery.state.pa.us
Circulation subscription payments: The Press of NEWSIro0M ...eevveeveerrerrernennnens 272-7231
Atlantic City, PO Box 2795, Mechanicsville, VA 23116. Obituaries S @888'22;)'4265 .
classobits@pressofac.com Corrections
Executive Editor: W.F. Keough News tips cecsecsessncsessscssessess 272-7231
Advertising: Kellie Myers-Panter, Vice President of Sales Main number ........ceeeeeeeee. 272-7000 For concerns or questions about news content, send email to: editor@pressofac.com

IDENTIFICATION

The Press of Atlantic City (USPS: 712440), a Lee Enterprises
Newspaper, is published Tuesdays, Thursdays and Saturdays at 1201
NEW RD STE 240, LINWOOD, NJ 08221. Periodicals Postage Paid at Egg
Harbor Township, NJ, and at additional mailing offices. POSTMASTER:
Send address changes to PO BOX 2795, MECHANICSVILLE, VA 23116.

PRICING

Press of Atlantic City is a Lee Enterprises Newspaper and is published
online daily, and three days per week in print (Tuesday, Thursday and
Saturday).

The subscription price includes all applicable sales tax, and a Print

+ Digital subscription includes postage for mail delivery. To avoid
delivery charges, call 609-272-1010 to arrange pickup of your paper at
a local office. We reserve the right to change your subscription rate at
any time. Contact 609-272-1010 or email custservice@pressofac.com
for additional information.

SUBSCRIPTION OFFERS

All subscription offers available at pressofatlanticcity.com, including
those advertised through our email promotions, on-site messaging,
social media, and any external means of promotion, are valid for new
subscribers only. You must not have been a subscriber in the past thirty
(30) days to register for a new subscription offer. You understand that
delivery and hilling will continue beyond the initial order period unless

you cancel your subscription as detailed in the next paragraph. Rates
may change after introductory offer period. There is a non-refundable
one-time account set up fee of $6.99 for all new subscribers.

AUTO-RENEWAL, CANCELLATION, REFUND,

AND SUBSCRIPTION RENEWAL POLICY

If you register for EZ Pay or debit banking (ACH) payments, your Digital
Only or Print + Digital subscription service (your “Subscription”) will
automatically renew. On the last day of your current term (your “Renewal
Date”), your Subscription will automatically renew for the same length of
time, at the then-current Subscription rate, which we may change in our
discretion, unless you choose to cancel more than twenty-one (21) days
before your Renewal Date (your “Cancellation Date”). YOU MAY CANCEL
YOUR SUBSCRIPTION BY EMAILING US WITH THE SUBJECT LINE “CANCEL”
AT custservice@pressofac.com OR CALLING US AT 1-877-773-7724 or
1-609-272-1010. YOU MAY ALSO BE ABLE TO CANCEL ONLINE DEPENDING
ON YOUR SUBSCRIPTION - PLEASE CHECK YOUR SETTINGS IN YOUR
ACCOUNT DASHBOARD TO SEE IF THIS OPTION IS AVAILABLE TO YOU.

Prior to the Cancellation Date, we will send you a notice reminding
you about the renewal of your Subscription. Subscribers who prefer
to receive paper renewal notices in the mail will be charged $6.99 for
each renewal notice; this fee is waived for subscribers who sign up to
receive their renewal notices via email. If you wish to receive renewal
notices via email, please contact us at custservice@pressofac.com or
call 1-877-773-7724 or 1-609-272-1010.

IF YOU DO NOT AFFIRMATIVELY CANCEL YOUR SUBSCRIPTION

BEFORE YOUR CANCELLATION DATE, YOU WILL BE CHARGED FOR AN
ADDITIONAL TERM FOR THE SUBSCRIPTION YOU INITIALLY SELECTED
AT THE RATES IN EFFECT AT THE TIME OF RENEWAL.

If you have provided us with a valid credit card number or an alternate
payment method saved in your account, and you have not cancelled
by your Cancellation Date, your Subscription will be automatically
processed up to fourteen (14) days in advance of your Renewal Date,
and the payment method you provided to us at or after the time of
your initial Subscription purchase will be charged.

We reserve the right to change your Subscription rate at the next
renewal period. If you are not satisfied with your Subscription rate or
service, you may cancel your Subscription at any time. No refunds will
be returned if remainder of the Subscription term is under thirty (30)
days. The refund amount of any balance over $25.00 will be returned
minus an early termination fee of $25.00. No refunds for Digital Only
subscriptions are provided.

SUBSCRIPTIONS

Print subscribers get the benefit of newspaper home delivery by
mail as well as digital access. All subscriptions are subject to the
Cancellation, Refund and Renewal Policy described above, and all EZ
Pay or ACH subscriptions are also subject to the Auto-Renewal Policy,
as well as the additional terms and conditions set forth below.

All Subscriptions include unlimited digital access, but there may be
links to content on other websites owned by our parent company
that can be accessed only through an additional paywall. In such
cases, your Subscription to content behind a separate paywall

will be governed by any additional terms that are associated
therewith. To access these benefits, you must first provide your
email address, register with pressofatlanticcity.com/services, and
activate your account online. To activate your digital account visit
pressofatlanticcity.com/activate.

You can manage your account at pressofatlanticcity.com/services
We may, in our sole discretion, change features of your subscription,
including without limitations frequency of and media/platform

for delivery. We will notify you of any material changes to your
subscription prior to your next renewal and sent to you before

your subscription renews with those changes. YOUR CONTINUED
SUBSCRIPTION FOLLOWING SUCH CHANGES CONSTITUTES YOUR
ACCEPTANCE OF THE CHANGES. IF YOU DO NOT AGREE TO ANY
CHANGES, YOU MUST CANCEL YOUR SUBSCRIPTION.

VACATION POLICY

Print Vacation holds up to thirty (30) days will continue to bill

at regular rate while full digital access is maintained. Extended
vacations of thirty-one (31) days or more will not incur charges and all
Subscription benefits will be suspended during that time.



