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WELCOME TO THE 
NATIONAL POSTAL FORUM 
2024 – CONNECTING AT  
THE CROSSROADS.  

From June 2-5, the Indiana Convention Center transforms into 
your hub of innovation, education, partnership, and growth – the 
most dynamic event in the mailing and shipping industry! Get 
ready for Connecting at The Crossroads, where the theme 
reflects not just the location but a convergence of vision, ideas,  
and opportunities! 

Use this Program Guide to immerse yourself in our four-day 
extravaganza, meticulously crafted to propel your business 
forward. Engage in workshops, sessions, networking events and 
the largest expo in the industry! This is your chance to enhance 
your skills and take your mailing and shipping business to  
greater heights.

New to NPF, or need a refresher? Direct your feet to the 
Sunday NPF Orientation Session where you’ll learn helpful 
tips on making the most of your NPF experience! 
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• Create your own agenda
• Review sessions and workshops 
• Take notes
• Chat with attendees 
• Find exhibitors on the floor map
• Play the in-app Crossroads Quest    
  Scavenger Hunt game for your  
  chance to win! 
• And much more! 

Seize Your 
Journey at The 
Crossroads!

Your NPF App  
Awaits...  

Easy Download Instructions:
1) Go to Apple Store or Google Play.
2) Search and download eShow Events.
3)  Open the eShow Events app and 

search 2024 National Postal Forum and 
download.

4) Enter access code NPF24 and login.
5) Take a tour, or simply click start.
6)  Sign into My Planner to customize  

your experience!

Get the 
App Today!

Powered by eShow Events

Available FREE at the Apple 
Store and Google Play



Get the 
App Today!
Available FREE at the Apple 
Store and Google Play

WIN BIG!

Become a big winner by playing in “The Crossroads Quest Scavenger 
Hunt” inside the NPF app.
Scan, score, and ascend to the top of the leaderboard by exploring the 
conference center for scavenger hunt QR codes, earning points, and 
climbing the ranks. With $500 at stake for the top three players, the 
victory could be yours to claim! 

Download the NPF app now and let the games begin!

Play The Crossroads Quest Scavenger Hunt on the NPF App. 

Sponsored by: Fives Intralogistics Corporation  |  Mailers Hub
National Association of Presort Mailers  |  Rancher Government Solutions



• Address Management Systems 

• Application Programming Interfaces 

• Election Mail

• Informed Delivery 

• Informed Visibility 

• Product Tracking and Visibility 

• Mailpiece Design Analyst 

• Pricing & Classification Service Center 

• Product Classification 

• Promotions & Incentives

The USPS Consultation Center is conveniently  
located on the Exhibit Hall floor at Booth #1339.

Proud sponsor of the
2024 National Postal Forum

Postal Experts Available to Answer 
Your Questions
The USPS Consultation Center is the place to go for direct access to 
USPS experts at the NPF. The Consultation Center will be staffed with a 
team to share their expertise on a variety of Postal products, services, and 
applications. The topics in the Consultation Center include: 

Consultation Center 
Hours
Monday, June 3 
9:30 AM – 4:00 PM

Tuesday, June 4 
9:30 AM – 5:30 PM

Although walk-ins are 
always welcome, we strongly 
recommend you schedule 
your appointment in advance 
of NPF to ensure your 
desired meeting time can be 
accommodated.

USPS Consultation Center

To make an appointment, send an email to:
Cynthia Doty: Cynthia.E.Doty@usps.gov and indicate the best day/time 
for you and which topic you are interested in. On-site appointments will be 
available too.

Connecting at The Crossroads!

Schedule your appointment today!



Welcome to Indianapolis – the Crossroads of America.

It is very fitting that the 2024 NPF is in Indianapolis. After all, the Postal 
Service, with its extensive network, can help mailers reach 80 percent of the 
US population from this great city quickly and reliably. And with our new 
product – Ground Advantage – we have a lot to share with you in the exciting 
days ahead.

Much has happened in our industry since the Forum was last here in 2019. 
Think about the common challenges we all have experienced.

What never changes, however, is our commitment to you and the mailing 
industry as we continue our transformation to serve you better and create 
new opportunities for even greater success in the years to come. We’re 
looking forward to updating you on some of our most recent Delivering for 
America accomplishments, and our plans to forge ahead in 2024 and beyond.

During my keynote address Monday morning, I will discuss how the changes 
we are making to our network operations are critical to the future of the 
industry and to our mutual success. My management team will update 
you on important transformational initiatives that are underway when they 
take the stage Tuesday morning. And teams of Postal Service executives 
and Officers will elaborate throughout the Forum on how they are bringing 
their considerable resources and expertise to bear on delivering change, 
innovation and high-quality service. We have also created dozens and dozens 
of workshops, carefully selected to give you insight into the latest mailing, 
shipping, data, and mail preparation trends. And, as always, we will keep a 
keen focus on your personal aspirations and development in the Forum 
professional leadership track on essential knowledge to benefit you in  
your career.

The exhibit hall with its 160+ vendors showcase some of the industry’s  
latest innovation.

I’d like to thank the National Postal Forum Board of Directors for their 
partnership in bringing this comprehensive educational mailing and shipping 
conference to you.

So – rev up your engines. Looking forward  
to seeing you in Indy.

Sincerely,

Louis DeJoy

POSTMASTER  
GENERAL WELCOME
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Greetings Forum Attendees,

It is our great pleasure to welcome you to the Crossroads of America in beautiful 
Indianapolis, Indiana for the 2024 National Postal Forum. This year’s theme is 
“Connecting at the Crossroads” highlighting ways to enhance your mailing and 
shipping connections for greater success. 

The NPF Board and Staff produced the Forum to be the premier educational 
conference for the entire mailing and shipping supply chain community to grow the 
industry. The NPF Board of Directors collectively represents the entire supply chain 
in the industry.  

Our plan is to tackle the next four days with collaboration through workshops, live 
demos, profiles, and thoughtful dialogue. The NPF will also showcase the latest 
in shipping and mailing technology, innovations and related business needs, and 
provide a place to recognize performance excellence in this industry. 

We encourage you to use this guide to explore valuable opportunities the Forum 
offers. On Monday, we are honored to have PMG DeJoy share with us the changes 
the USPS is making to their network operations that are critical to the future of the 
industry. At the Tuesday General Session key USPS leadership will elaborate on how 
their areas of expertise will help fortify the PMG’s plan. And don’t miss PMG DeJoy’s 
Wednesday town hall meeting, where attendees will have the opportunity to ask 
questions and receive direct feedback.

With over 100 workshops led by USPS and Industry Leaders, you can be sure to find 
topics that will aid you in personal, professional, and business growth. And make 
sure to take advantage of the NPF Expo hall to network and exchange ideas with 
over a record number of over 160 exhibiting partners.

Finally, make sure to take full advantage of the additional networking opportunities 
available every night at the Forum. Begin with the NPF welcome reception on 
Sunday night and end with a spectacular closing event on Wednesday at the 
Indiana Roof Ballroom. We look forward to meeting you, and please look for the 
NPF Board ribbons!

Sincerely,

NPF Board of Directors

NPF BOARD OF DIRECTORS 
WELCOME 

Chris Lien, Chairman | Anita J. Bizzotto, Treasurer | Dennis Farley, Secretary
Pierce Myers, Director | Michael J. Genick, Director | Kate Muth, Director

Bob Schimek, Director | Jim Sauber, Director | Paul Smith, Director
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1:30 PM – 2:30 PM
2:45 PM – 3:45 PM
4:00 PM – 5:00 PM
5:30 PM – 7:00 PM

Period 1 Workshops
Period 2 Workshops
Period 3 Workshops
NPF Welcome Reception | Indiana State Museum

SUNDAY, JUNE 2

MONDAY, JUNE 3

TUESDAY, JUNE 4

WEDNESDAY, JUNE 5

NPF 2024 PROGRAM OVERVIEW

7:00 AM – 8:00 AM 
8:00 AM – 9:00 AM
9:15 AM – 10:15 AM
9:15 AM – 10:45 AM
10:30 AM – 11:30 AM
12:00 PM – 1:30 PM

2:00 PM – 3:00 PM
3:15 PM – 4:15 PM
7:00 PM – 10:00 PM

Continental Breakfast | Wabash Foyer
Period 11 Workshops
Period 12 Workshops
PMG Town Hall Meeting | Ballroom 500 
Period 13 Workshops  
NPF Partnership Recognition Luncheon | 
Sagamore Ballroom 
Period 14 Workshops
Period 15 Workshops
Closing Event | The Indiana Roof Ballroom

7:00 AM – 8:00 AM
8:00 AM – 9:30 AM

9:30 AM – 11:00 AM
9:30 AM – 4:00 PM
11:00 AM – 12:00 PM
12:00 PM – 1:00 PM
1:00 PM – 2:00 PM
2:15 PM – 3:15 PM
3:15 PM – 3:45 PM
4:00 PM – 5:00 PM
5:30 PM – 7:00 PM

Continental Breakfast | Sagamore Ballroom Foyer
PMG Keynote Address: A Manifestation of 
Outcomes – A Vision Coming to Life | Sagamore 
Ballroom
Exclusive Exhibit Hall Time
Exhibit Hall Open
Period 4 Workshops
Lunch – Exhibit Hall 
Period 5 Workshops
Period 6 Workshops
Networking in Exhibit Hall
Period 7 Workshops
PCC Reception | JW Marriott Grand Ballroom

7:00 AM – 8:00 AM 
8:00 AM – 9:00 AM

9:30 AM – 11:00 AM
9:30 AM – 5:30 PM
11:00 AM – 12:00 PM
12:00 PM – 1:00 PM
1:30 PM – 2:30 PM
2:45 PM – 3:45 PM
4:00 PM – 5:30 PM

Continental Breakfast | Sagamore Ballroom Foyer
General Session: A Manifestation of Outcomes –  
Across the Enterprise | Sagamore Ballroom
Exclusive Exhibit Hall Time 
Exhibit Hall Open 
Period 8 Workshops
Lunch – Exhibit Hall 
Period 9 Workshops
Period 10 Workshops 
Exhibit Hall Reception
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Throughout the next four days you’ll find extraordinary NPF  
opportunities from which to benefit, including comprehensive  
educational workshops, special sessions, industry exhibits, and access  
to industry and USPS experts. Here are several can’t miss features to 
include in your NPF agenda.

Orientation Session
RM: Wabash 1 | Sunday, 1:30 PM – 2:30 PM 
This session is a must-attend for first timers or if you have not been to 
an NPF in a few years! Learn about the workshops being offered and 
networking events scheduled over the next four days. Meet peers and find 
out how to make the Forum experience valuable to you and your business! 
Helping those who are new to the NPF or the mailing industry is an 
important part of the NPF mission. That’s why first-year attendees have a 
blue dot on their name badges – so veteran attendees can welcome them 
and offer assistance. In the event you need assistance, look for anyone 
wearing a “STAFF” ribbon, or an NPF badge, they’ll be happy to help you.

USPS Retail Station
Exhibit Hall ABC Floor Booth #943 
Take advantage of the free USPS Priority Mail Flat Rate Box at 
participating exhibitors in the Exhibit Hall. You’ll receive free $18.40 
medium flat rate postage donated by the participating exhibitors below. 
After you collect your postage and box, drop your package off at the USPS 
Postal Service Retail Station located on the show floor in booth #943.
The USPS Postal Service Retail Station will be open:
Monday ....................9:30 AM – 4:00 PM
Tuesday ................... 9:30 AM – 5:30 PM 

NPF FEATURES AND EVENTS

FREE  
NPF MAILING SERVICE

While supplies last!
Get your free postage at these  

participating Exhibitors:   

FP Mailing Solutions ........ Booth #1301 
Quadient .................................Booth #323
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USPS Sales Exhibit Booth
Exhibit Hall ABC– Booth #923 
Our USPS booth will be packed with two vehicles, the Next Generation 
Delivery Vehicle and the eTransit Cargo Van along with three different 
charging stations. Also, we will be featuring the Smart Lockers and the 
Rapid Dropoff Station. This is an easy-to-use self-service option that 
allows customers to print Label Broker® shipping labels with just a QR 
code as well as receive acceptance receipts for prepaid package drop-
offs. Subject matter experts will be on hand to speak to you about our 
products and services like Ground Advantage and don’t forget to play our 
interactive game to win exciting prizes.

USPS Consultation Center
Exhibit Hall ABC – Booth #1339
The Consultation Center gives you access to postal subject mater experts 
who are available to meet with attendees on a variety of topics including: 
Informed Visibility & Product Tracking, Address Management System, 
Enterprise Payment System, Mailer Scorecard, Mailing Shipping Solutions 
Center and more. Walk-ins accepted but appointments requested.

To make an appointment, you can send an email to Cynthia Doty at 
Cynthia.E.Doty@usps.gov and indicate the best day/time for you  
and which topic you are interested in. On-site appointments will be 
available too.

Consultation Center Hours: 
Monday ....................9:30 AM – 4:00 PM
Tuesday ................... 9:30 AM – 5:30 PM 

USPS – Smart Locker Learning Lab
Exhibit Hall – Booth #1139
The Learning Lab is a dedicated space focusing on the technology of 
the Smart Locker, in which we will have in-depth technical seminars for 
shippers interested in using the tools to send packages to USPS Smart 
Lockers. Sessions run in rotation during the hours of the trade show floor 
and are followed by appointment slots for one-to-one support time.
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USPS MTAC
Exhibit Hall ABC – Booth #228
The Postmaster General’s Mailers Technical Advisory Committee (MTAC) 
booth is an opportunity for USPS and Industry leadership to share 
information with NPF attendees regarding the benefits of being a member 
of MTAC. Come and learn how the work that’s done at MTAC helps to 
drive technological innovations and new and improved mail processes. 
Find out about networking opportunities and how you can become 
engaged by joining various MTAC groups dedicated to developing 
recommendations for improvement and resolution of specific issues that 
impact the mailing industry.

Postal Customer Council (PCC)  
Advisory Committee 
Exhibit Hall ABC – Booth #225
Visit the PCC booth and get Connected and Grow with the PCC 
community. The PCC program is a postal sponsored organization and 
partnership between the Postal Service and Commercial Mailers that 
strives to help industry members and their organizations grow and 
develop professionally through cutting edge technology, the power of 
networking, enhanced business strategies, and education. At the PCCAC 
Exhibit booth you can meet with industry experts and learn how PCC 
membership can be an innovative game changer for your business’ 
success now and in the future!

NPF Partnership Recognition Luncheon  
Sagamore Ballroom  | Wednesday, 12:00 PM – 1:30 PM
NPF attendees with Wednesday privileges are invited to attend a 
special seated luncheon. We’ll honor and recognize best-in-class USPS 
partnerships from across all postal areas. Concluding the ceremony, 
please welcome special guest speaker, Zack Kass! With 14 years of 
experience at the forefront of technological evolution, Zack is a leading 
mind in AI. As former Head of Go-To-Market at OpenAI, he crafted AI 
strategies for global giants. Zack’s mission? To empower businesses and 
governments to thrive in the AI-powered future, fostering abundance. 
Don’t miss this captivating luncheon!
Sponsored by: Pitney Bowes

NPF FEATURES AND EVENTS
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NPF Closing Event – Indiana Roof Ballroom
Within steps of the Convention Center – 140 W Washington St.
Wednesday, 7:00 PM - 10:00 PM 
Join us for the NPF Closing Event on Wednesday, from 7:00 PM to 10:00 
PM! We’ll gather at the prestigious Indiana Roof Ballroom, right in the 
heart of downtown Indianapolis, steps from the Indiana Convention 
Center. This iconic venue is renowned for its ambiance, ensuring an 
unforgettable experience akin to NPF itself. Join us for an evening of 
celebration, camaraderie, entertainment, delectable food, and great spirits!
Sponsored by: Confluent and MongoDB 
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EARN OFFICIAL USPS 
CERTIFICATION 

The Direct Mail Marketing Course: Participate in this course and 
earn a certification validating your expertise in crafting successful 
direct mail campaigns. You’ll gain valuable insights into the 
diverse inputs, tools, strategies, and mechanics essential for direct 
mail success. To obtain your certification at no cost, participants 
must engage in a minimum of seven workshops from the list 
outlined below. Embark on this journey to enhance your direct 
mail marketing proficiency and unlock new opportunities for 
success!  

Qualifying Direct Mail Marketing Certificate Workshops: 
1.  What is Your Mailer Scorecard Telling You?: Sunday, Period 1
2. Presorting vs Commingling – Is There a Difference: Sunday, Period 1
3.  Mastering Mail: Strategies for Productivity, Compliance and Delivery 

Optimization: Sunday, Period 2
4.  Mailpiece Design/Mailing Requirements – A Hands on Approach:  

Sunday, Period 2
5. Win the Shipping Race with USPS Ship: Sunday, Period 2
6. Save Money by Mailing Smarter: Sunday, Period 3
7.  Do Something! To Break Down 5 Mailing Operation Growth Barriers: 

Monday, Period 4
8. Boot Camp for Mail Center Managers – Part 1: Monday, Period 4
9.  Advocate for Yourself and Your Team to Cultivate Success in the Fast Lane: 

Monday, Period 4
10.  Elevate Print Marketing with Omnichannel Strategy: Technology:  

Monday, Period 4
11. Imagine & Innovate: Shaping the Next Chapter of Marketing Mail:  
 Monday,  Period 5
12. USPS Shipping Solutions: Monday, Period 5
13. The Address Quality Advantage: Monday, Period 5
14.  Strategies for Cost Optimization in Mail Production and Postal Operations: 

Monday, Period 6
15. Driving Operational and Cost Efficiency for Technology: Monday, Period 6



16.  Technology Solutions for Shippers and Shipping Software Providers: Monday, 
Period 6

17.  Digital Direct Mail: Where Art, Science and Execution Connect!:  
Monday, Period 7

18. Keys to Maximize Your Effectiveness: Monday, Period 7
19. Boot Camp for Mail Center Managers – Part 2: Tuesday, Period 8
20.  Achieving ROI Through Strategic Investments in Direct Mail:  

Tuesday, Period 8
21. Automated Tracking of a Piece of Mail: Tuesday, Period 8
22.  Seamless Acceptance and Informed Visibility Work Together:  

Tuesday, Period 9
23.  The Renaissance of Print in the Print-to-Consumer Era: Mastering Digital 

Synergy for Marketing Triumph: Tuesday, Period 9
24.  Expanding USPS Connect Reach of Final Mile Delivery for Customers and 

Consumers: Tuesday, Period 9
25.  Learn about affordable, upfront and transparent pricing options with USPS, 

which will reduce your surcharges and accessorial fees: Wednesday, Period 11
26.  Mentoring for Staff Development and Professional Growth:  

Wednesday, Period 11
27.  Unlocking Satisfaction: The USPS Resolution and Support Guide:  

Wednesday, Period 11
28. Grow Through Expanding Your Team: Wednesday, Period 12
29.  Managing the Postal Lifecycle of Transactional Print and Mail Operations 

Preparing a Long-Term Strategy for Governance: Wednesday, Period 12
30. Making the Mail Room the Hero of the Organization: Wednesday, Period 12
31. Grow and Add Value to Your Employer: Wednesday, Period 13
32.  The Relevancy of Printed Mail in 2024, in an AI Environment:  

Wednesday, Period 13
33.  Enterprise Payment System (EPS) and Enterprise Post Office Boxes Online 

(EPOBOL) and the Future of Payment Technologies: Wednesday, Period 13
34.  Streamlining Success: The Impact of Centralizing Mailing Data:  

Wednesday, Period 13
35.  Analytics Amplified: Unleashing Business Insights Through Data:  

Wednesday, Period 14
36.  Success with USPS IMbA - Intelligent Mail Barcodes Fuel Efficiency: 

Wednesday, Period 14
37. Developing Innovative Leaders: Wednesday, Period 14
38.  Creating Business Efficiencies and Customer Engagement with Informed 

Visibility Mail Tracking and Reporting: Wednesday, Period 14

Through a partnership with Credly, a digital credentials 
company, attendees will receive a digital badge to share 
across their online profiles. 



EARN OFFICIAL NPF 
CERTIFICATION

Mail Center Manager Course: This year’s Mail Center Manager 
Course is tailored to prioritize the individual, empowering attendees 
to enhance their most valuable resource — themselves. Join us for 
the following five workshops scheduled on Wednesday, June 5th, 
and embark on the journey towards earning your official NPF Mail 
Center Manager Growth Certification. 

1. Grow Through the Power of Connections
2. Grow Through Expanding Your Team
3. Grow and Add Value to Your Employer
4. Grow Through Self-Branding
5. Grow Through Self-Actualization

Through a partnership with 
Credly, a digital credentials 
company, attendees completing 
all 5 workshops will receive a 
digital badge to share across 
their online profiles, as well as a 
certification suitable for framing 
at your office or jobsite.  

A special acknowledgement and thank you to 
Mark Fallon, President of The Berkshire Company
for his subject matter expertise and the curation 
of the Mail Center Manager workshops.



DAILY ACTIVITIES

EDUCATIONAL WORKSHOPS PERIOD 1

Cass Cycle O – Lessons Learned and Other Address Quality 
Best Practices
RM: 122/123 | 1:30 PM – 2:30 PM 
This session will cover insights from address quality improvements 
brought about by the new features in CASS Cycle O and cover the best 
practices in address quality to ensure maximum business impact and 
deliverability.
Bill Marsh, Business Analyst, Data-Mail, Inc.

Connecting Solutions with Goals: Identify the Right 
Mailing and Shipping Method Based on Your Goals
RM: 124 | 1:30 PM – 2:30 PM 
Lately, it seems that just about everything in life has gone up in price. 
Would it interest you to find out what shipping methods are available to 
help determine which one may be the right fit for you? This workshop will 
highlight the various shipping methods and compare the costs versus the 
delivery expectations. We will cover the basic concepts and differences 
between tracking and tracing of mail for letters, flats, and parcels. In 
addition, we will review the available scan events and what you can 
expect from a delivery scan rate perspective.
Jessica Lujan, Product Manager, Pitney Bowes
Paula Stoskopf, Head of Product Management, Pitney Bowes

Orientation Session 
RM: Wabash 1 | 1:30 PM – 2:30 PM 
This session is a must-attend for first timers or if you have not been to a 
National Postal Forum in a few years! Learn about the workshops being 
offered and networking events scheduled over the four days. Don’t miss 
this opportunity to meet peers and find out how to make the Forum 
experience valuable to you and your business!
Mark Fallon, President, The Berkshire Company
Dr. Sean Joyce, President, Omega Consultants

SUNDAY, JUNE 2
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Presorting vs. Commingling. Is There a Difference?*
RM: 126/127 | 1:30 PM – 2:30 PM 
Presorting mailings can drive postage savings but supercharging 
your mailing efforts with commingling has positive impacts to your 
business in a multitude of ways, not the least of which is postal savings. 
But for commingling to be effective it requires volume and ZIP code 
density. Things that may be tough to achieve on your own. But what is 
commingling, how does it work and why should mailers care?
Robert Dubois, Product Manager, Pitney Bowes
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Retail Technology Modernization
RM: Wabash 3 | 1:30 PM – 2:30 PM 
In this workshop attendees will be introduced to the suite of retail 
technologies (existing and new); the benefits of each retail technology as 
it relates to the audience and individual consumers; and finally, how the 
technologies work together and when to use. 
Peter Klausner, Director, Emerging Business Technology, USPS 
Kison Shin, Executive Manager, Digital Business Services, USPS 
Jeff Tackes, Sr. Director, Digital Business Services, USPS

Trackology
RM: 125 | 1:30 PM – 2:30 PM  
Learn the latest and greatest on USPS Tracking enhancements and 
where this intelligence is headed for the future. Gain insights on features 
that enhance value and improve the customer experience.
Amanda Kirschner, Director, Mail & Package Information Systems, 
USPS

What is Your Mailer Scorecard Telling You?*
RM: 120/121 | 1:30 PM – 2:30 PM  
This workshop will help eDoc submitters learn the different sections of 
the mailer scorecard, what the data is telling them and how they can use 
that knowledge to improve the quality of the eDoc, interpret the results 
of mail verification and mitigate assessments. We will also cover how to 
set up subscriptions so that users can go right to viewing the scorecard. 
Mail Quality data feeds will also be covered.
Rhonda Mitchell, Postal Integration Analyst, Quad 
Lisa Wurman, Manager, Postal Affairs, Quad
Sponsored by: Quad
*Qualified workshop to earn a Direct Mail Marketing Certificate.
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EDUCATIONAL WORKSHOPS PERIOD 2

Mailpiece Design / Mailing Requirements –  
A Hands on Approach*
RM: 122/123 | 2:45 PM – 3:45 PM 
This workshop will discuss the basics of Mailpiece Design for letters 
and flats. Design rules and mailing requirements are key to preparing 
and presenting automation compatible mail to the USPS. Basic design 
elements will be demonstrated and attendees will be encouraged to 
bring their questions and mailpieces for discussion and review. 
Leanne Herman, Director, Postal Affairs, Sepire
Sponsored by: Sepire
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Mastering Mail: Strategies for Productivity, Compliance 
and Delivery Optimization*
RM: 120/121 | 2:45 PM – 3:45 PM 
Inspired to take advantage of USPS programs that could improve 
operational efficiencies while keeping you in compliance with privacy 
regulations? Interested in learning how to accurately provide instructions 
to the USPS in the Intelligent Mail barcode (IMb)? Tired of juggling 
resources to manage physical pieces of returned mail flooding back into 
your facilities? This workshop is for mailers who could benefit from USPS 
solutions, but don’t know where to start. We’ll talk about how First Class 
Mailers can have their mail securely destroyed (without ever leaving 
postal custody). Required to have the undeliverable as addressed piece 
returned instead? That can be done as well, along with detailed electronic 
information sourced from the carrier. We’ll talk about all the options 
available to streamline the processing of returned mail. What to do and 
what to avoid – helping you free up scarce resources for other activity. 
Join us to discuss steps you can take to see immediate results.
Judy Kalus, TMM Product Specialist, Pitney Bowes
Paula Stoskopf, Head of Product Management, Pitney Bowes
*Qualified workshop to earn a Direct Mail Marketing Certificate.

MTAC – What’s in it for You?
RM: 124 | 2:45 PM – 3:45 PM 
MTAC has work groups and user groups that cover the various USPS 
systems and products – come and find out which one is for you! We’ll 
cover what groups are currently active and how to get involved. Learn 
how MTAC is structured and how you can become an active participant in 
the quarterly meeting at USPS Headquarters.
Deborah Damore, Director, Postal Affairs, Enru 
Lisa Wurman, Manager, Postal Affairs, Quad
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Pricing and Product Strategies Aligned for Financial 
Stability
USPS LEADERSHIP INSIGHT SESSION
RM: Ballroom 500 | 2:45 PM – 3:45 PM 
In this session you will hear how USPS is executing on the Delivering for 
America plan by aligning products and pricing to improve its financial 
condition. The discussion will delve into the management of USPS 
expenses including inflation, transportation, productivity, workforce costs 
and the headwinds and tailwinds impacting revenue. You will also learn 
how USPS is investing wisely to control costs. Learn insights about future 
pricing, promotions/incentives and new products based on customer 
needs to drive higher ROIs.
Steve Monteith, Chief Customer & Marketing Officer & EVP, USPS
Luke Grossmann, SVP Finance and Strategy, USPS 
Sharon Owens, VP Pricing and Costing, USPS
Sponsored by: T-Mobile for Government

Reducing Waste in a Circular Economy
RM: 125 | 2:45 PM – 3:45 PM 
As an industrialized recycling operation, USPS serves a unique and 
significant role in the recycling community. This workshop focuses on 
understanding what the circular economy is, its importance to you as a 
USPS customer and what the organizations sustainability plans are in the 
near future. We’ll discuss the Environmental Council’s initiatives to be a 
leader in the federal sustainability sector.
Jennifer Beiro-Reveille, Senior Director, Environmental Affairs and 
Corporate Sustainability, USPS 
Kevin Couch, Senior Director, Maintenance Operations, USPS 
Kristine Sedey, Program Manager Strategic Initiatives, USPS

Strategies to Attract and Retain Essential Talent
RM: Wabash 3 | 2:45 PM – 3:45 PM 
The Great Resignation has made attracting and retaining talent especially 
difficult for the mailing industry. Millennial and Generation Z workforce 
candidates are seeking new technology, new work/lifestyle balances, and 
growth opportunities to further their careers. In this workshop we will 
explore recruitment ideas and mentoring strategies to attract and retain 
key talent for your mailing operations.
Clayton Rozario, Senior Product Manager, BCC Software

USPS Smart Lockers: A Free, Secure & Convenient 
Alternate Delivery Solution 
RM: 126/127 | 2:45 PM – 3:45 PM 
Free, Secure and Convenient package delivery alternative with 24-7 
access – this session will provide an update on the recent rollout of 
450 new Smart Lockers, key functionality, and an overview of the user 
experience, from integration and shipping, to loading and pickup. The 
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workshop will provide in-depth descriptions of the overall program 
objectives, key features, and powerful API suite. This workshop will be 
appropriate for both business and technical audiences.
Paul Bernicchi, Manager, Innovative Technology Implementation, USPS
Robert Dixon, Jr., Director, Delivery and Retail Technology, USPS

Win the Shipping Race with USPS Ship*
RM: 128 | 2:45 PM – 3:45 PM 
Rev up your shipping operations and leave your competitors in the 
dust with the USPS Ship Workshop. It’s time to bring your commercial 
package shipments to the finish line with streamlined enrollment, 
advanced pricing logic, and customizable data feeds. This workshop is 
the driver behind simplifying your pricing and payment process, allowing 
you to set individual package pricing, and get end-to-end visibility with 
a single pit-stop. The USPS Ship Workshop’s innovative features turn up 
the heat, giving you the speed and agility you need to win the shipping 
race. Are you ready to take on the competition? Join us now at the 
starting line of the USPS Ship Workshop and get ready to power ahead to 
a strong finish. With our tools and expertise, you’ll be reaching shipping 
milestones with ease.
Angela Dyer, Senior Director, Commerce Applications, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate. 

EDUCATIONAL WORKSHOPS PERIOD 3

Carbon Accounting and our Blue Earth
RM: 125 | 4:00 PM – 5:00 PM 
Take a look inside USPS’s day-to-day environmental business practices to 
deliver a greener tomorrow. Learn about the initiatives behind our green 
footprint and how our efforts and resources can help you to reduce your 
carbon footprint.
Jennifer Beiro-Reveille, Senior Director, Environmental Affairs and 
Corporate Sustainability, USPS
Richard Orlusky, Sustainability Project Integration Specialist, USPS

Could Your Personality Damage Your Career
RM: 124 | 4:00 PM – 5:00 PM
Building and cultivating relationships is an integral part of any career 
strategy. Understanding our personal strengths and weaknesses act 
as predictors for success in work life. This workshop will center on 
developing a better understanding of how our personality impacts our 
relationship with others at work by examining how we act, feel, think 
and behave. Through a self-scoring preference profile, learn how your 
personality influences your behavior, your attitudes, your communication 
and decision making process.
Dr. Sean Joyce, President, Omega Consultants
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Latest and Greatest Innovation in USPS Technology 
RM: 122/123 | 4:00 PM – 5:00 PM
Join our panel of USPS Technology experts that will share key technology 
advances in the industry. In this workshop, we will learn how to 
effectively implement these new technologies today to stay on top of 
the acceleration eCommerce market. Anyone who wants to continue 
improving the customer experience they offer to their online shoppers 
will want to attend this valuable workshop.
Peter Klausner, Director, Emerging Business Technology, USPS 
Harry Whitehouse, Chief Innovation Officer, International Bridge

PCC Opening Session 
RM: Wabash 1 | 4:00 PM – 5:00 PM
The Postal Customer Council (PCC) General Session will delve into the 
current state of PCCs, reflecting on the PCCs pivotal role in fostering 
innovation and collaboration within the mailing and shipping community. 
Learn about the fundamentals of PCCs, our boot camp initiatives, and 
strategic restructuring efforts. Join us as we navigate this dynamic 
landscape, poised for growth and advancement. Cap off the session 
with the prestigious PCC Leadership Awards, as we recognize the 
achievements and dedication of our winners.
Marc McCrery, VP Customer Experience, USPS
PCC Advisory Council Members

Revolutionizing Direct Mail Marketing with Innovative 
Data-Driven Augmented Reality
RM: 120/121 | 4:00 PM – 5:00 PM
In today’s ever-evolving marketing landscape, businesses must 
embrace innovative strategies to captivate their audiences. This session 
focuses on the fusion of traditional direct mail with enhanced data-
driven Augmented Reality (AR) technology to create practical, yet 
immersive and highly effective omnichannel marketing approaches. By 
leveraging the power of data enriched AR to deliver enhanced direct 
mail personalization, seamless digital retargeting, geo-based content, 
and integrated email, this workshop aims to redefine customer journeys 
and drive unprecedented engagement and conversion rates. Attendees 
will gain a comprehensive understanding of how to revolutionize their 
marketing efforts through omnichannel direct mail campaigns powered 
by AR. They will leave equipped with practical strategies, tools, and 
insights to create highly personalized, data-driven, and seamlessly 
integrated marketing experiences that drive exceptional customer 
engagement and conversions in today’s competitive market landscape.
Steven Belshaw, CEO & Co Founder, UnifiedAR
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Save Money by Mailing Smarter*
RM: 126/127 | 4:00 PM – 5:00 PM
In today’s cost-pressured mailing environment, it is important for mail 
owners and Mail Service Providers to explore ways to reduce costs. Not 
only does cost reduction help keep businesses using the mail, it can help 
grow volume by stretching mailing budgets further. Attend this workshop 
to hear many ways that mailing “smarter” can reduce your costs. Our 
panel of expert Mail Service Providers will review cost reduction strategies 
from the basic to the more sophisticated. Don’t miss this opportunity to 
ensure that your company is not leaving savings on the table!
Jamie Freeman, Vice President, TC Delivers 
Kathleen Siviter, Asst Exec Dir, NAPM 
Michelle Zalewski, Vice President of Postal Affairs & Sales, ALG 
Worldwide Logistics
Sponsored by: NAPM
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Unlock the Full Potential of Mail: A Comprehensive 
Overview of USPS Promotions and Incentive Programs
RM: 128 | 4:00 PM – 5:00 PM
Maximize the impact of your mail campaigns with USPS mailing 
promotions and incentives. This session goes beyond the basics by 
highlighting key offerings and insights to enhance the overall value of 
your mail efforts for maximum impact. Additionally, learn about new 
promotions such as the 2025 Mail Multiplier promotion.
Carl Boettner, Senior, Product Development Specialist, USPS 
Tyler Jett, Product Management Solutions Analyst, USPS 
Heather Lewis, Manager, New Solutions, USPS

USPS Shipping 101
RM: Wabash 3 | 4:00 PM – 5:00 PM
Want to learn more about the USPS suite of shipping products, features 
and solutions available to best meet your customer promise and 
your budget? Join us to learn more about configurable USPS shipping 
solutions.
Maureen Easby-Smith, Mgr. Packaging Services, USPS 
Markes Lucius, Executive Manager, Commerce Solutions & Integration, 
USPS
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USPS Tech: Your Key to Powerful Integrations
USPS LEADERSHIP INSIGHT SESSION
RM: Ballroom 500 | 4:00 PM – 5:00 PM
USPS continues to respond to the explosive growth of e-commerce 
with flexible shipping solutions. Our leading-edge, feature-rich API 
platform provides our customers and partners broad access to our 
shipping products and solutions with immediate onboarding, seamless 
integration, unprecedented scalability, and rapid development. In this 
session you will hear first-hand from customers currently using our 
shipping platforms and getting quick entry and fast delivery of their 
products. With our new products and services, this is the perfect time to 
consider USPS as your premier shipping provider. 
Pritha Mehra, Chief Information Officer & EVP, USPS
Shibani Gambhir, VP Sales Intelligence and Support, USPS 
Angela Lawson, VP Technology Application, USPS 
Jennifer Bosworth, Shabby Fabrics  
George Coon, Imaging Supply Chain 
Sponsored by: Peraton

Welcome Reception 
Indiana State Museum – 650 W Washington Street
5:30 PM – 7:00 PM
Join us in celebrating the kick-off of the NPF 2024. All are welcome to 
connect with fellow attendees, share experiences, and anticipate the 
next few days filled with education, networking, and innovation. Indulge 
in camaraderie, delectable food, and unforgettable fellowship  — it’s more 
than an event, it’s a celebration of possibilities you won’t want to miss.
Sponsored by: Peraton
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DAILY ACTIVITIES

Continental Breakfast
Sagamore Ballroom Foyer | 7:00 AM – 8:00 AM
Enjoy a complimentary continental breakfast to kick-off your Monday. 
Network with fellow attendees and look forward to an exciting Opening 
Keynote Address. 
Sponsored by: American Litho, Anchor Software, LLC, Appian, Booz 
Allen Hamilton, Cenveo, Confluent, Fives Intralogistics Corporation, 
FLS Transportation Services, Freedom Trans, Infosys Public Services, 
Inc., International Bridge, Mailers Hub, NPI, RFX, LLC, T-Mobile for 
Government, Victory Packaging

General Session 
PMG Keynote Address: A Manifestation of Outcomes –  
A Vision Coming to Life
RM: Sagamore Ballroom | 8:00 AM – 9:30 AM
This year’s theme, Connecting at The Crossroads, sets the tone for the 
transformation taking place at the USPS. Since March 2021, with the 
launch of the Delivering for America plan, Postmaster General  
Louis DeJoy and his executive leadership and management teams have 
been focused on implementing necessary changes to make the USPS 
more competitive, efficient, and high performing. It’s a change and 
process that has involved postal employees, customers, suppliers, and 
the entire mailing and shipping supply ecosystem. The story of how this 
wholesale transformation of facilities, of transportation networks, and 
of mailing and new shipping products like USPS Ground Advantage, has 
come together to position the USPS and the industry for the future will 
be the centerpiece of the Postmaster General’s address. The Postmaster 
General will discuss the dramatic organizational, structural and operating 
changes across the whole enterprise and how these changes are, indeed, 
positioning the USPS and the industry at a crossroads. Building a USPS 
that features excellent capacity and capability to continue delivering to 
167 million addresses six to seven times a week is the mission at hand. 
And it’s a story that will continue to evolve through 2024 and beyond, as 
the USPS positions itself to be the delivery provider of choice offering its 
customers value.
Louis DeJoy, Postmaster General and Chief Executive Officer, USPS

Exhibit Hall – Official Opening 
Exhibit Hall ABC | 9:30 AM – 4:00 PM
Join the opening celebration in the largest industry’s expo where you’ll 
discover new technology on every aisle and innovation at every turn.  

MONDAY, JUNE 3
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Monday exclusive Exhibit Hall times:  
9:30 AM – 11 AM, 12 PM – 1 PM, 3:15 PM – 3:45 PM 
The hall is open exclusively for 3-hours Monday during the above time 
periods. Plan time to visit the industries top companies and find the 
perfect solution for your mailing and shipping needs.

EDUCATIONAL WORKSHOPS PERIOD 4 

Advocate for Yourself and Your Team to Cultivate Success 
in the Fast Lane*
RM: 124 | 11:00 AM – 12:00 PM
Gain insight into strategies to empower yourself and your team to 
enhance your operation. Develop tools to set the tone to turn possibilities 
into realities by creating opportunities to succeed and develop best 
practices. Expand your resources to strengthen your services that 
promotes productivity and efficiencies. And discover a new sense of 
energy to lead and drive successful outcomes.
Peggy Smith, Package and Mail Solutions Specialist, Retired Mail and 
Receiving Services Senior Manager, Brynka, Taking The Work Out of 
Change, Women Owned
*Qualified workshop to earn a Direct Mail Marketing Certificate.

AIM Workshop
RM: Wabash 1 | 11:00 AM – 12:00 PM
For several years, the AIM session has been a premier NPF event for 
members of both the Mailing Industry and the USPS. All attendees 
are invited as we continue the history of partnership and collaboration 
showcased in this session. The session begins with Steve Monteith, 
USPS Chief Customer and Marketing Officer & EVP, and Marc McCrery, 
USPS VP Customer Experience, highlighting key initiatives and updates 
in the USPS. Following Steve and Marc, we will hear from Dane Coleman, 
USPS Vice President, Processing & Maintenance Operations and Eric 
Henry, USPS Vice President, Retail and Delivery Operations providing 
insightful information from the field. We will close with Tim Curtis, Group 
President and CEO of CohereOne. Tim is recognized in the Industry for 
his ability to cut through the noise and demystify intricate challenges. 
Tim will demonstrate how to uncover the secrets to elevating your 
brand by mastering the synergy between print and digital for unmatched 
success. You don’t want to miss this session! 

Boot Camp for Mail Center Managers – Part 1*
RM: 120/121 | 11:00 AM – 12:00 PM
In today’s mail center environment, managers face daunting challenges 
– multiple areas of responsibility, disruptive technologies, and changes in 
USPS operations and regulations. The talents and skills that got you to 
where you are today may not be enough to bring you to the next level. 
Attend this two-part workshop and hear from leading speakers in the 
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industry. In Part One, learn how to effectively navigate USPS regulations, 
and mail center management.
Mark Fallon, President, The Berkshire Company
Patrick Ring, Director, Mail Services, Boston University
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Cross-Border Ecommerce Trends for 2024
RM: 125 | 11:00 AM – 12:00 PM
Learn about latest developments, trends and drivers shaping cross-
border e-commerce, as well as global insights into consumer preferences 
and experiences from USPS and the International Post Corporation (IPC).
Nakesha Kemp-Hirst, Executive Manager, International Policy and 
Business Development, USPS 
Luke Lloyd, Director, Market Research, International Post Corporation

“Do Something!” To Break Down 5 Mailing Operation 
Growth Barriers*
RM: Wabash 3 | 11:00 AM – 12:00 PM
Mail volume is declining, postage rates are increasing, and the USPS 
is implementing the most comprehensive change to their network in 
decades. You cannot afford to simply do nothing in response to the 
changes and challenges ahead. In this workshop, you will hear five key 
strategies for you to DO SOMETHING to better prepare your mailing 
operation for these massive changes ahead. 
Christopher O’Brien, President, BCC Software, A BlueCrest Company
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Do You Know How Much Returned Mail Costs Your 
Company? 
RM: 122/123 | 11:00 AM – 12:00 PM
Reduce the strain of return mail by automating the process. Maintaining 
returns can be very cumbersome and staff time is too important to 
waste handling the trays of undeliverable mail. The costs of paper, 
envelopes, production and postage increases the financial burden 
quickly. Compliance standards and legal requirements can often cloud 
the progress. Use automation to track undeliverable items, determine 
which customers are causing or having issues and take action to fix it. 
Learn how a simple automated process can make your addresses better, 
support your business and reduce costs.
Dan Browne, Product Manager, Amsive
Bob Nesbit, SVP, Business Development, Amsive

DAILY ACTIVITIES, MONDAY, JUNE 3, 2024 27



Elevate Print Marketing with Omnichannel Strategy: 
Technologies That Connect Printers to Revenue and 
Customers to Results*
RM: 126/127 | 11:00 AM – 12:00 PM
Yearning to stand out, make a lasting impression, and become 
indispensable to your customers? Learn how to harness cutting-edge 
technologies and revolutionize your approach to print marketing with 
omnichannel tactics. This strategic fusion will skyrocket your customers’ 
direct mail response rates and drive revenue into your organization. 
We will also take a deep dive into the realm of tracking and attribution 
for offline channels, helping you unlock the secret to proving the 
effectiveness of direct mail. With powerful, data-driven insights at your 
fingertips, you’ll not only add value for your customers, but also create 
an unshakeable bond that leads to increased re-orders and long lasting 
loyalty.
Payton Nolan, Director Partner Acquisition, DirectMail2.0
Sponsored by: DirectMail2.0
*Qualified workshop to earn a Direct Mail Marketing Certificate.

PCC Boot Camp Session 1 
RM: 128 | 11:00 AM – 12:00 PM
This session will equip PCC Executive Board members with essential 
skills for running successful PCCs. Covering education, membership, 
communications, marketing, innovation, and policy, the session 
underscores the partnership between USPS and Industry representatives. 
Attendees earn a digital Credly badge, certifying their completion of the 
Boot Camp, which they can proudly share on social media.
Joseph Banks, MCIEAST Regional Postal Director USMC, Marine Corps
Judy Caldwell, Customer Outreach Specialist, USPS
Lewis Johnson, Customer Outreach Specialist, USPS 
Suzi Oswald, Postal Affair Specialist and Data Services, Seachange  
Print Innovations
 
NPF Lunch 
Exhibit Hall ABC | 12:00 PM – 1:00 PM
Enjoy Lunch in an open concept environment inside the exhibit hall. Take 
time to network and visit with fellow attendees in any of the four corners 
of the hall. 
Dessert & Beverage Sponsored by: Confluent, DataStax, Fives 
Intralogistics Corp, Peraton, VITRONIC Machine Vision

Postal Service Supplier Performance Award Ceremony 
Marriott Hotel – Marriott Ballroom 6 | 12:15 PM – 2:00 PM
Please join us for the 34th Annual Supplier Postal Award (SPA) Program. 
The SPA ceremony recognizes significant supplier performance 
achievements. This year we will recognize 8 Suppliers, in four award 
categories for their achievements in 2023. Keynote Speaker,  
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Postmaster General and Chief Executive Officer, Louis DeJoy. Awards 
will be presented by Vice President Supply Management, Mark Guilfoil 
and Chief Financial Officer & EVP, Joseph Corbett.

EDUCATIONAL WORKSHOPS PERIOD 5

Building Inclusive Capacity from The Top Down, Middle 
Out and Bottom Up 
RM: 125 | 1:00 PM – 2:00 PM
Fostering an inclusive environment within your organization enables a 
healthy workplace. In this workshop you will understand what it takes 
to collectively excel, drive higher rates of retention, and create a more 
resilient and innovative workforce. We’ll delve into the crucial topic of 
fostering inclusive capability across all organizational levels, from senior 
executives to entry-level contributors, and provide practical insights and 
strategies for doing so. As part of the discussion, we will cover research 
on the role of co-workers in influencing an individual’s experience of 
inclusion at work will be presented, and participants will gain practical 
strategies to enhance inclusive capability in the organizations and teams.
Winta Tewolde, Director, Culture and Diversity, Equity, Inclusion, and 
Access (DEIA), Guidehouse

Delivering Sustainable Results
USPS LEADERSHIP INSIGHT SESSION
RM: BALLROOM 500 | 1:00 PM – 2:00 PM
This session will provide the specifics on how USPS will be the greenest 
way to mail and ship! We’ll provide a detailed overview of the USPS 
journey of modernization and transformation that touches every aspect 
of our operations, our products and services, our performance, and our 
culture since the PMG’s creation of the Environmental Council last year. 
Learn about how the Environmental Council leadership focused on the 
blueprint outlined in our Delivering for America plan to set aggressive 
environmental targets which will leverage our operational efficiencies 
to deliver positive environmental impacts as USPS becomes a leader in 
carbon reductions.
Jennifer Beiro Reveille, Sr Director Environmental Affairs & Corp 
Sustainability, USPS
Kevin Couch, Sr Director, Maintenance Operations, USPS
Judy de Torok, VP Corporate Affairs, USPS
Vicki Stephen, Director, Next Gen Delivery Vehicle Program, USPS
Yvonne Yoerger, Director, Employee Comm & Content Management, 
USPS 
Sponsored by: Intel
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Imagine & Innovate: Shaping the Next Chapter of Marketing 
Mail*
RM: Wabash 1 | 1:00 PM – 2:00 PM
Ready to participate in an immersive workshop with industry leaders,  
creative thinkers, and marketing experts where you can play a pivotal role 
in imagining the future of marketing mail? Start by discovering your unique 
innovation style and delve into emerging trends with experts in AI, data- 
driven marketing, B2B partnerships, and B2C customer experience to 
collectively explore innovation opportunities. You will walk away with 
personalized takeaway materials crafted to guide your own future  
innovation strategies, along with connections with like-minded  
individuals ready to shape the next chapter of marketing mail.
John Jacobson, AI & Emerging Technology Strategy Leader, Deloitte
Tyler Jett, Product Management Solutions Analyst, USPS
Chris Karpenko, Executive Director, Brand Marketing, USPS
Chris Krahe, Customer Experience Strategy Leader, Deloitte
Margaret Pepe, Executive Director, Product Management, USPS
Sponsored by: Canon Solutions America
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Lessons From Political Mail
RM: 124 | 1:00 PM – 2:00 PM
Few organizations use direct mail as consistently and effectively as political 
campaigns. As we approach another national election, let’s explore why 
campaigns keep coming back to mail – and how they make it so effective. 
Steven Bassermann, SVP, Public Affairs, Powell Tate
Colleen Minnick, Marketing Specialist, USPS
Pulling Gold Out of Your Database
RM: 120/121 | 1:00 PM – 2:00 PM
Learn how to build and optimize a database that delivers results. Customer 
databases are critical to business, yet they are dynamic so it’s vital to 
maintain the accuracy and completeness of the information. Having a good 
understanding of the demographics and behaviors of your customers gives 
you the ability to improve your communication and achieve greater results. 
Find quality prospects. We will help you pull this all together and grab the 
gold out of your database.
Pamela Corbeille-Lepel, Lorton Data, Inc.
Thomas Glassman, Director, Ricoh USA 
The Address Quality Advantage*
RM: 126/127 | 1:00 PM – 2:00 PM
Get ready to achieve ultimate address quality! Our innovative workshop  
is specifically designed to empower mailers to make the best mailing 
decisions and minimize undeliverable mail. This workshop will provide  
the most comprehensive guidance on the latest products and services  
that will revolutionize the way mailers maintain address quality. Don’t  
miss this rare opportunity to gain the Address Quality Advantage and  
propel your mailing experience to the next level.
Earl Johnson, Director, Addressing & Retail Technology, USPS 
*Qualified workshop to earn a Direct Mail Marketing Certificate.
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Time Management in the Hybrid Work Environment
RM: 128 | 1:00 PM – 2:00 PM
The new COVID present hybrid work environment (in-person, remote 
work and a mix of both) has us busier than ever. Learn practical tips and 
methods to focus your and your team’s energy and time to make the  
most impact.
Bruce Gresham, President, Applied Vision Works, Inc.
Glen Swyers, Director Marketing Integration, The Imagine Group

Unlocking Trust – Safeguarding Customer Data
RM: 122/123 | 1:00 PM – 2:00 PM
With cyber threats everywhere how do you structure your security profile, 
so that customers are comfortable their data is safe. This workshop will 
address industry best practices for your IT security profile and generally 
accepted certifications that are available. We will discuss how to start the 
process of being more secure, what to expect, and what needs to be done 
to ensure a secure profile going forward.
Jon Bowman, Dir. Bus. Dev.-Direct Marketing, Salem One, Inc.
Sponsored by: Salesforce

USPS Shipping Solutions* 
RM: Wabash 3 | 1:00 PM – 2:00 PM
Customers want their purchases faster than ever, leading more and more 
ecommerce shippers to explore quick-commerce solutions. Learn how 
USPS Connect Local, USPS Connect Same Day, and USPS Connect Next 
Day powered by USPS’ network modernization will enable you to reach 
your customers with reliable and affordable same day and next day 
solutions with HUGE reach!
Matthew Mazick, Product Management Specialist, USPS
Devin Qualls, Strategy and Development Specialist, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate. 

EDUCATIONAL WORKSHOPS PERIOD 6

Address Management: Corporate Level Impact Requires 
Corporate Level Thinking
RM: WABASH 3 | 2:15 PM – 3:15 PM
Address Management best practices are not one-size-fits-all. Learn how 
to start connecting address-centric solutions to meet needs across your 
enterprise. Bringing decades of industry experience to the discussion, 
your presenters will walk through the value of high-quality address data, 
the risks associated with poor quality addresses, and how to find success 
starting with existing tools and processes. Don’t miss this informative 
discussion, fit for every team in your organization!
Adam Collinson, Director of Address Intelligence, GrayHair Software, LLC
Kevin Smith, Mail Solutions Consultant, Aflac
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Career Transitions: What we all Need to Know (and Remember)
RM: 125 | 2:15 PM – 3:15 PM
In today’s dynamic landscape, career transitions affect us all. This panel 
discussion explores strategies for navigating these shifts, focusing on: 
preparing by defining and reinforcing individual skill sets, networking 
effectively, developing transferable skills, and overcoming personal and 
societal stigmas. Discover hidden opportunities within transitions, such as 
applying proven career practices and maintaining a positive mindset. Gain 
insights into seizing control of these moments to find the right opportunities. 
Join us for an interactive session that addresses the inevitability of career 
shifts and empowers you with practical tools for success.
Christine Erna, President, Strategic Postal Advisors
Scott Holton, Postal Affairs, Progressive Insurance
Mark Rheaume, Advisory Engineer, Ricoh USA, Inc.

Driving Operational and Cost Efficiency for Technology*
RM: 120/121 | 2:15 PM – 3:15 PM
The emergence of new technology, evolution of threats, and market 
demands require new methods of providing solutions and data-driven 
enterprise Information Technology to meet the objectives outlined in the 
Delivering for America plan. Industry technology providers must enable 
the adoption of enterprise services and solutions, which are informed by 
a cohesive USPS Data Strategy, that implement seamless and reliable 
operational support to meet the needs of the USPS. In this workshop, 
learn how an integrated data-centric approach addresses dynamic 
business requirements through AI/ML and advanced analytics to provide 
benefits such as: scalable IT infrastructure and services, rapid prototyping, 
application security and redundancy, cybersecurity and fraud threat 
mitigation.
Mike Hilleary, Sr. Director, Peraton
Sponsored by: ServiceNow
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Revitalizing Facilities for Our Modern Network 
USPS LEADERSHIP INSIGHT SESSION
RM: Ballroom 500 | 2:15 PM – 3:15 PM
In this session we’ll discuss how USPS is increasing its capital investment, 
modernizing its facilities, and laying out one of the most ambitious electric 
charging systems. We’ll review the design of our facilities and show you 
the new processing equipment being added to speed delivery. USPS has 
one of the largest civilian facilities portfolios in the world with over 32,000 
facilities and we are putting precision in practice to provide the necessary 
foundation and capability needed to be sustainable for generations to 
come.
Scott Bombaugh, Chief Technology Officer & EVP, USPS
Ben Kuo, VP Facilities, USPS
Vicki Stephen, Director, Next Gen Delivery Vehicle Program, USPS
Sponsored by: Booz Allen Hamilton
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Strategies for Cost Optimization in Mail Production and 
Postal Operations*
RM: Wabash 1 | 2:15 PM – 3:15 PM
In the ever-evolving landscape of mail operations, leaders are seeking 
ways to reduce labor expenses, boost productivity, and optimize postage. 
Join this workshop as we explore innovative approaches to maximize 
operational efficiencies – from data through delivery – across every stage 
of the process. Discover opportunities for savings throughout the mail 
production ecosystem. The focus will be on the latest automation tools 
and solutions designed to revolutionize your operations, streamline 
mail processing, maximize postage savings, and capitalize on postal 
promotions.
Michelle Archer, Product Manager, Sortation Software Solutions, 
BlueCrest   
David Bush, Vice President Sortation Sales, BlueCrest
Sponsored by: Fives Intralogistics Corp.
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Supplier Proposal Evaluation / Best Value Source Selection
RM: 126/127 | 2:15 PM – 3:15 PM
Learn how the USPS’s contracting and sourcing teams evaluate supplier 
proposals and select best value supplier offers to meet operational 
requirements. Senior Commodity Directors will share evaluation factors 
and provide tips on how to respond to issued solicitations and requests 
for information (RFIs). Get tips on how to prepare your proposal, highlight 
your company’s strengths, and learn what to expect if you are invited to 
present your proposal or provide an oral demonstration.
Martin Petrey, Senior Director, Facilities Portfolio, USPS         
Karen Pompanella, Manager, Commercial Products and Services 
Portfolio, USPS

Technology Solutions for Shippers and Shipping Software 
Providers*
RM: 128 | 2:15 PM – 3:15 PM
You already know USPS products and services are right for your business. 
But are you taking advantage of the improved interactions with USPS 
to obtain labels, tracking information, estimated delivery dates, prices, 
and more? In this session, shippers and software providers of different 
sizes will learn about the onboarding and technical support options that 
the USPS offers. We will share how USPS is modernizing its platforms 
and making them highly redundant, faster, more reliable, more flexible, 
more secure, and easier to use. We will discuss how different technology 
solutions, including USPS APIs, USPS Ship, and CNS v2, can meet the 
business needs of different types of customers and software vendors. 
Alexandra Robleto, Director, Channel Strategy & Systems, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate.
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What’s Happening in International Business
RM: 122/123 | 2:15 PM – 3:15 PM
Come join this interactive panel discussion and hear first-hand from VP 
and Managing Director of International Business and his leadership team 
about this new organization’s efforts to grow USPS’ international shipping 
business by leveraging existing USPS digital, physical and logistics 
infrastructure to meet customers’ evolving shipping needs
Robert Ferraro, Director International Sales, USPS
Nakesha Kemp-Hirst, Executive Manager, International Policy and 
Business Development, USPS 
Maryam Nasimov, Manager Alliance Integration and Support, USPS 
Himesh Patel, Executive Director International Strategy & Business 
Development, USPS  
Robert Raines, VP & Managing Director, International Business, USPS
Claire Perez Redondo, Director, Intl Logistics, USPS
Freemont Rigel, Managing Director Global Business Network 
Operations Management, USPS

Why Should I Buy from You? Cracking the Code: The 
Psychology Behind High-Performance Campaigns and How 
Marketers Can Capitalize on it.
RM: 124 | 2:15 PM – 3:15 PM
Psychology in Direct Marketing: Unlock the power of psychology in direct 
marketing in this highly interactive program. Learn little-known insights 
into the science behind consumer behavior and how direct marketers 
can leverage psychological principles to achieve unparalleled success. 
Despite the illusion of logical decision-making, most purchasing choices 
are emotionally driven. Gain a deeper understanding why certain images, 
designs, brands, and messages evoke powerful emotional responses, 
transforming prospects into loyal customers. Learn tools that have the 
potential to revolutionize your marketing strategies. Learn time-based 
marketing strategies and cutting-edge technologies that empower 
marketers to connect with prospects at precisely the right moment and 
place – when emotions are most influential. Time-based Marketing will 
share proven psychologically based concepts designed to measurably 
increase your direct marketing ROI. Acquire powerful tools and 
understand how message coherence, progression and the right content 
at the right time can motivate consumers to act. Explore how Time-based 
Marketing seamlessly amplifies and integrates both your digital and 
direct mail.
Lloyd Bashkin, CEO, Lloyd Scott & Company 
Lisa Formica, Partner, FMI Complete Mail Solutions

EDUCATIONAL WORKSHOPS PERIOD 7

Digital Direct Mail: Where Art, Science, and Execution 
Connect!*
RM: WABASH 3 | 4:00 PM – 5:00 PM
Gain an understanding of how marketers are leveraging data and 
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technology to improve their performance with the mail channel. 
This session will discuss how data analytics is influencing creative, 
performance, and execution in new ways. Learn how to overcome the 
challenges of best practices implementation with new digital production 
technology. We’ll show you some approaches that other marketers have 
implemented to improve their own performance results.
Bob Rosser, Director Postal Affairs, Products and Services, IWCO 
*Qualified workshop to earn a Direct Mail Marketing Certificate.

From the Dock to the Door: A New Retail Experience 
USPS LEADERSHIP INSIGHT SESSION
RM: Ballroom 500 | 4:00 PM – 5:00 PM
Change is constant: join us as we walk through the positive changes 
taking place in retail and delivery operations. You’ll hear about where 
we are now in our network realignment and where we are going in the 
future including how the realigned network works for you and how it 
can be leveraged to enhance the growth of your business. We’ll discuss 
the efficient utilization of our carriers to serve our customers through 
innovative pickup and delivery. As technology has evolved, so have the 
opportunities to serve our customers beyond delivery. Hear about the 
investments we are making in our retail experience, including smart 
lockers and more self-service tools to complete your transactions. 
We’ll also discuss the expansion of our Government Servies footprint in 
our retail facilities. Retail and Delivery Operations have been a critical 
component of USPS for centuries and we plan to play a leading role for 
centuries to come. Join us on that journey!
Dr. Joshua Colin, Chief Retail and Delivery Officer & EVP, USPS
Angela Curtis, VP, Delivery Operations, USPS
Ben Kuo, VP Facilities, USPS
Elvin Mercado, VP Retail and Post Office Operations, USPS
Gary Reblin, VP Innovative Business Technology, USPS
Sponsored by: General Dynamics Information Technology

Green Mailing: Transforming Shipping/Mailing for a 
Sustainable Future
RM: 120/121 | 4:00 PM – 5:00 PM
This workshop delves into the emerging trends and innovative 
strategies for enhancing sustainability in shipping/mailing services. We’ll 
explore the latest in eco-friendly packaging solutions, the feasibility 
and implementation of carbon-neutral delivery options, and effective 
recycling initiatives within the shipping/mailing industry. The workshop 
aims to provide a comprehensive understanding of how shipping/
mailing services can significantly reduce their environmental impact while 
maintaining efficiency and customer satisfaction.  
John Campo, VP of Government Relations, Simpler Postage, Inc. dba 
EasyPost

DAILY ACTIVITIES, MONDAY, JUNE 3, 2024 35



Highlights of Shipping Advantages with USPS Ground 
Advantage 
RM: 122/123 | 4:00 PM – 5:00 PM
USPS Ground Advantage is an affordable and reliable way to send 
packages to and from all 50 states with day certain delivery between 2 
and 5 days within the continental USA and is the primary service to use 
for any Hazardous Material shipments that can’t go by air. We’ll show 
you how USPS Ground Advantage is the solution for your business for 
shipping to your customer or managing customer returns.
Matthew Mazick, Product Management Specialist, USPS
Devin Qualls, Strategy and Development Specialist, USPS

Keys to Maximize Your Effectiveness!* 
RM: 125 | 4:00 PM – 5:00 PM
We all desire to be more effective and successful at work and in our 
personal lives. In this workshop we will learn tried and proven methods 
to be more effective as leaders, workers and individuals – and learn how 
to help others be more effective too! Come and learn tips to improve the 
communication, relationships and performance of you and your team. 
We’ll be pulling wisdom from the bestselling business book of all-time 
– Dr. Covey’s, Seven Habits of Highly Effective People, and from other 
leading edge research and writings.
Wes Friesen, President, Solomon Training & Development
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Optimizing Content Creation Through Gen AI
RM: Wabash 1 | 4:00 PM – 5:00 PM
Generative AI tools like ChatGPT and Dall.E open exciting new 
opportunities for a wide spectrum of industries and functions. In this 
session we’ll show how leading organizations are using GenAI to reduce 
the production time for new designs from days to seconds, increasing 
personalization in imagery and messaging, and ultimately increasing 
engagement with their customers. In this session we delve into the 
subtle yet profound influence of GenAI on direct mail content creation. 
GenAI’s ability to analyze vast datasets and consumer preferences allows 
marketers to craft highly personalized messages, enhancing engagement 
and response rates. This technology is not just streamlining the content 
creation process but also revolutionizing the way brands connect with 
their audience through tailored, data-driven communication. From 
dynamic content generation to predictive analytics, explore the game-
changing capabilities that GenAI brings to the forefront of your  
marketing toolkit.
Emily Carr, Managing Director, Deloitte Digital
Heather Lewis, Manager, New Solutions, USPS
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PCC Boot Camp Session 2
RM: 124 | 4:00 PM – 5:00 PM
This PCC Boot Camp session 2 will equip PCC Executive Board members 
with essential skills for running successful PCCs. Covering education, 
membership, communications, marketing, innovation, and policy, the 
sessions underscores the partnership between USPS and Industry 
representatives. Attendees earn a digital Credly badge, certifying their 
completion of the Boot Camp, which they can proudly share on social 
media. 
Robert Hanks, Inside Sales Representative, Suttle-Straus, Inc.
Monica O’Connor, Print & Mail Manager, Money Pages
Eric Roberts, Customer Outreach Specialist, USPS
James Stotts, Jr., Customer Outreach Specialist, USPS

Supplier Registration & On-Boarding and Supply Chain 
Relationship Management
RM: 126/127 | 4:00 PM – 5:00 PM
Join this session to learn how to register within the USPS’s Supplier 
Portal to potentially become a new supplier, and how existing suppliers 
can update their company’s data. Attendees will learn about contracting 
systems, what data is required, and how to enter their company 
information to ensure that commodity, business offerings, company 
location, and other important information is complete and accurate for 
sourcing team’s usage. Understand how the USPS uses supplier data 
to invite suppliers for future business opportunities and participation 
in issued solicitations. Learn also about Supply Management’s robust 
Supplier Relationship Management (SRM) Program. Understand how SRM 
and Supplier Performance Management helps the USPS ensure supply 
chain availability and how the USPS manages suppliers’ performance, 
green and sustainable spend reporting, small, minority, and women 
owned business subcontract reporting, and supplier innovation proposals.
William Messer, Manager, Requisitions, Payments and SRM, USPS
M Ovase, Manager, SM Business Systems, USPS

The Global Postal Network and U.S. International Mail
RM: 128 | 4:00 PM – 5:00 PM
New requirements for international mail by the countries of the world are 
changing the way mailers need to prepare for mailings. The challenges 
facing the Global Postal Network require mailers and mail service 
providers to be aware of what issues are on the horizon. In this workshop, 
we will discuss the Global Postal Network and the challenges to it 
presented by current discussions about Advanced Electronic Data (AED) 
and customs clearance; B2B2C routing; GIS, geolocation, and geocode 
addresses; and other issues raised in recent meetings of the Universal 
Postal Union (UPU) and other international organizations that affect 
international mail.
Merry Law, President, WorldVu, LLC
Steve W. Smith, Base 60 Consulting
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PCC Reception
RM: JW Marriott Grand Ballroom | 5:30 PM – 7:00 PM
All attendees are welcome to attend this wonderful networking event. 
It provides an opportunity for catching up with old acquaintances and 
establishing new relationships, all while enjoying delicious food and great 
music along the way. The PCC (Postal Customer Council) community is an 
invaluable resource for business mailers and postal leadership to share 
ideas, collaborate and grow. A must attend event!
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The Peer-to-Peer networking event highlights one of the best aspects of 
the NPF – which is networking and learning from your colleagues. This is 
an opportunity to engage in dialogue, ask questions, share best practices, 
and sharpen your tools to help your business grow.
The room will be set-up in round tables, with each table being assigned  
a specific topic and an industry and postal leader to lead the discussion. 
Subject matter experts will be available to discuss the following topics:

Peer-to-Peer 
Networking 
Event

• Informed Delivery 
•  Informed Visibility – How to 

Best Use Mail Tracking Data
• Enterprise Payment System 101
• Seamless Acceptance Q&A 
•  The Business Customer 

Gateway – Tips & Tricks
• Periodicals/Nonprofit Q&A
• USPS Promotions
•  CASS CYCLE O – Address 

Quality Issues

•  Business Service Network (BSN) 
and MSSC Navigation and Best 
Practices

• Transportation FAST, MTEOR
• Navigating PostalPro
• Hazmat/Structural Changes
• Election Mail
•  Mailers Technical Advisory 

Committee
• Postal Customer Council 

This event will help you maximize your return on investment, hone 
your skills, or just provide an opportunity to meet with colleagues in the 
industry. Snacks and refreshments will be available. 

The Peer-to-Peer networking event starts at 2:45 PM on Tuesday, 
June 4, 2024, in Wabash 1, located in the workshop area at the Indiana 
Convention Center.

EXPERTISE UNLEASHED. POSTAL & INDUSTRY PROS SHARE INSIGHTS!



Continental Breakfast
Sagamore Ballroom Foyer | 7:00 AM – 8:00 AM
Enjoy a complimentary continental breakfast to kick-off your Tuesday. 
Network with fellow attendees and look forward to an exciting General 
Session. 
Sponsored by: American Litho, Anchor Software, LLC, Appian, Booz 
Allen Hamilton, Cenveo, Confluent, Fives Intralogistics Corporation, 
FLS Transportation Services, Freedom Trans, Infosys Public Services, 
Inc., International Bridge, Mailers Hub, NPI, RFX, LLC, T-Mobile for 
Government, Victory Packaging

General Session: 
A Manifestation of Outcomes – Across the Enterprise
RM: Sagamore Ballroom | 8:00 AM – 9:00 AM
This plenary session will explore the evolving product and customer 
solution opportunities arising from a new, modernized, efficient, and 
effective operating model and network design. Join USPS leaders as 
they discuss the transformational changes taking place across postal 
processing, transportation, and delivery operations, including the 
redesigned, modernized network of facilities and information technology 
infrastructure – and connect the dots to the newly emerging portfolio 
of products and services, such as USPS Connect and USPS Ground 
Advantage, which couldn’t have been offered just a few years ago. Learn 
how the USPS is approaching the mailing and shipping marketplace with 
a wider array of tools, a more capable network at the national, regional, 
and local levels, and a more competitive posture. Consider opportunities 
to use the steadily improving postal network in new and different ways 
and to extract greater value for your business.

Supplier Connections
Marriott Hotel – Marriott Ballroom 6 | 9:15 AM to 10:45 AM
The “Supplier Connections” session was designed specifically to 
provide current and potential suppliers with information about supplier 
expectations, performance, risk management and sustainable products 
and service. Attendees will learn about the Postal Supplier Council, 
Unsolicited Proposal Program, and policy changes. The session will 
provide highlights of the Postal Services financial results and key 
initiatives under the Delivering for American plan including Facilities and 
Vehicle initiatives.
Joe Corbett, Chief Financial Officer & EVP, USPS
Monique Derrick, Managing Director, JLL Government
Mark Guilfoil, Vice President, Supply Management, USPS
Martin Petrey, Senior Director, Facilities and Fleet Portfolio, USPS
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Exhibit Hall ABC | 9:30 AM – 5:30 PM
Discover new technologies on every aisle, and innovation at every turn! 
Take advantage of Tuesday’s 4-hours of Exclusive Hall time – without 
workshop schedule interruption. 
9:30 AM – 11 AM, 12 PM – 1 PM, 4 PM – 5:30 PM. 
Plan time to visit the industry’s top companies and find the perfect 
solution for your mailing and shipping needs.  

EDUCATIONAL WORKSHOPS PERIOD 8

Achieving ROI Through Strategic Investments  
and Direct Mail*
RM: 122/123 | 11:00 AM – 12:00 PM
Unlock the latest insights shaping Direct Mail Marketing in 2024. Dive 
into a collaborative report delivering real-time analysis of industry trends, 
based on surveys with marketing experts from leading North American 
companies. Join our expert-led session as we break down findings and 
explore the impact of macroeconomic shifts on marketing strategies. 
Discover how top mailers achieve remarkable ROI through strategic 
investments in direct mail, emphasizing AI and automation. Stay ahead 
with discussions on dynamic trends, best practices, and data-driven 
personalization strategies. Don’t miss out on this opportunity to optimize 
your direct mail campaigns for maximum impact.
Samantha Braverman, Demand Generation Manager, Lob
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Automated Tracking of a Piece of Mail* 
RM: 126/127 | 11:00 AM – 12:00 PM
This session will provide an overview of the birth to delivery of a piece of 
mail. Learn how a piece of mail travels through production and shipping 
activities, identify the weak and strong spots inside of today’s mail 
tracking, and gain an understanding of the benefits of adding detailed 
tray tracking into the data collection steam and how it will better support 
mailers and printers.
Troy Power, Chief Strategy Officer and Co-Owner, CapStone 
Technologies
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Boot Camp for Mail Center Managers – Part 2*
RM: 120/121 | 11:00 AM – 12:00 PM
In today’s mail center environment, managers face daunting challenges 
– multiple areas of responsibility, disruptive technologies, and changes 
in USPS operations and regulations. The talents and skills that got you 
to where you are today may not be enough to bring you to the next 
level. Attend this two-part workshop and hear from leading speakers in 
the industry. In Part Two, you’ll learn mail center management trends 
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and technology, as well as additional focus on Management 101 and 
professional development.
Mark Fallon, President, The Berkshire Company
Patrick Ring, Director, Mail Services, Boston University
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Driving Supply Chain Sustainability 
RM: 128 | 11:00 AM – 12:00 PM
Join this session and learn how the USPS is greening its supply chain 
and collaborating with suppliers to increase sustainable acquisition. 
Hear about Supply Management’s sustainability goals and metrics, 
supplier sustainability awards, and how the USPS identifies and 
measures sustainable products. Gain an understanding of sustainability 
contracting clauses, the use of sustainability as an evaluation factor 
in competitive sourcing actions, and supplier reporting responsibilities 
under postal procurement contracts. Finally, learn how suppliers report 
Environmentally Preferred Products (EPP) data through the Supply Chain 
Relationship Management System (SCRMS), and how EPP is identified on 
USPS online shopping catalogs for employees to purchase.
Mark Guilfoil, Vice President, Supply Management, USPS

Influencing the Future Generation of Mailers
RM: 125 | 11:00 AM – 12:00 PM
Join our workshop on becoming a Direct Effect Ambassador! In the first 
15 minutes, learn about the program and ambassador responsibilities. 
Stay for the next 30 minutes to work through the certification process, 
including practical exercises like creating social media posts. Those 
who stay for the entire workshop can showcase their skills in a quick 
presentation and earn a badge as a certified Direct Effect Ambassador.
Carl Boettner, Senior, Product Development Specialist, USPS
Heather Lewis, Manager, New Solutions, USPS

Jewels for Your Journey  
RM: 124 | 11:00 AM – 12:00 PM
Join us for this session focused on tidbits of wisdom, advice, and insights 
ideal for new professionals looking to sharpen their skills and develop a 
personal strategy for success. With years of communications experience, 
our presenter hopes to share some secrets and lessons learned after 
a career spent working with senior professionals in the mailing and 
shipping industry, marketing, communications and government relations. 
With lots of laughter and self-reflection along the way, this session will 
help you chart a path to reach and exceed your personal achievement 
goals.
Judy de Torok, VP, Corporate Affairs, USPS 
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Leadership Looks Good on You: Success Strategies from 
Dynamic Leaders in Mail 
RM: Wabash 1 | 11:00 AM – 12:00 PM
Uncover the steps to professional success in the shipping/mailing 
industry during this women-led workshop! Hear from influential women 
from across the industry as they share their wisdom and unique 
perspectives. Learn about mentoring, essential leadership qualities, 
the importance of ongoing education, and networking mastery. Gain 
invaluable insights from accomplished leaders for your professional 
journey.
Kim Brennan, Senior Postal Strategist, United Health Group
Dana Fields, Senior Vice President, Bank of America
Cathy Leibrock, Director of Marketing Operations and Production 
Strategy, Discover Financial Services 
Moira Mach, Head of Operational Support, GrayHair Software, LLC
Mindy McClellan, Project Manager, Postal Affairs, Discover Financial 
Services 
Lois Ritarossi, President, High Rock Strategies

Returns Impacting Your Bottom Line? Affordable USPS 
Returns Solutions
RM: Wabash 3 | 11:00 AM – 12:00 PM
Convenient. Affordable. Reliable. Solutions to meet your bottom line and 
customer experience needs. USPS can enhance your returns process 
by leveraging our technology, processing facilities, transportation and 
delivery network. Learn about the latest enhancements to our return 
solutions.
Catherine Knox, Director, Shipping & Commerce Product Management, 
USPS
John Samuels, Product Management Specialist, USPS
 
NPF Lunch  
Exhibit Hall ABC | 12:00 PM – 1:00 PM 
Enjoy Lunch in an open concept environment inside the exhibit hall. Take 
time to network and visit with fellow attendees in any of the four corners 
of the hall. 
Dessert & Beverage Sponsored by: Confluent, DataStax, Fives 
Intralogistics Corp, Peraton, VITRONIC Machine Vision 
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EDUCATIONAL WORKSHOPS PERIOD 9

Adding Value to Mail with Data Analytics
RM: 124 | 1:30 PM – 2:30 PM
As mail becomes more intelligent, the amount and type of data available 
continues to grow. This session will explore the many types of data that 
commingler and comail providers use to help customers get the most 
out of their mailings. Expert data analytics help customers achieve better 
outcomes using USPS promotions and incentives, and gaining the best 
postage discounts. Commingle/comail also offers customers the ability 
to monitor their service performance and make adjustments to optimize 
deliverability, which adds value to their mail and maintains and grows 
volume. 
Angelo Anagnostopoulos, VP Postal Affairs, GrayHair Software, LLC
Brian Bowers, CTO/COO, Imaginology Intl.
Sean Gebbie, President, Midwest Direct 
Mark Kolb, President, United Mailing Services & UMS Print Solutions
Sponsored by: NAPM 

Driving Direct Mail Results with Embellishments and 
Digital Engagement
RM: 125 | 1:30 PM – 2:30 PM
This session introduces various tactile and sensory embellishments, like 
scent, which are used in direct mail – and how they can be used together 
and in conjunction with mobile technology like QR codes to provide 
direct mail recipients reasons to open the mail and ways to engage with 
the brand when they do.
Corey Daughterty, Head of Business Development, Flowcode
Christopher Matthews, Account Manager, Scentisphere, LLC
 
Expanding USPS Connect Reach of Final Mile Delivery for 
Customers and Consumers*
RM: 122/123 | 1:30 PM – 2:30 PM
As we modernize our network, we are creating powerful new products, 
solutions and entry points for shippers to reach high density geographies 
as well as full RPDC delivery areas. Come and learn about these network 
enhancements and the affordable, reliable shipping solutions you need to 
give your company a crucial competitive edge.
Catherine Knox, Director, Shipping & Commerce Product Management, 
USPS
Cynthia Moore, Strategy & Development Specialist, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate. 

Leadership and Management in a Remote Workplace
RM: 126/127 | 1:30 PM – 2:30 PM
As workplaces continue to evolve and more and more teams span 
multiple time zones and even countries, how do we as leaders evolve our 
management skills to keep our team members engaged and efficient? In 
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the spirit of collaboration, this workshop will explore successes as well as 
non-successful outcomes through panel and audience engagement.
Zachary Bowden, Director of Postal Logistics and Data Processing, 
Direct Marketing Solutions
Sponsored by: Talos Engineered Products 

Seamless Acceptance and Informed Visibility Work 
Together*
RM: Wabash 3 | 1:30 PM – 2:30 PM
Seamless Acceptance has become the USPS tool that commercial 
mailers use to present mail to the USPS. There are significant benefits – 
improved workflow, easier mail induction, and a postage discount – but 
there are also significant challenges. Undocumented mail is a constant 
worry among many mailers, and Seamless doesn’t really confirm for your 
customers that all the mail was mailed. Integrating Informed Visibility 
with it can help you take advantage of Seamless, while mitigating the 
challenges. Use Informed Visibility with Seamless to document mail 
dates for your customers, investigate undocumented assessments, and 
keep better control of your mail induction process. Of course, this is in 
addition to all the other benefits of mail tracking with Informed Visibility 
you already enjoy. This workshop will provide specific examples and 
processes you can use to make your mailing operations better today. 
Lisa Bowes, Director of Postal Relations and Product Insight, SnailWorks
David Lewis, President, SnailWorks
*Qualified workshop to earn a Direct Mail Marketing Certificate.

The Evolution of USPS Transportation Strategy: 
Connecting the Dots Between the Network and 
Customers’ Needs 
USPS LEADERSHIP INSIGHT SESSION
RM: Ballroom 500 | 1:30 PM – 2:30 PM
In this session you’ll learn how USPS is transforming its transportation 
infrastructure and how that impacts all downstream functions, from the 
plant to final delivery. We’ll cover our successes in significantly reduced 
air transport and increased surface transport and how that benefits 
our customers. We’ll share how USPS is currently activating facilities, 
deploying machines, and establishing new processes that will provide 
the necessary foundation and capability needed to be sustainable for 
generations to come. Through our integrated mail and package delivery 
system, we’ll share what this will look like in the future and how it 
positions USPS to be the number one transportation provider.
Kelly Abney, Chief Logistics Officer & EVP, USPS
Isaac Cronkhite , Chief Processing & Distribution Officer & EVP, USPS
Robert Cintron, VP Logistics, USPS
Peter Routsolias, VP Transportation Strategy, USPS
Sponsored by: BlueCrest
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The Informed Delivery Ecosystem: New Features and 
Enhancements
RM: Wabash 1 | 1:30 PM – 2:30 PM
This workshop will provide an update on recent developments in 
Informed Delivery, including interactive campaign for packages, and a 
look ahead. The workshop will feature in-depth descriptions of new and 
planned features, program metrics, and success stories from brands 
who’ve utilized Informed Delivery to promote their products and services. 
This workshop will be appropriate for both business and technical 
audiences.
Fernando Mello, Manager Digital Media, USPS

The Renaissance of Print in the Direct-To-Consumer Era: 
Mastering Digital Synergy for Marketing Triumph*
RM: 120/121 | 1:30 PM – 2:30 PM
Embark on an enlightening journey through the evolving landscape 
of direct-to-consumer marketing, where the fusion of print and digital 
strategies is reshaping the future of e-commerce. This workshop delves 
into how innovative retail brands leverage the tactile allure of print, 
including catalogs and postcards, to amplify their digital presence. 
Through engaging case studies and insights into the neuroscience 
behind print’s impact, participants will discover the transformative role 
of a balanced print-digital strategy in the post-COVID retail environment. 
Uncover the secrets to elevating your brand by mastering the synergy 
between print and digital for unmatched e-commerce success.
Tim Curtis, Group CEO, CohereOne
*Qualified workshop to earn a Direct Mail Marketing Certificate. 

Topics in Information Technology Contracts – Privacy, 
Cybersecurity, & Third-Party Risk Assessment
RM: 128 | 1:30 PM – 2:30 PM
Privacy and data protection are critical requirements within USPS IT 
purchasing contracts. Attendees will learn about the USPS’s IT hardware 
and software contracting organizations and annual spend, together with 
specific contracting requirements and topics in cybersecurity policies 
and data security. Hear from the Director, Cyber Security Risk within the 
USPS’s Corporate Information Security Office (CISO) concerning third 
party risk review requirements. Learn about specialized contracting 
matters including FedRamp Certification and other technology issues 
in contract performance. Finally, understand requirements for obtaining 
security clearances, types of clearances, and what disqualifies a firm or 
individual from obtaining a clearance.
Dorin Methfessel, Director, Cyber Security Risk, USPS
Robert Oates, Senior Director, Technology Infrastructure Portfolio, 
USPS

DAILY ACTIVITIES, TUESDAY, JUNE 4, 2024 46



EDUCATIONAL WORKSHOPS PERIOD 10

A New Delivery Fleet to Serve America’s Needs
USPS LEADERSHIP INSIGHT SESSION
RM: BALLROOM 500 | 2:45 PM – 3:45 PM
The USPS operates one of the largest civilian fleets in the world, 
comprised primarily of the delivery vehicles used by carriers across the 
nation to complete their daily delivery mission. As part of the Delivering 
for America plan, USPS is beginning to replace its delivery fleet, and 
undertake aggressive fleet electrification. In this session we’ll cover 
our past practices, where our fleet acquisition plans are now and our 
future timeline. These initiatives will not only help to effectively manage 
ongoing operational costs of the delivery fleet but will support the 
nation’s important sustainability and carbon reduction goals. We’ll share 
the benefits of the electrification of our fleet including an overview of 
the EV Charing Infrastructure, the revamping of the Vehicle Maintenance 
Facilities and how the changes will positively impact you. Join us as we 
CHARGE ahead!
Dr. Joshua Colin, Chief Retail and Delivery Officer & EVP, USPS
Angela Curtis, VP Delivery Operations, USPS 
Justin Glass, Director, Fleet Management, USPS
Vicki Stephen, Director, Next Gen Delivery Vehicle Program, USPS
Sponsored by: Breakthrough

Digital Channels, Direct Mail and Digital Marketing 
Platforms: The Big 3 of Omnichannel Marketing
RM: 120/121 | 2:45 PM – 3:45 PM
If your campaigns don’t include digital channels AND direct mail AND 
marketing platforms, you are probably missing out. In a world where it 
often takes 7-9 touches to get a sale, digital channels and direct mail are 
highly complementary. Direct mail breaks through the messaging clutter 
and generates very high response rates, while digital channels can add 
supporting touches at a low cost per impression. Digital platforms, such 
as marketing automation platforms (MAPs) and Customer Data Platforms 
(CDPs), support both by enabling the same individuals to be targeted 
across channels, personalized messages, triggered messages, and 
campaign measurement. Hear from industry experts how you can take 
your omnichannel marketing to a new level. 
Dave Bilbrough, Senior Director of Enterprise Architecture, Adobe
Tyler Dornenburg, VP Strategic Sales, Lob
Daan Harmsen, Head of Product, PostPilot
Jude Hoffner, EVP of Product, Navistone
Scott Houck, Director of Strategic Partnerships, XMPie     
Dennis Kelly, CEO, Postalytics
Ray Van Iterson, Manager Marketing Strategy, USPS
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Peer-to-Peer Round Tables 
RM: Wabash 1 | 2:45 PM – 3:45 PM
The Peer-to-Peer networking event highlights one of the best aspects of 
the National Postal Forum (NPF) – which is networking and learning from 
your colleagues. This event is designed for postal and industry subject 
matter experts to share their expertise on a wide variety of topics. This is 
an opportunity to engage in dialogue, ask questions, share best practices, 
and sharpen your tools to help your business grow. 
The room will be set-up in round tables, with each table being assigned 
a specific topic and an industry and postal leader to lead the discussion. 
Subject matter experts will be available to discuss the following topics:
 • Informed Delivery 
 • Informed Visibility – How to Best Use Mail Tracking Data
 • Enterprise Payment System 101
 • Seamless Acceptance Q&A 
 • The Business Customer Gateway – Tips & Tricks
 • Periodicals/Nonprofit Q&A
 • USPS Promotions
 • CASS CYCLE O – Address Quality Issues
 •  Business Service Network (BSN) and MSSC Navigation and  

Best Practices
 • Transportation FAST, MTEOR
 • Navigating PostalPro
 • Hazmat/Structural Changes
 • Election Mail
 • Mailers Technical Advisory Committee
 • Postal Customer Council 
This event will help you maximize your return on investment, hone 
your skills, or just provide an opportunity to meet with colleagues in the 
industry. Snacks and refreshments will be available. 
Note: Roundtable topics subject to change.

Shipping Industry Trends
RM: 124 | 2:45 PM – 3:45 PM
Businesses are continually evolving their business models to meet 
customer demands while managing their own bottom line. In a time of 
high inflation, excess capacity in logistics networks, bottom-line pressures 
and layoffs, and evolving consumer demands, businesses are adapting 
how they meet their customer needs profitably.
Douglas Wiggins, Manager, Market Research & Customer Insights, 
USPS
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State of GenAI 2023 and Beyond: Implementation, 
Adoption, and Success
RM: 122/123 | 2:45 PM – 3:45 PM
Gain insights from a recent survey on the State of GenAI in 2023 and 
beyond. Generative AI holds the potential to revolutionize industries. 
Many organizations are eagerly implementing Generative AI strategies 
and tools, while others are cautiously considering their challenges and 
risks. Where do you stand in this transformative journey? This workshop 
will explore insights from various industries regarding their GenAI 
journey, including those just beginning to embrace AI. We will delve 
into several factors shaping Generative AI adoption, such as the impact 
of data governance and data management maturity on implementing 
Generative AI; readiness factors for embracing GenAI, including AI 
governance processes and guidance, training, AI model documentation 
requirements, data privacy considerations, availability of skilled staff for 
GenAI projects, and budget allocation; and understanding the anticipated 
ROI of Generative AI.
Bob Dunmyer, Partner Lead, Guidehouse, Inc.
Bassel Haidar, Director, AI | ML Practice Lead, Guidehouse, Inc.
Sponsored by: Appian

Stepping up to the Plate: Overcoming the Fears of Taking 
the Lead
RM: 125 | 2:45 PM – 3:45 PM
Have you ever been presented with an opportunity to take on a 
leadership role, but you were too afraid to actually take that step? 
Through realistic scenarios and group interaction we will identify traits 
within ourselves to help conquer those anxieties. We’ll look at ways 
to make the drive to want to step up, stronger than the fear that is 
paralyzing you.
Lisa Gutierrez, Director of Internal Workflow, Fenske Media

The Five Pillars of Supply Chain Success
RM: Wabash 3 | 2:45 PM – 3:45 PM
Join us for a supplier connections workshop highlighting the 5 Pillars 
of supply chain success. This collaborative workshop includes a panel 
of experts from various supply chain entities in the direct marketing 
industry.
Moderator: Jonathan Margulies, Managing Partner, Winterberry Group
Amy Deveau, SVP Strategy and Solutions Freedom
Kevin Keegstra, Sales Representative, Logistics & Postal Optimization, 
Enru
Matt Keough, Paper and Packaging Sales, Lindenmeyr Munroe
Clint Seckman, President, Parkland Direct
Stacey Smith, Sr. Extended Operations Mgr, Direct Marketing 
Operations, Capital One Finance
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Topics in Mail & Operational Equipment Contracts – 
Package Sorting Technology and Material Handling 
Systems
RM: 128 | 2:45 PM – 3:45 PM
In this workshop, learn how the USPS’s parcel and mail processing 
technology contracting organization and annual spend by commodity. 
Deploying new sorting platforms to support the USPS’s Delivering 
for America Plan, hear from senior commodity executives on recent 
programs and how suppliers can support upcoming requirements for 
both hardware and services. Suppliers will learn about the USPS’s newest 
platform, the Matrix Regional Sorter, and its role in supporting the new 
processing network, as well as specific contract requirements in mail 
processing technology.
Mark Travers, Senior Director, Mail & Operations Equipment Portfolio, 
USPS

Vroom, Vroom! Inkjet Innovations Deliver Speed, Security, 
Affordability and Openability for Your MailPieces
RM: 126/127 | 2:45 PM – 3:45 PM
If you want your mail pieces to be produced quickly, securely, affordably 
and be read then this workshop is for you. Production inkjet technology 
has evolved. We will be sharing the latest innovations and how you 
can harness the power of color inkjet at production speed to shorten 
run times, eliminate pre-printed envelopes with generic marketing 
messages and save on postage by leveraging USPS promotional 
discounts. Producers of transactional and marketing mail are challenged 
with delivering cost-effective, value-added services for short run, high 
impact mail piece creation. These jobs increasingly require full color and 
variable data print on the face of closed envelopes and matched with 
content inside to optimize security and maximize open rates. For years, 
this required significant investments in equipment and software. Inkjet 
technology has evolved and so has print production. New solutions can 
provide full bleed color printing at production-like speed with dynamically 
printed addresses, logos and graphics with extremely competitive 
operating costs, and access to USPS postage discounts.
Stephen Barnes, VP Global Product Management, Quadient Mailing 
Solutions
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Exhibitors’ Reception 
Exhibit Hall ABC | 4:00 PM – 5:30 PM
Take advantage of this opportunity to engage the industry’s top 
producers in mailing and shipping. The NPF Exhibitors are hosting an 
evening reception for all to attend. Enjoy appetizers, beverages, and
entertainment in a relaxed environment – on the Exhibit Hall floor. 
Sponsored by: EasyPost 
Make sure to pick up a complimentary Exhibit Hall Reception drink 
ticket when you visit EasyPost in Booth #1205.

DAILY ACTIVITIES, TUESDAY, JUNE 4, 2024 51





DAILY ACTIVITIES

EDUCATIONAL WORKSHOPS PERIOD 11

Continental Breakfast
Wabash Foyer | 7:00 AM – 8:00 AM
Enjoy a complimentary continental breakfast to kick-off your Wednesday. 
Network with fellow attendees and seize the final day of NPF. 
Sponsored by: American Litho, Anchor Software, LLC, Appian, Booz 
Allen Hamilton, Cenveo, Confluent, Fives Intralogistics Corporation, 
FLS Transportation Services, Freedom Trans, Infosys Public Services, 
Inc., International Bridge, Mailers Hub, NPI, RFX, LLC, T-Mobile for 
Government, Victory Packaging

Confidence in the Mail and Securing Tomorrow’s Deliveries 
USPS LEADERSHIP INSIGHT SESSION
RM: Ballroom 500 | 8:00 AM – 9:00 AM
Protecting people, mail and packages has been and continues to be a top 
priority of the USPS. In this session you will learn about new measures 
being put in place to stop criminals, strategies for detecting and 
eliminating counterfeit postage, and cybersecurity strategies to combat 
the evolving digital threat landscape. We will discuss how the Inspection 
Service is fighting crime and the bold steps to bring criminals to justice. 
Next, we’ll dive into our new and improved collection boxes, our solution 
for arrow key theft, and our new secure delivery alternatives. Finally, 
we will go over our cybersecurity initiatives to combat online fraud and 
protecting our data and systems. These strategies are critical to keeping 
our employees, customers, mail and packages safe so we can focus on 
our core mission, delivering to 167 million addresses six days a week. 
Gary Barksdale, Chief Postal Inspector, USPI
Scott Bombaugh, Chief Technology Officer & EVP, USPS
Heather Dyer, VP Chief Information Security Officer, USPS
Sponsored by: Peraton

Getting Personal with Data 
RM: 128 | 8:00 AM – 9:00 AM  
In 2024, businesses are taking personalization to new heights by 
leveraging advanced data analytics. By analyzing consumer behavior, 
preferences, and past interactions, companies can create highly targeted 
and relevant experiences. 
Lauren Banks, Marketing Specialist, USPS
Sarah Kunz, McCann Worldgroup

WEDNESDAY, JUNE 5
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Grow Through the Power of Connections*
RM: Wabash 1 | 8:00 AM – 9:00 AM
Connections play a critical role in individual, community, and societal 
health. We’re wired for connections yet are often becoming more 
isolated. In our new, hybrid world, people are impacted when their 
connections are compromised. Building and maintaining our business 
and personal networks will improve our chances of success in business — 
and in life.
Mark Fallon, President, The Berkshire Company
Neal Fedderman, Sr. Manager, Parcel and Mail Operations, CarMax 
Business Services
*Required workshop to earn a Mail Center Manager Growth Certificate 

Hazmat And Dangerous Goods 101 
RM: 124 | 8:00 AM – 9:00 AM
This workshop will cover how to ship HAZMAT and Dangerous Goods in 
an everchanging shipping environment. We’ll explain basic preparation 
requirements, what’s mailable, where to get information, and changes 
from the last two years that customers should be aware of before 
mailing.
Jennifer Cox, Classification Specialist, USPS
Dale Kennedy, Director Product Classification, USPS

How the First-Class Stamp Has Become the Best Marketing 
Technique in 2024
RM: Wabash 3 | 8:00 AM – 9:00 AM
We’ll discuss changing times in marketing and increased privacy settings 
in digital space. While it’s getting harder and harder to cut through 
the noise, there is one tried and true way to stand out: Authentic Mail. 
Getting a real piece of mail in your mailbox generates real excitement… 
and it has never been easier to make it genuine. It all starts by using 
a real full rate USPS First Class Stamp that is canceled with the local 
postmark. Authentic looking letters get opened. Mail that gets opened 
gets results. Learn about a number of techniques you can use to leverage 
this amazing opportunity by doing the opposite of what many others are 
doing.
John Klingelhoets, Founder, Robot Ink Marketing, LLC 

Learn About Affordable, Upfront and Transparent Pricing 
Options with USPS, Which will Reduce Your Surcharges 
and Accessorial Fees.* 
RM: 120/121 | 8:00 AM – 9:00 AM
Learn how to decode your invoices; understanding net minimums, 
surcharges and accessorial fees. Learn about affordable, upfront and 
transparent pricing options with USPS. 
Douglas Engle, Manager, Major Accounts (Shipping), USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate. 
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Mentoring for Staff Development and Professional 
Growth*
RM: 122/123 | 8:00 AM – 9:00 AM
In this workshop, attendees will learn how their staff can grow and 
improve their job performance through mentoring. We will also touch 
upon how you can grow both personally and professionally with skills 
learned from mentoring. Throughout the workshop, we will share real 
world examples and success stories that came from employees being 
mentored. Additionally, we will show how leaders have been promoted 
over the years and how they directly benefited by mentoring and being 
mentored.
James Burns, Operations Manager, Massachusetts General Hospital
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Unlocking Satisfaction: The USPS Resolution and Support 
Guide* 
RM: 125 | 8:00 AM – 9:00 AM
When you interact with the people at business and residential addresses 
in the country six and seven days a week, it only makes sense that 
problems will arise from time to time. How does USPS intake customer 
questions and concerns? How does USPS handle those customer 
contacts? What does USPS do with the data collected from customer 
inquiries? In this workshop, we will explain how customers can get 
the assistance they need from USPS. We will outline the self-service 
options that have been developed. And we will explain how our business 
customers can assist their end customers to take full advantage of the 
customer support USPS provides. 
David Colon, Director, Enterprise Customer Care, USPS
Nathan King, Director, Consumer Advocate, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate.
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EDUCATIONAL WORKSHOPS PERIOD 12

Amplify Direct Mail Effectiveness with Data-Driven 
Audience Insights
RM: Wabash 3 | 9:15 AM – 10:15 AM
This session will show marketers how to effectively reach their target 
audiences at scale, using customer intelligence and audience insights 
to enhance multichannel campaign lift and effectiveness. Attendees 
will learn how to harness first-party data and sophisticated customer 
modeling to increase response rates, employ direct mail retargeting to 
recapture online audience attention, and utilize cross-channel analytics 
to understand how each media channel contributes to overall marketing 
success. Attendees will also hear real-world success stories of remarkable 
ROI using these techniques.
Angie Arnspiger, Director, Business Development, Amsive

From Stress to Success
RM: 128 | 9:15 AM – 10:15 AM
Take time to explore who you are, where you are going and how will you 
get there. This interactive workshop will teach you a systematic process 
of self-discovery to help control your life by examining how personality, 
self-fulfilling prophecies and personal expectations impact success. 
At the conclusion of the workshop, each participant will: complete a 
self scoring stress profile; develop techniques to identify the stressors 
of work; identify motivators of success and create a personal vision of 
success.
Dr. Sean Joyce, President, Omega Consultants

Grow Through Expanding Your Team* 
RM: Wabash 1 | 9:15 AM – 10:15 AM
To be successful, we need a team that supports our goals. That team is 
much more than the people who work in our departments — or even our 
company. Internal operations rely on information technology, human 
resources, marketing departments and external vendors. Salespeople 
rely on production and both departments rely on customer service. 
Expanding the definition of “team” doesn’t happen by accident. 
Mark Fallon, President, The Berkshire Company
Jennifer Jones, Blue Cross Blue Shield of Louisiana
Tom Leon, Director of Logistics, Wellmark Blue Cross/Blue Shield
*Qualified workshop to earn a Direct Mail Marketing Certificate. Required workshop to earn 
a Mail Center Manager Growth Certificate 
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Making the Mail Room the Hero of the Organization*
RM: 122/123 | 9:15 AM – 10:15 AM
This workshop will cover how automation of inbound mail is transforming 
the mailroom. We will discuss how organizations are migrating 
towards electronic delivery of documents and how that impacts other 
departments upstream. By feeding data elements captured from the 
inbound mail you can save time and resources by simply delivering the 
necessary data to the appropriate knowledge worker or department. 
As employers are adapting to a hybrid environment, this session will 
help explain how they can effectively invoke powerful data and digital 
transformation initiatives.
Kevin Goss, Vice President of Postal Affairs & Enterprise Solutions, 
Postal Source
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Managing the Postal Lifecycle of Transactional Print & 
Mail Operations – Preparing a Long-Term Strategy for 
Governance*
RM: 120/121 | 9:15 AM – 10:15 AM
Producing your transactional mail in-house is a major decision. However, 
the work isn’t done once the decision is made. There are many factors 
that can enhance or diminish the cost effectiveness of a self-managed 
operation. You are both mail owner and MSP and having those dual 
views is key. Postal governance and compliance have major downstream 
implications on the operations floor, so precision and experience are 
important. You will learn best practices, dive into metrics and discover 
processes to solidify a postal lifecycle to support your operations into the 
future. Engage with industry leaders currently managing print, postal, and 
sourcing strategy for large mail owners to gain insights to apply within 
your own organization. The dollars are in the details!
Christine Erna, President, Strategic Postal Advisors
Scott Holton, Postal Affairs Lead, Progressive Insurance
Mark Rheaume, Ricoh USA, Inc.
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Maximize Benefits Through Supply Chain Solutions –  
“Co” Services
RM: 125 | 9:15 AM – 10:15 AM
Are you taking advantage of all supply chain solutions? Learn the ins 
and outs of Co-Services such as CoMail, Commingle, Co-Palletization and 
Co-Transportation. Find additional opportunities to decrease postage 
costs, increase mail volume and take advantage of the expanding USPS 
container discounts. Drive more efficient mail deeper into the USPS 
network to improve service and the accuracy of target in-home dates.
Bob Schimek, Director, Postal Affairs, Quad
Michelle Zalewski, Vice President of Postal Affairs & Sales, ALG 
Worldwide Logistics
Sponsored by: Quad 

DAILY ACTIVITIES, WEDNESDAY, JUNE 5, 2024 57



PMG Town Hall  
RM: Ballroom 500 | 9:15 AM – 10:45 AM
Join the Postmaster General as he continues to outline the strategies 
underlying the Delivering for America plan, and how the vision is 
manifesting across the postal network. With thoughtful investments in 
people and infrastructure, DFA has guided the USPS through successful 
peak seasons, through a product and service realignment, and a 
transportation and infrastructure network redesigned and reimagined 
to serve the needs of the American public. Attendees will be able to ask 
questions and to engage in a conversation with the PMG about current 
and future changes affecting the postal landscape.

Please submit your questions ahead of time using this email address: 
2024PMGTOWNHALL@USPS.GOV

The Future of Direct Mail 2024: Marketer and Consumer 
Insights 
RM: 124 | 9:15 AM – 10:15 AM
Join this workshop as we present the newest 2024 data insights from 
400+ senior direct marketing professionals, and 2,000+ U.S. consumers 
on direct mail’s performance, perceived value, and the evolving factors 
in its evolution as a key marketing channel. See how marketers measure 
and define campaign success, and the benefits direct mail is delivering 
for them. Plus, find out how marketers are adapting to generative AI and 
machine-learning tools. Consumer responses reveal how they feel about 
and act on their marketing mail, what kind of approaches do and do not 
resonate with them, and what they think would make direct mail more 
useful, sliced by generation and gender.
Melanie De Caprio, VP, Marketing, SG360°
Michael McCormick, Marketing Specialist, SG360°

DAILY ACTIVITIES, WEDNESDAY, JUNE 5, 2024 58



EDUCATIONAL WORKSHOPS PERIOD 13

Enterprise Payment System (EPS) and Enterprise Post 
Office Boxes Online (EPOBOL) and the Future of Payment 
Technologies*
RM: 120/121 | 10:30 AM – 11:30 AM
Please join us for an in-depth discussion of EPS and EPOBOL which 
will include account set up, management and reporting features. In 
addition, we will discuss the relationship of EPS with EPOBOL and basic 
functionality within the EPOBOL system.
Philip Bissonnette, Commercial Acceptance Analyst, USPS
Anne Diego-Maher, Commercial Analyst, USPS
James Duffy, Manager Product Prep & Payment, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Grow and Add Value to Your Employer* 
RM: Wabash 1 | 10:30 AM – 11:30 AM
As you grow, it’s important that your employer understand the value you 
bring to the organization. Your actions will demonstrate that you want 
to learn more and bring more to your role. This panel of veterans will 
share the power of communicating and applying the 3 Rs — responsible, 
responsive and respectful — will bring you success.  
Karen Holliday, NYAK Consulting
Chris Lien, EVP, Postal Affairs, BCC Software, A BlueCrest Company
Lois Ritarossi, President, High Rock Strategies
*Qualified workshop to earn a Direct Mail Marketing Certificate. Required workshop to earn 
a Mail Center Manager Growth Certificate. 

Protecting the Mail – New Technologies Being Deployed by 
the Postal Service to Defend Mail Carriers and Physical Mail
RM: 122/123 | 10:30 AM – 11:30 AM
Physical mail and shipping is still the most trusted channel for carrying 
important messages and valued goods. Unfortunately, increasing crime 
means that it is more important than ever to protect the safety of mail 
carriers and defend the mail from theft – and retain the intrinsic value of 
mail and shipping. During this workshop, the USPS will discuss several of 
the technology initiatives being implemented to protect carriers and the 
mail from theft and ensure that shipping and mailing retail their value.
Buck Buckley, Postal Inspector, Program Manager, USPS
Robert Dixon, Jr., Director, Delivery and Retail Technology, USPS    
Donald Irwin, Manager, Retail Technology Programs, USPS
William Tartal, Manager, Delivery Technology Programs, USPS 
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Smart Solutions – Content Designed to Mail & Ship!
RM: 125 | 10:30 AM – 11:30 AM
Mail Classification experts will guide you through the best way to design 
and prepare your mail so pricing is in your favor! This workshop will cover 
some simple tips and tricks to follow when designing cards, letters, flats 
and packages along with a review on how content can impact price 
eligibility.
Aundreau Anthony, Classification Specialist, USPS
Frederick Miller, Classification Specialist, USPS
Juan Tosado, Mgr. National Customer Rulings, USPS

Streamlining Success: The Impact of Centralizing Mailing 
Data*
RM: 124 | 10:30 AM – 11:30 AM
This workshop focuses on the transformative benefits of centralizing key 
mailing data – including presort, Informed Delivery (ID), Informed Visibility 
(IV), address, compliance, and logistics information. We will explore 
how this centralization can lead to significant cost savings, enhanced 
customer experience, and increased mailing volumes. Participants 
will learn about the efficiencies gained through centralized customer 
service, postage optimization, entry planning, ID campaigns, and Service 
Performance Measurement. We’ll also discuss how these improvements 
can shape future mailing strategies and contribute to organizational 
success.
Bob Galaher, President, National Association of Presort Mailers
Sharick Mirza, CEO and Founder, Assurety Consulting and Solutions, Inc.
*Qualified workshop to earn a Direct Mail Marketing Certificate.
 
The Modern Marketer 
RM: 128 | 10:30 AM – 11:30 AM
Inflation, digital fatigue, and evolving values have reshaped consumer 
preferences and marketing strategies. What’s influencing how and where 
consumers spend? And what are marketers prioritizing? Plus innovative 
techniques to contemporize how to use the direct mail channel most 
effectively in response. 
Steve Arsenijevic, VP Client Strategy, Direct Marketing, RRD
Stefanie Cortes, Director of Strategic Analysis, Direct Marketing, RRD

The Relevancy of Printed Mail in 2024, in an AI Environment*
RM: Wabash 3 | 10:30 AM – 11:30 AM
In this workshop, learn why mail is still relevant in Federal Regulations, 
Healthcare, and the section of the population that do not have access 
to computers and to the Print and Mail Industry. We’ll discuss the 
innovations in the marrying of digital and hard copy printing. With the 
aging and retiring of the workforce, there is still a generation of labor who 
are still learning the industry – we must address the beginners.
Tina Dickens, Consultant, CEO, The Nehemiah 4 Project, LLC
*Qualified workshop to earn a Direct Mail Marketing Certificate.
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NPF Partnership Recognition Luncheon 
RM: Sagamore Ballroom | 12:00 PM – 1:30 PM
NPF attendees are invited to attend a special seated luncheon honoring 
and recognizing the best-in-class USPS partnerships from across all 
postal areas. In addition, the luncheon concludes with special guest 
speaker – Zack Kass. Boasting a 14-year journey at the epicenter of 
technological evolution, Zack is one of the brightest minds in AI today. 
His significant tenure as Head of Go To Market at OpenAI put him front 
and center building AI strategies with many of the biggest companies in 
the world. His mission is to ensure that businesses and governments are 
active participants in the AI-powered future, equipped to enable a future 
of abundance. Join us for this sure to be riveting and exciting luncheon. 
Sponsored by: Pitney Bowes

EDUCATIONAL WORKSHOPS PERIOD 14

Analytics Amplified: Unleashing Business Insights Through 
Data*
RM: 120/121 | 2:00 PM – 3:00 PM
Through Data Harnessing the power of data is not just an advantage 
but a necessity for business success. The presentation will focus on how 
the USPS is using data analytics to provide insights to USPS operations/
leadership so we can improve business operations by cutting costs and 
improving service to our customers. It will cover the importance of data 
analytics for reporting, the various types and methods of data analysis 
USPS utilizes and how USPS takes insights from analysis and converts 
them into actionable steps to improve business operations.
Ernest Onody, Senior Director, Business Insights and Reporting, USPS
Andrew Townsend, Manager Enterprise Insights, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Creating Business Efficiencies and Customer Engagement 
with Informed Visibility® Mail Tracking & Reporting (IV-
MTR)*
RM: 128 | 2:00 PM – 3:00 PM 
Informed Visibility Mail Tracking & Reporting provides near-real-time 
tracking of mail pieces. The value of IV-MTR is more than mail-tracking 
data, it drives true business intelligence. In this presentation, you’ll 
hear about how this powerful platform is used to make better business 
decisions, improve mail ROI, and future enhancements with Informed 
Delivery campaign data.
Greg Blanchette, Mail & Package Info Sys Spec Sr, USPS
Fernando Mello, Manager Digital Media, USPS
*Qualified workshop to earn a Direct Mail Marketing Certificate.
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Developing Innovative Leaders*
RM: 125 | 2:00 PM – 3:00 PM
In today’s shipping and logistics industry, innovation is paramount 
amidst rapid technological advancements. To remain competitive, 
organizations must embed innovation throughout. Leaders play a pivotal 
role, necessitating a deep understanding of their strengths, weaknesses, 
and strategic positioning within the innovation lifecycle from identifying 
an idea to scaling a new solution. Cultivating a culture of self-awareness, 
embracing calculated risk-taking, and supporting intellectual growth 
is crucial. This workshop shares best practices for fostering innovative 
leaders who prioritize rapid learning, possess a growth mindset, and lead 
with curiosity. Through commercial case studies, participants will witness 
how an innovation-focused mindset catalyzes digital transformation, 
underscoring the vital role of innovative leadership in driving this shift.
Robert Dixon, Jr., Director, Retail & Delivery Technology, USPS
Katelyn Langs, Deloitte Consulting LLP
*Qualified workshop to earn a Direct Mail Marketing Certificate. 

Grow Through Self-Branding*
RM: Wabash 1 | 2:00 PM – 3:00 PM 
Corporations, hotels, restaurants, retail stores, print and mail service 
providers all spend millions of dollars every year developing and 
promoting their brands. They make sure they’re visible to clients and 
prospects. Likewise, we have to intentionally take action to make sure our 
personal values are visible and memorable through every interaction. We 
need to go beyond securing our reputation, we need to identify and build 
a personal brand. Our brand should evolve with us as we grow in our lives 
and our careers.
Mark Fallon, President, The Berkshire Company
Alexis Nicoletta, Account Executive, Print Link
Paula Stoskopf, Head of Product Management, Pitney Bowes
*Required workshop to earn a Mail Center Manager Growth Certificate. 

Mail Production Workflow in the Cloud – How to Harness 
the Power
RM: 124 | 2:00 PM – 3:00 PM 
In the dynamic realm of print and mail production, businesses can 
boost efficiency and collaboration by embracing cloud software. The 
transition to cloud software is not merely a technological shift but a 
strategic imperative with profound impacts on print and mail production 
businesses. This transformative shift from traditional in-house systems 
holds significant advantages for mail production operations. Recognizing 
the multifaceted impact on scaling capabilities, cost reduction, flexible 
access, automated maintenance, data security, and environmental 
stewardship, this session aims to provide insights and address common 
concerns, facilitating informed strategic decisions for your business.
Joe Eremita, Sr. Director, Global Digital Solutions, BlueCrest
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Success with USPS IMBA – Intelligent Mail Barcodes Fuel 
Efficiency* 
RM: 122/123 | 2:00 PM – 3:00 PM 
Join us for an engaging session that explores the power of USPS 
Intelligent Mail Barcodes (IMbA) in the mailing industry and understand 
the practical applications, benefits, and success stories of integrating 
IMbA into business operations. We’ll share how the adoption of IMbA has 
created efficiencies in streamlined mailing processes, enhanced tracking 
capabilities, and improved operational efficiencies.
Joshua Crawford, Product Management Specialist, USPS 
James Duffy, Manager, Product Prep & Payment, USPS
Tom Glassman, Director, Services Programs, Ricoh USA
*Qualified workshop to earn a Direct Mail Marketing Certificate.

Understanding and Implementing Address Element 
Correction (AEC) to Help Keep Your Mail Deliverable 
RM: Wabash 3 | 2:00 PM – 3:00 PM 
Participants will delve into the crucial role of address correction in 
optimizing mail delivery and reducing errors. The session will include 
an overview of the USPS Address Element Correction (AEC) service, 
emphasizing its significance in ensuring accurate mail sorting, efficient 
delivery, and minimizing return mail due to incomplete or inaccurate 
addresses. The benefits of employing AEC, including cost savings, 
improved customer satisfaction, and enhanced operational efficiency will 
be discussed. Through real-life case studies, attendees will explore the 
challenges associated with incorrect addresses and learn how AEC tools 
can rectify these issues. This workshop will also highlight how companies 
can leverage USPS Address Element Correction (AEC) to optimize their 
mailing processes, reduce undeliverable mail, and maintain data integrity.
Thomas Lorge, Circulation Operations Manager, American College of 
Physicians

EDUCATIONAL WORKSHOPS PERIOD 15

Collaborative Innovation with USPS and Flowcode
RM: 120/121 | 3:15 PM – 4:15 PM
Join us as USPS and Flowcode explore innovative approaches for mail 
advancement, including hyper-personalized QR codes for optimized mail 
campaigns. Gain practical insights on leveraging smart technologies for 
precision-targeted mailings.
Darrin Bell, Product Management Solutions Analyst, USPS    
Corey Daugherty, Head of Business Development, Flowcode
Heather Lewis, Manager, New Solutions, USPS
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Grow Through Self-Actualization*
RM: Wabash 1 | 3:15 PM – 4:15 PM 
Unleashing our potential begins with acknowledging our authentic self. 
Developing peak performance includes discovering the unknown and 
revealing our hidden strengths and weaknesses. In this class, we’ll begin 
our personal journey to self-awareness and self-actualization. Because 
the more we reveal about ourselves to ourselves, the more authentic we 
become. 
Mark Fallon, President, The Berkshire Company
Dr. Sean Joyce, President, Omega Consultants
*Required workshop to earn a Mail Center Manager Growth Certificate. 

Closing Event
Indiana Roof Ballroom – 140 W Washington Street
7:00 PM – 10:00 PM 
Join us at the prestigious Indiana Roof Ballroom in downtown 
Indianapolis, steps away from the Indiana Convention Center. Experience 
its timeless elegance, adding sophistication to your NPF journey. Revel in 
jubilant camaraderie, entertainment, exquisite cuisine, and spirits. Seize 
this chance to make unforgettable memories and bid NPF adieu in style! 
Sponsored by: Confluent and MongoDB 
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STEP INTO INNOVATION
EXPLORE 160+ EXHIBITORS 
AT THE NPF EXHIBIT HALL

Use this guide to navigate the hall to find what you’ve been  
seeking! And don’t miss out on these special features to enhance 
your experience:

• Explore the latest USPS offerings and consult with the experts:
 • USPS Sales Booth #923
 • USPS Consultation Center at Booth #1339
 • USPS Retail at Booth #943.
 • USPS Smart Locker Learning Lab Booth #1139

• Visit the U.S. Inspection Service at Booth #1239

•  Power-up your devices at the Charging Station, Booth #1523,  
Sponsored by: T-Mobile for Government

•  Take it easy at the Relaxation Station, Booth #643,  
Sponsored by: CDW

•  Refresh Lounges: Recharge yourself at our open concept lounges 
located on the four corners of the hall. Sponsored by: Click2Mail.com, 
Confluent, DataStax, Fives Intralogistics Corporation, Peraton, and 
VITRONIC Machine Vision

•  Three Prize Drawing Stations: Test your luck at winning a $500 GC. 
Scan your badge and you could be a winner! Sponsored by:  
BlueGrace Logistics, Confluent, Energy Logistics Management, LLC, 
JOHNSON & QUIN, Kirk-Rudy, Inc., Ryder Truck Rental, SCLogic, TEC 
Mailing Solutions, LLC, TransLoop, US Expediters

•  Exhibitor’s Reception: Network and unwind Tuesday from 4:00 PM to  
 5:30 PM! Enjoy entertainment, appetizers, and beverages await. 
Sponsored by: EasyPost

For digital convenience, download the NPF 2024 app to access exhibitor 
information, maps, listings, and more. Simply follow the easy download 
instructions on page 4. 
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10 Roads Express, LLC 
Booth 1035
10 Roads Express is a full-service asset-based transportation and logistics 
company that operates throughout North America. They specialize in time 
definite delivery for the USPS and the mailing and printing industry.
AJR Trucking    
Booth 1401
As an energy-saving trucking company, AJR Trucking is committed to a green 
business model. Being fueled by renewable natural gas (RNG), their near-zero-
emission compressed natural gas (CNG) fleet creates a sustainability platform 
unparalleled with the available options in the industry. AJR Trucking has been 
performing mail hauling operations for USPS for over 30 years and prides itself on 
being a leader in the deployment of the latest zero emissions truck technology 
and supporting the advancement of alternatively fueled vehicles.
ALG Worldwide Logistics  S    
Booth 801
ALG Worldwide Logistics are a full-service transportation and logistics company 
providing innovative solutions to their client’s requirements for managed 
transportation solutions, meeting both their domestic and international supply 
chain requirements. ALG Print and Mail Solutions “PAMS” has become a 
recognized leader in providing co-production services to the direct marketing and 
printing industries. Services include Commingle, CoMail and Co-Palletization.
AmerIKYP Marketing Group  S    
Booth 838
For nearly two decades, AmeriKYP has been a pioneer, and a leader in the design, 
development, and manufacture of technology-in-print media and direct mail 
marketing products for agencies and top brands across the globe. They have an 
experienced and talented team with all of the skills necessary to make each facet 
of your branding, marketing, advertising, and digital media initiatives relevant, 
engaging, effective, and uniquely creative.
Amsive  
Booth 1500
Amsive is a data-led performance marketing agency that enhances ROI through 
innovative customer acquisition, engagement, and communications solutions. A 
full-service partner with both digital and direct-native expertise, Amsive designs 
audience, creative, and channel strategies that amplify growth using in-house 
campaign and production capabilities for seamless execution. 

2024 NPF EXHIBITOR LISTING
SponsorS
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Anchor Software LLC  S    
Booth 1201
Anchor Software provides comprehensive software solutions for direct mailing 
and marketing organizations, financial and insurance companies, government 
agencies, utilities, and any organization that maintains and enhances its own or 
other companies’ lists.
ArcBest  
Booth 739
ArcBest® is a multibillion-dollar integrated logistics company that leverages 
their full suite of solutions to meet their customers’ supply chain needs. Using 
their technology, expertise and power of scale, they connect shippers with the 
solutions they need — from ground, air and ocean transportation to fully managed 
supply chains — serving as a single logistics resource. They are a trusted advisor. 
Association for Postal Commerce (PostCom)  S    
Booth 222
The Association of Postal Commerce is a national association of businesses 
and organizations that use or support the use of mail as a medium for business 
communication and commerce.
Assurety Consulting & Solutions, Inc. 
Booth 1431
Assurety is a global postal logistics consulting and software solutions company, 
solving complex business challenges through consulting services, business 
intelligence, data analytics, custom development and integration and commercial 
software solutions (COTS). For over 20 years, Assurety has been a leading force 
in digital transformation for postal, commercial mailing and parcel shipment 
processes across the postal, courier, and ecommerce ecosystems. Assurety 
offers post-presort automation and postage optimization solutions, mail tracking 
solutions, and analytics solutions for the commercial mailers.
Auctane   
Booth 745
Navigating the complex landscape of global shipping and logistics presents new 
challenges for startups and fast-growing brands every day. At Auctane, they serve 
and champion these businesses in everything they do. They’re a team of shipping 
and software experts with a passion for helping merchants move their ideas, 
dreams, and innovations around the globe. Their software solutions power billions 
of shipments every year and enable businesses to manage complex logistic 
channels with ease, optimizing their time, energy, and resources. 
Avery Dennison   
Booth 835
Avery Dennison provide a wide range of branding and information solutions that 
make a fully connected supply chain possible, optimize labor and supply chain 
efficiency, reduce waste, advance sustainability, circularity and transparency, 
and better connect brands and consumers. Their products and solutions include 
labeling and functional materials, radio frequency identification (RFID) inlays and 
tags, software applications that connect the physical and digital, and a variety 
of products and solutions that enhance branded packaging and carry or display 
information that improves the customer experience.
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Baesman Group  
Booth 606
Baesman Group creates personalized marketing strategies to transform direct-
to-consumer campaigns from One to Many to One to One through customer 
insights, marketing strategy, customer technology solutions, and personalized 
multichannel execution. They accelerate customer engagement and loyalty by 
helping clients leverage their customer data and deliver personalized messages in 
the right channel at the right time of their journey.
BCC Software  S    
Booth 709
Put the BCC Software Do Something! mailer initiative into action for you in booth 
#709 for a chance to win a $1,000 gift card. Learn the 5 actions to take now 
to automate your postal workflow, reduce UAA mail, increase mail value, and 
mitigate mailer scorecard mishaps. Share your top action, and we will show you 
how to Do Something! for your mailing operation today with the latest releases of 
mailing preparation software and data quality services.  
Blackwood  
Booth 501
Blackwood is a team of Solutions Architects focused on Cybersecurity and 
Data Analytics. Their products and services allow Government Agencies, 
Higher Education and Fortune 1000 commercial accounts to approach digital 
transformation with confidence.
Blink Charging Company  
Booth 445
Established in 2009, Blink Charging stands as a global leader in electric vehicle 
(EV) charging equipment and services. Their significant contributions have 
propelled the advancement of EV charging infrastructures worldwide, supporting 
the global shift to EVs. With over 85,000 charging ports sold, contracted, or 
deployed in more than 27 countries, our commitment is resolute. Headquartered 
in Bowie, Maryland, with offices worldwide, they are driven by an expert team of 
over 600 employees, dedicated to enhancing efficiency, productivity, and output 
while upholding high standards of quality.
BlueCrest  S    
Booth 701
BlueCrest provides comprehensive data-through-delivery technology solutions, 
changing how business is done within the postal and parcel industry. Building 
upon its long history of innovation and deep industry knowledge, BlueCrest is 
there as a partner to its worldwide client base delivering efficient results and 
continuous service excellence. The BlueCrest family of brands includes Fluence 
Automation, BCC Software and Window Book providing a best-in-class suite of 
solutions including high-speed inkjet printers, inserters, and mail sorters, parcel 
automation, postal optimization and productivity improvement software, and 
parts and service.

SponsorS

NATIONAL POSTAL FORUM, JUNE 2-5, 2024 72







Bowe Group  
Booth 541
At BOWE Group, they are dedicated to providing secure, efficient, and flexible 
solutions for document and mail processing, plastic card mailing, letter sorting, 
and mixed mail sorting. With a focus on robotics and automation, they aim to 
optimize warehouse operations and enhance overall productivity. Bowe Systec 
provides secure, and mail sorting, ensuring optimized operations and enhanced 
productivity.
CapStone Technologies  S    
Booth 607
Since 1999, CapStone Technologies has provided business engineering and 
automation solutions to the distribution/logistics and print-to-mail industries. 
They are industry leaders in the use of robots, material movement, barcode 
reading, imaging and software technology that generates cost reductions and 
improvements in quality and efficiency. Simply put, they are a group of innovative 
engineers and systems integrators that deliver impactful solutions to their clients.
Carney Direct Marketing  
Booth 805
Founded in 1991, Carney Direct Marketing provides relevant direct marketing 
solutions. They specialize in utilizing outbound, postal direct mail campaigns 
to drive inbound, qualified calls that convert!  Carney Direct Marketing provides 
insight to consumer and business marketers in industries that includes catalog, 
retail, publishing, insurance, fundraising, technology, service, children’s and 
educational industries, and more. Whether your campaign is multichannel, 
traditional direct mail, telemarketing, digital, email or SMS, their professionals are 
ready to solve your marketing challenges.  
Cenveo  S    
Booth 433
Cenveo is a leading North American manufacturer of envelopes with over 100 
years of experience and approximately 30 billion envelopes manufactured 
annually.  Headquartered in Stamford, Connecticut, Cenveo’s team of over 2,200 
employees is focused on delivering quality products and service to some of the 
world’s most recognized brands. Cenveo operates 14 facilities nationwide with a 
commitment to producing world-class products that foster a more sustainable 
future.
Cisco Systems  
Booth 1432
Cisco offers an industry-leading portfolio of technology innovations. With 
networking, security, collaboration, cloud management, and more, they help to 
securely connect industries and communities.
Click2Mail - Popcorn Sponsor  S    
NPF Refresh Lounge
Click2Mail is a leading provider of cloud-based physical mail solutions, 
empowering businesses of all sizes to send personalized, high-impact mail 
with ease. Through its innovative platform and suite of integrations, Click2Mail 
automates manual processes, streamlines workflows, and delivers exceptional 
customer experiences.
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Complete Mailing Lists, LLC  
Booth 935
CML offers hundreds of specialty Business and Consumer mailing lists that fulfill 
your most challenging postal, email, and telemarketing needs. Blurring The 
Line Between Compiled & Response their unique, multi-sourced databases of 
occupations and professions are enhanced with more than 400 demographics 
and lifestyle selects, allowing for endless targeted marketing possibilities. 
Complete Mailing Lists brings you the best of compiled and response mailing lists.
Compu-Mail  S    
Booth 1433
Compu-Mail is a mail communication and direct mail marketing production 
company with more than 40 years of experience focusing on helping businesses 
maximize their business and direct marketing goals. They pride themselves on a 
recent ownership transition that empowered women within their organization to 
take on additional leadership roles that aid in influencing and instituting change 
that includes championing diversity and inclusivity in the workplace.  
CompX Security Products  
Booth 1508
CompX Security Products is a domestic component and hardware manufacturer 
for security products.
Confirm Delivery, an EII Company  S     
Booth 1010
ConfirmDelivery is a web-based program that simplifies processing Certified Mail. 
Their program saves substantial time by eliminating the need to fill out green 
cards as well as reducing the cost of postage. You can process one mail piece 
at a time or a batch of thousands. After the mail piece is delivered, the signed 
electronically captured signature is automatically sent back to the user’s email. 
With Confirm Delivery you have an efficient, accurate system with tracking at 
your fingertips. 
Continental Envelope  
Booth 616
Continental Envelope is one of the largest independent envelope manufacturers 
in the Midwest. With their state-of-the-art facility they can deliver projects of 
almost any size and complexity.  Their skilled in-house pre-press team can help 
you achieve striking results, whether yours is a simple one-color job or the most 
demanding multi-color design. Their complete array of technical capabilities and 
their strong, experienced production team can deliver envelopes in a wide variety 
of shapes, sizes and styles.  
Countrywide Logistics  
Booth 834
Countryside Logistics is an Asset/Broker company who does transportation 
nationwide.

SponsorS
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CPT Intelligent Technologies, Inc.  
Booth 505
Return Mail presents a painful logistical and operational challenge, especially for 
companies with large volumes of outgoing mail. With CPT’s solution, you scan 
the envelopes, and their software will help you determine the intended recipient, 
the USPS’s reason for return, and a forwarding address, if available. Their solution 
can help to identify the contents of the envelope to route the images to the 
appropriate department within your organization. They also provide a service 
that runs the address data against several additional databases to locate a more 
current/accurate address, and you are only charged when a better address is 
provided.
Data-Pac Mailing Systems  
Booth 425
Data-Pac is a provider of elite high quality American Made Mailing Systems and 
Solutions. Products include weigh in motion mailing systems, batch mailing 
systems, the Digital Inserter Base and the Advanced Curve that reads and process 
mail for postal discounts. Their newest product offering is the Summit Series High 
Speed Digital Inserter Base for production inserting systems. Their products and 
associated software are designed with the highest degree of technology and the 
lowest ink cost in the industry. They touch every envelope with software for the 
ultimate in accuracy and control.
DatabaseUSA  
Booth 833
DatabaseUSA provides the most cost-effective and comprehensive business 
and consumer databases, email service and database marketing solutions in the 
industry. They have over 40 years of experience in collecting, compiling, building, 
and maintaining marketing databases. Their 15 Million Businesses Database is 
triple-verified and includes over 50 Million executive emails and their consumer 
database contains 245 Million Consumers (270 Million Consumer Emails) and 150 
Million Homeowners. DatabaseUSA also offers enhancement and analysis with 
postal qualification, address hygiene and their instant verification service, and 
email and database append. 
Delivery Technology Advocacy Council (DTAC)  
Booth 223
DTAC is a member driven organization who has focused on driving advances in 
postal and transportation technologies across the supply chain.
Diamond Envelope Corporation  
Booth 613
Diamond Envelope Corporation is a family entrepreneurial business, 
manufacturing and coordinating direct mail marketing products. Their main focus 
and operation is envelope manufacturing with value-added services available. 
Diamond Envelope’s mission is servicing their customers’ needs by being the best 
at delivering a high-quality product on time, while exceeding all their customer’s 
expectations.
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Digital Print, Inc.  
Booth 1406
DPI offers the Hawk M7. It is an amazing inkjet addressing system with the ability 
to print on the widest range of stocks, UV coatings and poly to bond paper with 
one ink. The system includes the latest inkjet technology along with operator 
friendly layout software. The M7 is designed to accommodate the needs of both 
large and small mailing operations. Capable of in-line and offline addressing 
applications, the feature rich system offers downstream stacker controls, variable 
pdf or graphics, stitch free 4.25” to 22” print area, and its LED UV inks cure 
instantly on plastic, coated stocks and polywrap. DPi’s SmartStacker feature 
enables the system to run in-line with stitchers and perfect binders delivering 
bundles meeting USPS specifications.
Digitalized Software 
Booth 618
Digitalized Software is a team of mailing industry experts focused on developing 
software solutions for today’s modern mailroom. Their mission is to enable 
mailroom teams and personnel to add value to their organizations through 
optimizing inbound and outbound communications.
Direct Connect Logistix 
Booth 524
Direct Connect Logistix leverages cutting edge technology to provide the best 
possible transportation experience for both shippers and carriers. They believe 
that people + technology is a winning combination for their company, their 
customers, and their partners.
Direct Marketing Solutions  S    
Booth 503
Direct Marketing Solutions is a national, vertically integrated, multichannel direct 
marketing company. They understand successful direct marketing campaigns 
are built upon a strategic foundation of data, offer, creative and an expertise in 
testing and honing campaigns to maximize results. They commit to each client 
their absolute best, which is measured in response, lead conversion and retention.
DirectMail2.0  S    
Booth 1434
DirectMail2.0 is a marketing-based solution designed to seamlessly track the 
effectiveness of direct mail campaigns while enhancing the results through 
the integration of digital platforms. Their marketing platform is designed as 
an Omnichannel Marketing approach. Turn a single mail piece impression into 
multiple repetitive impressions to the same audience across multiple platforms. 
Double Envelope  
Booth 738
Double Envelope specializes in the manufacturing of commercial, custom printed 
and specialty envelopes for the transactional and direct mail industries.

SponsorS
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EAM-Mosca Corporation  
Booth 1011
EAM-Mosca strapping and strapping machines for the mailing industry deliver the 
power and performance necessary to confidently transport bins, trays, cartons, 
and full pallet loads safely and securely. EAM manufactures an impressive line of 
direct-mail strapping equipment built to handle demanding applications, including 
manual and automatic machines. Presented with a challenging application, the 
EAM team can create a strapping system built around specific and unique needs 
to provide for maximum productivity and greater efficiency.  
EasyPost  S    
Booth 1205
EasyPost is a technology leader that builds shipping solutions for ecommerce 
brands, fulfillment providers, online marketplaces and businesses of all sizes. The 
company provides a best-in-class multi-carrier shipping API that removes the 
technical complexities of logistics while making shipping more reliable, efficient, 
and affordable. 
Eco-Mail, Inc. 
Booth 1506
Learn more about EcoMail’s industry leading digital mailroom & hub that is 
currently serving over 50% of the top 15 financial institutions, as well as energy 
companies, insurance providers, accounting firms, healthcare providers, non-
profits, and local government agencies. EcoMail has a long history of providing 
strategic digital mailroom solutions aligned with the visions of their diverse 
Fortune 1000 client base. Discover how their secure and scalable digital mailroom 
converts physical content into potent digital assets. 
Energy Logistics Management, LLC  S    
Booth 639
Energy Logistics Managment is a multifaceted freight forwarder and asset-based 
transportation company with locations in Chicago, IL, Orlando, FL, Pataskala, 
OH, and St. Louis, MO. They are a proud Supplier of USPS and are excited to be 
considered for a booth at this upcoming event.
Engineering Innovation, Inc.  S     
Booth 1010
Engineering Innovation, Inc. (Eii) has been providing innovative and cost effective 
automated parcel solutions for more than a decade, growing from a start-up of 
three in 2006 to a diverse and skilled team of more than 70 employees today. 
They are dedicated to providing cutting-edge products that offer automated 
mail-piece processing, maximum postage savings, and excellent service and 
support. EII combines years of experience in postal and parcel automation design 
to develop solutions that work for any size fulfillment and shipping operation. 
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Enru Logistics & Postal Optimization 
Booth 839
Enru has mastered the science of postal optimization by designing cost-effective 
logistics strategies to deliver your printed content as efficiently as possible. 
By continuously investing in their highly strategic and proprietary cooperative 
service offerings, they deliver the lowest possible postage costs to their clients to 
increase the value of print in their clients’ multichannel strategies.
Esri
Booth 515
Esri, the global leader in GIS software and location intelligence, helps customers 
unlock the full potential of data to improve operational and business results. Esri 
software is deployed in more than 350,000 organizations globally and in over 
200,000 institutions in the Americas, Asia and the Pacific, Europe, Africa, and the 
Middle East, including Fortune 500 companies, government agencies, nonprofits, 
and universities. Esri has regional offices, international distributors, and partners 
providing local support in over 100 countries on six continents. 
Eve International Logistics  S     
Booth 1407
Eve International Logistics is a third-party logistics company focused on 
delivering fast and efficient supply chain solutions by using their innovative 
technology, knowledge, and large carrier network. They aim to provide reliability 
and peace of mind to their customers and carriers. They are more than a logistics 
company – they aim to be your reliable logistics partner. You can count on them 
if you need dedicated full truckload (FTL), less-than-truckload (LTL), single item 
shipments, container freight, and more.
Everest Transportation Systems  
Booth 1038
Everest Transportation Systems, established in 2015, is a pioneering freight 
brokerage firm focusing on over-the-road surface transportation. With 
headquarters in Chicago, IL, and a significant operational presence in Krakow, 
Poland, Everest has rapidly emerged as a high-growth player in the logistics 
industry.
Firstlogic Solutions, LLC  
Booth 900
Firstlogic delivers the Firstlogic Data Quality (DQ) Suite and the SAP Data 
Services (DS) Platform software to data-driven companies. The software performs 
data preparation & profiling, address cleansing & geocoding, data cleansing & 
enhancement and data matching & consolidation.
FP Mailing Solutions  S    
Booth 1301
At FP Mailing Solutions, they are passionate about providing high-quality mailroom 
solutions that enable businesses to communicate more efficiently. As the fastest-
growing mailing solutions provider in the US, they believe their success comes 
from valuing their customer’s needs and delivering high-quality products, services, 
and support. They offer a full range of innovative mailroom, digital, and shipping 
solutions designed to not only streamline business but to grow to fit expanding 
businesses’ needs as well.



Claim your free postage at participating exhibitors and lighten 
your load. Then head over to drop your package off at the USPS 

Retail Station located on the show floor, booth #943.

Get your FREE Postage at one of these participating exhibitors: 

Booth 1301

Anywhere in the US with 
USPS Priority Mail Flat Rate Box!

EASE YOUR HAUL

Breeze through shipping fees with ease.  
Enjoy the convenience of free shipping for your  

NPF essentials, courtesy of  
USPS Priority Mail Flat Rate Boxes.

Valued at $18.40, this offer is yours,  
no strings attached.

Booth 323

SHIP YOUR MATERIALS  FOR FREE





Freedom  S    
Booth 904
Specializing in the production of loyalty & acquisition direct mail programs, 
Freedom offers “inline” & “offline” traditional and 4-color fully-variable digital 
printing, in-house lettershop, extensive laser & inkjet personalization capabilities, 
mailing services, in-house commingling, logistics, and multi-channel marketing 
solutions supported by a proprietary client interface & campaign management 
technology platform.
FX Logistics, LLC  S   
Booth 1039
FX Logistics are staffed 24/7 with dedicated and motivated staff members in their 
state-of-the-art office. They offer real-time track and trace for your shipment 
and can handle any request at a moment’s notice.FX Logistics has built strong 
relationships with thousands of carriers across the United States. They use 
A-list carriers to move your freight – the same carriers they use to move US 
government freight, which are vetted to a higher level (standard).
GitLab  
Booth 1307
GitLab is the most comprehensive, scalable enterprise DevSecOps platform 
for software innovation. GitLab enables organizations to increase developer 
productivity, improve operational efficiency, reduce security and compliance 
risk, and accelerate digital transformation. More than 30 million registered users 
and more than 50% of the Fortune 100 trust GitLab to ship better, more secure 
software faster. 
Goelzer Industries  S    
Booth 938
Over the past 38 years they have quietly built a reputation as a custom envelope 
manufacturer known for superior quality, reliability and always delivering on time. 
Goelzer always has the capacity to handle your order, large or small, and never 
misses a deadline. Their envelopes are precise and accurate. When you choose 
their custom envelopes, you choose assurance and excellence.
Google Cloud  
Booth 429
Google Public Sector is helping federal, state, and local governments empower 
their workforce and improve the lives of their constituents with their secure, 
interoperable, intelligent platform. Whether your organization is looking to build 
new applications in the cloud or transform your current infrastructure, they can 
help modernize service delivery to focus on your mission.
GovCIO  S    
Booth 610
At GovCIO, they help define the right strategy for your organization. They look at 
your products and services holistically to shape a clear path forward and deliver 
feasible solutions that generate sustained value.

SponsorS
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GrandShipper 
Booth 1435
GrandShipper is a web-based USPS Shipping Software. As an approved Connect 
eCommerce vendor of the USPS, they provide customers below Commercial 
Rates for both domestic and international shipments.
GrayHair Software  S    
Booth 1300
GrayHair Software is a dynamic data and software service company with over 20 
years experience providing analytics and insights. As the leading consumer and 
provider of postal data, they manage over 150 billion data points and track over 
25% of all U.S. postal mailpieces annually. Renowned for delivering exceptional 
client service, they unlock the hidden value of customer data, enhancing essential 
business processes, including marketing performance, fraud prevention, customer 
experience, and mailing operations. 
Guidehouse  S    
Booth 1333
Guidehouse is a leading global provider of consulting services to the public sector 
and commercial markets, with broad capabilities in management, technology, 
and risk consulting. By combining their public and private sector expertise, they 
help clients address their most complex challenges and navigate significant 
regulatory pressures focusing on transformational change, business resiliency, 
and technology-driven innovation. 
ICS Corporation  S     
Booth 1328
Today, ICS operates out of a magnificent state-of-the-art 250,000-square-foot 
facility in West Deptford, NJ. More than mail, ICS now offers a complete suite of 
creative development and production services — from strategic planning through 
the creative process and into project execution — and manages multi-platform 
marketing campaigns with agency-like precision and expertise.
Insight Public Sector  
Booth 439
Achieve your mission. Serve your community. Whether you’re a government 
agency or educational institution, your people depend on you. Be ambitious with 
end-to-end technology solutions built for a rapidly changing, digital world.
Integrity Express Logistics  
Booth 539
IEL handles Truckload and LTL shipping of all products dry, refrigerated, and 
oversize throughout the US and Canada. If you can put it on a truck, we can  
haul it!

SponsorS
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Intelisent  
Booth 633
Seeking Informed Delivery solutions to increase your marketing ROI within this 
amazing channel? Seeking all promotion discounts but are concerned with the 
people resources that will take? They have launched a comprehensive pre-
mailing workflow designed to make it fast and easy. This workflow is integrated 
into their WebTrack platform that already delivers best-in-class mail tracking, 
postage analytics services, and undeliverable mail solutions. 
Intelligent Audit 
Booth 814
Founded in 1996, Intelligent Audit is the global leader in multi-modal 
transportation invoice audit, business intelligence analytics, and secure carrier 
payment processing. Volatility, complexity, and ambiguity will continue to plague 
the supply chain for the foreseeable future, creating anxiety in decision-making 
due to a lack of clarity. Intelligent Audit delivers unmatched Freight Audit, 
Recovery, Business Intelligence, and Payments so shippers can make smarter 
decisions in uncertain times. 
International Mailers’ Advisory Group (IMAG)  S   
Booth 322
The International Mailers’ Advisory Group (IMAG) is the premier representative of 
the U.S. international mailing sector. Their core mission is to address barriers to 
the efficient flow of information and goods across borders for companies utilizing 
postal services. IMAG represents consolidators, hardware and software solutions 
providers, platforms and marketplaces.
Intralox, LLC 
Booth 1233
With industry-leading service levels and guarantees, they help you eliminate 
downtime and ensure worldwide, problem-free conveyance. Their comprehensive 
support includes 24/7 customer service in most regions, access to technical 
experts, remote assistance options, and much more.
IPCMobile 
Booth 1145
IPCMobile (founded as Infinite Peripherals) is a leading innovator of enterprise 
mobility and payments solutions, providing scalable and customized offerings to 
a range of industries including retail, supply chain & logistics, travel, hospitality, 
entertainment, and healthcare.
iPostal1 
Booth 441
iPostal1 and their parent company USZoom LLC have been pioneering digital 
mailboxes and mailroom management software since 2007! The iPostal network 
of digital mailbox locations is the largest and fastest-growing with more than 
3,000 locations across the U.S. and abroad. iPostal1 has the most mailbox 
features and the best customer satisfaction ratings of any digital mailbox 
provider. They are BBB accredited with an A+ rating.
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ITS Logistics 
Booth 741
ITS Logistics is a premier Third-Party Logistics company that provides creative 
supply chain solutions with an asset-lite transportation division ranked #21 in 
North America, the #11 drayage and intermodal provider, a top-tier asset-based 
dedicated fleet, and innovative omnichannel distribution and fulfillment services. 
With the highest level of service, unmatched industry experience and work ethic, 
and a laser focus on innovation and technology–their purpose is to improve the 
quality of life by delivering excellence in everything they do.
J.B. Hunt Transport 
Booth 529
With 60 years of industry experience, J.B. Hunt has grown from five trucks 
and seven trailers to a Fortune 500 company providing a variety of services 
for customers throughout the continental United States, Canada, and Mexico. 
Their company’s technology solution, J.B. Hunt 360°, is leading the industry as a 
digital freight matching platform and changing the way carriers and customers 
collaborate and do business.
JOHNSON & QUIN  S   
Booth 714
Johnson & Quin, Inc. specializes in the latest direct mail production technologies 
including high-speed full color inkjet printing in combination with expert postal 
optimization and mailing services to achieve the lowest postage and delivery 
costs. J&Q offers creative services, data services, digital personalization and 
printing, high-speed folding, card affixing and inserting, as well as certified data 
security. J&Q excels at high volume complex projects requiring personalized and 
variable data printing.
KCH Transportation  S
Booth 841
KCH Transportation offers domestic transport services that fulfill the 
requirements of virtually any type of freight. They simplify and streamline your 
supply chain.
Kenmore Envelope Company
Booth 523
Kenmore is the premier leader in high-end litho print and convert envelopes. 
They offer a wide variety of sizing and special effects.
Kern, Inc.  S   
Booth 1111
While Kern originally dominated within the mail inserter industry and still does 
today, Kern understands the need to adapt to the demands of its customers. As 
the industry has changed, so has Kern…expanding their portfolio to include card 
affixing (K90, K91, and Card Sorter), and volume optimizing packaging systems 
(PackOnTime 2box) that utilize dynamic document management software 
solutions customized to each customer’s specifications.  
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Kirk-Rudy, Inc.  S  
Booths 930
Since 1967 Kirk-Rudy has manufactured innovative solutions for addressing, 
paper handling and packaging. From their state of the art 100,000 sq. ft. factory 
just north of Atlanta, GA, a complete product line of feeders, transport bases, 
conveyors, inkjet printers, inserters, labeling, tabbing, sorting, stacking, tip-on, 
pick-n-place, folders, bump turns, drying and matching/vision systems are 
engineered and produced with the highest standards of quality and value.
Leaders Connect 
Booth 229
Leaders Connect is a cross-generational mentorship program for the mailing and 
shipping industry. The Postal Customer Council (PCC), Mailers Technical Advisory 
Committee (MTAC) and Areas Inspiring Mail (AIM) are joining forces to create a 
new educational and networking opportunity for the leaders of tomorrow.
Linemods, Inc.
Booth 329
Experts in Automation...Systems and Solutions for Mailing, Packaging, Card 
Marketing, Inkjet and Vision Applications! Linemods Inc. specializes in high-speed 
vacuum transport/finishing conveyors designed for tool-less setup with the 
highest quality deck components available. Engineered from the ground up to 
cover the most demanding of environments.
Lob
Booth 1138
Lob’s platform automates the direct mail execution process at any scale - from 
creation, printing, postage, mailing lists, delivery, and sustainability — resulting in 
intelligent mail that gets better results, speeds up delivery, reduces waste and 
is 100% carbon neutral. More than 12,000 companies use Lob to communicate 
with their customers at scale. One in two U.S. households have received mail 
generated through Lob’s platform.
Lorton Data, Inc.
Booth 534
Lorton Data provides mailing solutions and services that focus on driving 
business success and customer communication using complete, current, and 
accurate data to drive outcomes. Since the beginning, Lorton Data has focused 
on innovation, customer success and employee development to create a world 
class organization. Brands: A-Qua Mailer™ desktop, A-Qua Mailer™ web, A-Qua 
Mailer™ command, A-Qua Mailer™ FTP.
MackayMitchell Envelope Company
Booth 638
MackayMitchell Envelope Company has become one of the nation’s largest 
envelope manufacturing corporations, now creating five billion envelopes per 
year in two facilities. They’re in the business of providing timely and economical 
solutions, and their Sales Representatives and Customer Service staff are highly 
experienced direct mail professionals. They take pride in taking very good care of 
their clients.

NATIONAL POSTAL FORUM, JUNE 2-5, 2024 87



Magnets 4 Media, Powered by The Magnet Group
Booth 730
The Magnet Group is the largest advertising magnet manufacturer in the country. 
They deliver top quality magnetic and promotional products that give your 
advertisers the opportunity to increase the life of their message. By consistently 
implementing technological advances, their turn times and price points are the 
best in the country!
MagnetStreet  S  
Booth 443
As makers of customizable print pieces, they see it as an occasion for you to 
connect deeply with others and a chance to send something good, true, or 
beautiful out into the world. They’re artsy designers, crafty printers, digital 
wizards, and customer collaborators awed by the power of color and composition, 
shape and symmetry, and typography and texture to convey the meaning of a 
moment.
Mail Management Service Inc.
Booth 545
Mail Mangement Services is a direct USPS Mail Contractor based in Lincoln, 
Nebraska with 45 USPS contracts nationwide and 550 employees. Mail 
Mangement Services has committed to EV implementation and is currently 
working with Harbinger EV to bring their EV class 4-5 box truck to market and 
support USPS move into clean energy and carbon reduction.
Mailers Hub  S  
Booth 1135
Mailers Hub currently is the only national organization exclusively serving the 
commercial mail producer community, including printers who mail and mailers 
who print, as well as in-house mail producers and advisors to the trade. Their sole 
purpose is to provide training, information, and support on mailing, postal, and 
related issues to all companies, regardless of the class or category of hard copy 
mail they produce.  
Mailers’ Technical Advisory Committee (MTAC)  S  
Booth 228
MTAC is a venue for the USPS to share technical information with mailers, and 
to receive advice and recommendations on matters concerning mail-related 
products and services to enhance customer value and expand the use of 
products and service for the mutual benefit of Mailing Industry stakeholders and 
the Postal Service.
Mailing Systems Technology Media & PARCEL Media  S  
Booth 1532
Mailing Systems Technology is the industry’s premier media for thousands 
of decision makers, industry professionals and buyers of direct mail and 
transactional mail production, workflow and delivery solutions. PARCEL is the #1 
media for buyers of better shipping, logistics and overall small-package supply 
chain solutions.
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Mantissa Corporation
Booth 623
Mantissa Corporation is a manufacturer of high-speed loop sorters for unit 
sortation, specializing in their line of Tilt Tray and Cross Belt sorters. Mantissa 
provides Turn-Key solutions, for a wide range of customers and applications, such 
as: E-Commerce, Parcel, Postal, Retail/wholesale, and manufacturing. Based in 
Charlotte NC.
Marketing Card Technology, LLC (MCT)
Booth 735
MCT provides full-service direct mail production services, helping businesses 
across a variety of sectors employ the power of direct mail to achieve their 
customer acquisition and retention goals. Beyond their in-house card production, 
they offer state-of-the-art full-color, roll-fed digital form printing, high-speed 
inserting, 3-way match at insert, and much, much more. U.S.-based and minority-
owned. Let us handle your next direct mail project!
Matrix Label
Booth 1134
Providing innovative solutions in labels for more than 35 years. Their sole focus 
is the continued development and improvement of their products and drive to 
provide their customers with innovative and sound product solutions. They’re a 
family-owned and family-operated company that sees extraordinary customer 
service as the foundation of their success. 
MBA CSi  S  
Booth 1015
MBA CSi delivers human capital to the US Postal Service in support of the US 
Postal Service ‘Delivering for America.’ MBA CSi was founded in 1999 and is a 
privately held company headquartered in Chantilly, Virginia. They have 400 
employees in 40 nationwide locations.
Mercer Transportation Co., Inc.
Booth 435
Since 1977, they’ve shipped freight across North America with an emphasis on 
quality service and on-time delivery. Trusted by the DoD, USPS, and Fortune 500 
clients from coast to coast, yet nimble enough to meet the needs of the smallest 
of businesses. Mercer Transportation has become one of the largest flatbed, 
heavy specialized, and dry van carriers in the nation, and the success clients and 
owner operators proves it. 
MicroStrategy
Booth 427
MicroStrategy (Nasdaq: MSTR) is the largest independent publicly traded analytics 
and business intelligence company. A pioneer in the BI and analytics industry, 
MicroStrategy transforms organizations into intelligent enterprises through data-
driven innovation. MicroStrategy is an Industry Leader in Business Intelligence, 
Enterprise Software Solutions, Cloud, Security, Analytics, Artificial Intelligence/AI, 
Generative AI, Generative BI, and BI.
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Midwest Direct
Booth 507
They produce a half billion pieces of printed and electronic messages for inbox 
and mailbox delivery every year. Midwest Direct operates from their headquarters 
in Cleveland, OH and facility in Pittsburgh, PA. They work with clients nationwide, 
so no matter where you are located, they can help you deliver your print, mail + 
digital messages and communications more effectively and efficiently.
Moore
Booth 1626
Moore is a data-driven constituent experience management (CXM) company 
achieving accelerated growth for clients through integrated supporter 
experiences across all platforms, channels and devices. They are an innovation 
led company of 5,000 people that is the largest marketing, data and fundraising 
company in North America serving the nonprofit industry with clients across 
education, association, political and commercial sectors.
National Association of College and University Mail 
Services (NACUMS)
Booth 224
Nonprofit organization dedicated to serve the interests of College and University 
mailers. 
National Association of Presort Mailers  S  
Booth 221
The National Association of Presort Mailers is a diverse group of mail service 
providers and mailing industry vendors. NAPM is focused on teaching, training, 
and helping their members grow their businesses.
Nissha Metalizzing Solutions
Booth 617
Nissha Metallizing Solutions (NMS) is the world leader in the production of coated 
metallized paper for flexible packaging, envelopes and labels. Metallized paper is 
a sustainable alternative to foil or film. It is used in the production of functional 
barriers, cosmetic & promotional packaging, envelopes and labelling for major 
brands. NMS serves the food, beverage, consumer packaging goods, and 
entertainment industries. 
NPF Charging Lounge - Sponsored by T-Mobile  S     
Booth 1523
Sponsored by T-Mobile for Governemnt…the NPF Charging Lounge is aplace to 
take a break and power up your devices.
NPF Refresh Lounge - Lunches - Desserts and Beverages 
and Reception Fare  S     
Four Corners of the Hall
Plan to have coffee, lunch and desserts in the four corners of the Exhibit Hall on 
Monday and Tuesday. Dessert and Beverages Sponsored by: Confluent, DataStax, 
Fives Intralogistics Corporation, Peraton, and VITRONIC Machine Vision.
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NPF Relaxation Station Sponsored by CDW  S     
Booth 643
Take the opportunity to rest and recharge with a professional Seated Massage 
or theraputic foot massage. Sponsored by:  CDW Government (CDW-G) is a 
leading provider of integrated information technology solutions to government, 
education and healthcare organizations. The company’s solutions architects and 
engineers offer expertise in designing customized solutions, while its advanced 
technology engineers assist customers with the implementation and long-term 
management of those solutions. Areas of focus include mobility, security, cloud, 
data center and collaboration. 
NPI  S  
Booth 1409
NPI has been designing leading-edge automated sorting systems for over 
40 years. They set the standard for affordable, high quality, high speed, low 
maintenance systems, while meeting the highest expectations in automated 
parcel and letter sorting. Their exclusive technology can be configured into a 
number of modular designs to meet specific customer requirements for labor, 
floor space and cost.  
Okta
Booth 1304
The Okta Identity Cloud is a leading FedRAMP Authorized and DoD Impact Level 
4, cloud-native Identity and Access management platform. Already trusted by 
16,000+ customers, Okta enables the Federal Government and their approved 
mission partners to confidently adopt Zero Trust through secure Identity 
management, phishing-resistant Multi- factor Authentication (MFA), and Single 
Sign-On (SSO). And with the ability to integrate with common FedRAMP High, 
IL4 and IL5 applications with both cloud and on-premises systems, Okta makes 
deployment simple, reliable, and scalable.
OPEX Corporation
Booth 1412
OPEX is the industry leader in document and mail automation, partnering with 
clients around the world to help streamline processes, and setting the standard 
for operational efficiency. 
Orange EV
Booth 624
Orange EV, a leading OEM, provides fleets with heavy-duty, electric vehicle 
solutions proven to save money while being safer and more reliable. Orange EV 
trucks meet rigorous duty cycles and 24/7 shift schedules while eliminating diesel 
fuel and emissions. Building both new and re-powered terminal trucks, Orange 
EV was the first to offer 100 percent electric, Class 8 vehicles to be commercially 
deployed. 
OSM Worldwide
Booth 1117
OSM Worldwide is a nationwide eCommerce and direct-to-consumer parcel 
shipper, delivering 98% of shipments in 2-5 days. With a customized approach to 
onboarding, processing and delivery, we provide more than shipping services; we 
provide partnership. OSM Worldwide redefines industry standards through high-
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quality solutions, reliable delivery, fair pricing and shipping results.
Palo Alto Networks  
Booth 501
Palo Alto Networks, the global cybersecurity leader, is shaping the cloud-centric 
future with technology that is transforming the way people and organizations 
operate. Their mission is to be the cybersecurity partner of choice, protecting 
their digital way of life.
Parkland Direct
Booth 830
Envelopes That Get Opened®. Parkland Direct, a G7 Master Printer, specializes in 
large-volume production of high-quality, litho-printed envelopes. By eliminating 
many of the inefficiencies associated with the industry, they have developed THE 
FASTEST and MOST EFFICIENT manufacturing process for envelopes. As a result, 
they offer quick turns for direct mail envelopes, including enhancements such as 
foiling, embossing, and specialty coatings.
PCI  S  
Booth 601
Founded in 1984, Postal Center International® (PCI®) is a leading provider of print, 
mail, fulfillment, signs, and marketing solutions. Under the leadership of President 
& CEO Ismael Diaz since 2006, the company has become one of the nation’s 
largest transactional printing, postal, and mail processing service organizations. 
With over 520 associates and annual sales surpassing $500 million, PCI operates 
in Florida, Texas, and New England, serving enterprise clients in diverse industries 
nationwide.
Pioneer Direct Marketing
Booth 831
Their goal is to help their customers and partners create and deliver the best 
mail piece and to derive the greatest response possible. They are able to achieve 
this through their 20 years of experience in the niche Autopen industry and their 
dedicated staff. They utilize a network of thousands of independent contractors 
to perform insertion services for their select nonprofit and for-profit customers. 
Dedication to 100% accuracy on blind match mail is their primary goal. That is 
why their network of individuals are trained and experienced at handling your 
valuable mailing records.
Pitney Bowes  S  
Booth 1223
Pitney Bowes (NYSE:PBI) is a global shipping and mailing company that provides 
technology, logistics, and financial services to more than 90 percent of the 
Fortune 500. Small business, retail, enterprise, and government clients around the 
world rely on Pitney Bowes to remove the complexity of sending mail and parcels.
Popcorn Sponsored by Click2Mail  S     
NPF Refresh Lounge
Enjoy complimentary popcorn while browsing and networking in the exhibit hall.
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Postal Customer Council Advisory Committee  S  
Booth 225
The PCC mission statement is to foster a close working relationship between the 
USPS and Commercial Mailers.
Postal Products Unlimited
Booth 1522
Postal Products Unlimited offers the most comprehensive selection of mail-
related supplies and equipment in the industry today. Pick up a free copy of the 
following catalogs: Postal Unique Equipment and Supply Catalog and Postal 
Uniform Catalog for the United States Postal Service, Mail Center/ Distribution 
Center Equipment Catalog for Commercial and Federal Customers, Mailboxes and 
Postal Specialties Catalog featuring USPS-approved mailboxes, Packaging and 
Shipping Supplies Catalog. Also, pick up their new Parcel Management Electronic 
Locker catalog for parcel pick-up and delivery.
Pratt Industries
Booth 845
Pratt is America’s 5th largest corrugated packaging company and the world’s 
largest, privately-held 100% recycled paper and packaging company, with more 
than 10,000 highly-skilled, green-collar employees dedicated to the environment 
and sustainability.
Print Reach Software, LLC
Booth 840
Print Reach is the industry leader in print management and all-in-one web-to-
print software ELEVATING PRINT SHOPS EVERYWHERE.
Progressive Printing
Booth 939
Progressive Printing has extensive experience in data processing, variable data 
programming, and bulk mail services. Their digital and offset presses are state of 
the art and ensure superior quality and quick turnaround times. They also offer 
advanced mail sorting to obtain the best possible postage rates.
ProShip, Inc.
Booth 628
ProShip’s suite of leading multi-carrier shipping software solutions empower 
businesses of all sizes to simplify parcel and LTL workflows, automate shipping 
tasks, and take complete control of their shipping strategy. As a premier logistics 
technology provider exclusively dedicated to shipping software solutions, ProShip 
is committed to delivering powerful shipping software today and into the future. 
Qlik
Booth 832
Qlik transforms complex data landscapes into actionable insights, driving 
strategic business outcomes. Serving over 40,000 global customers, their 
portfolio leverages advanced, enterprise-grade AI/ML and pervasive data quality. 
They excel in data integration and governance, offering comprehensive solutions 
that work with diverse data sources. Intuitive and real-time analytics from Qlik 
uncover hidden patterns, empowering teams to address complex challenges and 
seize new opportunities. Their AI/ML tools, both practical and scalable, lead to 
better decisions, faster. 
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Quadient, Inc.  S  
Booth 323
Quadient is the driving force behind the world’s most meaningful customer 
experiences. By focusing on four key solution areas including Customer 
Experience Management, Business Process Automation, Mail-related Solutions, 
and Parcel Locker Solutions, Quadient helps simplify the connection between 
people and what matters. Quadient supports hundreds of thousands of 
customers worldwide in their quest to create relevant, personalized connections 
and achieve customer experience excellence.
RA - Royal Alliances
Booth 1504
RA is a specialized technology and systems integrator, providing mission-critical 
solutions for companies who depend upon mail for success!
Rancher Government Solutions  S  
Booth 1034
Rancher Government Solutions (RGS) is specifically designed to address the 
unique security and operational needs of the U.S. Government and military as it 
relates to application modernization, containers and Kubernetes. Rancher is a 
complete open-source software stack for teams adopting containers. It addresses 
the operational and security challenges of managing multiple Kubernetes 
clusters at scale, while providing DevOps teams with integrated tools for running 
containerized workloads.
ReadyCloud
Booth 525
ReadyCloud is a shipping, product returns and growth marketing suite built for 
accelerated small business and the mid-market.  It features ReadyShipper X for 
hybrid-cloud shipping that gives you more than any browser-based system.  It 
will elevate your team to over-perform with support for batch shipping, scan 
to print, conveyors and robotics with print speeds of up to 3 labels per second.  
ReadyShipper is a multi-carrier system that features robust automations, the Rate 
Genie and Big Data analytics.
Ricoh USA, Inc.
Booth 513
An Information management and digital services company, they bring together 
services, technology, and people to solve information and operational challenges. 
They consult with our clients and then work together to determine the right 
combination of tools, technology, and services to unlock to power of their 
information.
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Ryder Truck Rental  S  
Booth 732
Ryder System, Inc. (NYSE: R) is a leading logistics and transportation company. It 
provides supply chain, dedicated transportation, and fleet management solutions, 
including warehousing and distribution, e-commerce fulfillment, last-mile delivery, 
managed transportation, professional drivers, freight brokerage, full-service 
leasing, maintenance, commercial truck rental, and used vehicle sales to some 
of the world’s most-recognized brands. Ryder provides services throughout the 
United States, Mexico, and Canada. In addition, Ryder manages nearly 260,000 
commercial vehicles and operates approximately 300 warehouses encompassing 
more than 95 million square feet.  
Salesforce  S  
Booth 608
Salesforce for Federal/National Government allows you to boost productivity with 
easy automation tools, improve mission outcomes with smart insights, and create 
connected constituent journeys on a single secure platform. They lead with their 
core values of trust, customer success, innovation, equality, and sustainability, 
and they are proud to be recognized as a leader in innovation, culture and 
philanthropy.
Scentisphere, LLC
Booth 1234
Scentisphere is a scent marketing agency that specializes in scented coatings, 
varnishes and label products to help their clients feature the fragrance of their 
products or to feature experiential or seasonal fragrances in various media, 
including direct mail.
SCLogic  S  
Booth 615
Founded in 1996, SCLogic is a leading provider of the innovative in-building 
logistics platform, Intra, that leverages the latest scanning, printing, mobile 
computing, and wireless technologies. The company has thousands of enterprise, 
government, and university users around the world. SCLogic is headquartered in 
Annapolis, MD, with offices in Texas, Florida, California and Sweden.
ShipShapes  S  
Booth 712
ShipShapes™ is continuously developing and obtaining USPS approval for 
innovative direct mail pieces including the addition of their Patented ClearCard™ 
plastic postcard automated flats with snap-off cards, coupons, and peel-outs. 
They also have a “green friendly” plastic postcard mailer GreenVue™ , made from 
post consumer recycled pop bottles. Their newest additions to the ShipShapes™ 
product line is their patented Frame Mailers, Top-Notch Cards, ClearCard Lite, 
“MetalMail”, Mouse Pad mailers, Cling Mailers and catalog inserts.
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SnailWorks
Booth 602
SnailWorks™ provides cutting-edge mail tracking services, Informed Delivery® 
advertising services, political mail tracking and digital marketing support. Their 
white label reseller platform is designed for printers and mailers providing their 
clients with easy-to-use in-depth reporting. Compatible with major presort 
software and multiple Mailer IDs.  Real-time tracking with professional support.
Southeastern
Booth 526
Southeastern Printing is a full service commercial print, mailing, ecommerce and 
fulfillment service provider specializing in partnering with clients to engineer 
customized solutions that create differentiation in the market place.
Southern Mail Service
Booth 540
Southern Mail Service is a transportation logistics company dedicated to 
providing superior personalized service at a competitive price while maintaining a 
business culture developed around customer satisfaction.
Specialty Print Communications (SPC)
Booth 1308
Specialty Print Communications (SPC) is an award-winning, single-source direct 
marketing resource for national marketers. As a family-owned business, they 
apply an entrepreneurial and collaborative approach to every program to 
help ensure the opportunity to impress you again in the future. We offer a full 
spectrum of capabilities and expertise in direct mail, loyalty kits, card issuance, 
hybrid print production, in-line printing, digital imaging, lettershop, postal logistics, 
and digital brand execution. 
Speedeon
Booth 538
Based in Cleveland, Ohio, and founded in 2008, Speedeon is a team of motivated, 
passionate, and forward-thinking marketers, strategists, data scientists and 
information technologists who go the extra mile to solve their clients marketing 
problems. While Speedeon’s data industry experience could draw comparisons 
to other legacy data providers, Speedeon has positioned itself uniquely in the 
market by developing intuitive self-serve tools that allow for infinite scale with 
less overhead. Brand leaders can use our SaaS based customer intelligence 
platform to obtain business intelligence and design data-focused marketing 
campaigns. 
Splunk
Booth 1403
Splunk helps make organizations more resilient. Leading organizations use their 
unified security and observability platform to keep their digital systems secure 
and reliable. Organizations trust Splunk to prevent security, infrastructure, and 
application issues from becoming major incidents, absorb shocks from digital 
disruptions and accelerate digital transformation.
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Summit Direct Mail
Booth 807
Summit Direct Mail produces direct mail campaigns that incorporate Marketing 
Automation (Email, SMS), List, Creative, Digital Print, and Personalized URL to 
generate online leads. They offer End to End Direct Marketing solutions that start 
with Lead Generation through ecommerce fulfillment. Ask about their new web to 
print portals for resellers.
SupremeX
Booth 533
Their Packaging Solutions include ecommerce packaging, custom boxes, labels 
and custom envelopes. As a top envelope supplier and packaging company 
in North America, their team will work with you to create a custom packaging 
solution that meets all your needs and provide an outstanding representation of 
your brand. Your packaging solutions should cater to your business; they develop 
custom boxes and custom envelopes using innovative ideas to deliver your 
branding message.
Sustainable Mail
Booth 544
They believe in the power of direct mail to reach customers. They also believe 
that direct mail can be sustainable.  In fact, sustainability drives everything they 
do. They use only eco-friendly materials, they carbon balance the entire process, 
and they have implemented efficient production processes.
T-Mobile for Government  S  
Booth 1527
T-Mobile for Government partners with agencies to reduce costs, increase 
workforce mobility, and better serve citizens with tailored connectivity solutions 
on the nation’s largest 5G network. From FREE Unlimited service for first 
responder agencies to simple and flexible IoT solutions—all with support from 
their dedicated team of experts—they’re committed to transforming wireless for 
government. Plus, with decades of experience fielding rapid deployable networks 
and mobile devices, they’re always prepared to support the community though 
natural disasters or any other events. 
T3
Booth 1502
T3 TMS is a smart supply chain platform that uses cutting-edge technology 
to address deep-rooted inefficiencies in the industry, helping businesses plan, 
execute, and optimize shipments with real-time visibility. With a unique admin 
side, T3 provides automated and manual customization of USPS contract 
documentation, route planning, and assignment, as well as flexible reporting and 
role management, maintenance tracking, GPS integrations, and more. Applied 
solutions and features allow T3 to increase productivity and reduce the financial 
waste in global shipments.
Taylor Print & Visual Impressions
Booth 423
Direct Mail Services…They engineer print solutions that build businesses. Taylor’s 
combination of printed products, digital services and integrated technology is the 
largest in the communications industry.
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TEC Mailing Solutions LLC  S  
Booth 1217
TEC Mailing Solutions offers cloud-based (SaaS) solutions for organizations that 
need to clean and sort lists for the purpose of communication and/or delivery 
of mail and parcels through the USPS. Their leading-edge technology provides 
24/7 list processing management that keeps data accurate. They make complex 
business processes simple; specializing in lights out automation for mail and 
parcel sortation for ecommerce  eVS manifesting and USPS Connect.
Tension Corporation
Booth 716
Tension Corporation is a leader in envelope, printed communications and 
packaging & automation solutions with sales and manufacturing facilities located 
across the United States and around the globe. Their envelopes range from 
standard styles and sizes to unique designs and envelopes that do not enter the 
mailstream. Additionally, their portfolio extends “beyond the envelope,” providing 
customers with a variety of printed solutions such as forms, folders, checks, direct 
mail inserts and other print-on-demand products.
Total Quality Logistics
Booth 532
TQL connects customers with shipping needs with carriers that have the 
available capacity and service offerings. They work with a network of more than 
140,000+ carriers to create greater supply chain efficiencies for their customers. 
This network, combined with their industry leading technology and unmatched 
service, has been the key to their growth, plain and simple.
TRAFFIX 
Booth 517
TRAFFIX (www.traffix.com) is a leading third-party logistics provider serving 
the North American transportation industry since 1979. TRAFFIX offers a suite 
of customizable services including truckload, flatbed, intermodal, drayage, 
expedited, LTL, specialized government services, and managed transportation. 
TRAFFIX’ team of industry experts are backed by best-in-class technology that 
enables them to maximize the value of their client’s freight spend, offer tailored 
solutions, and adapt quickly to changes in supply and demand. 
Tritek Systems, Inc.
Booth 1325
Since 1988, Tritek has engineered and patented, field-proven mailroom 
automation and document imaging solutions that improve productivity and 
mailroom cost-efficiency. Proprietary technology enables Tritek to exclusively 
manufacture a machine that will process the entire mail stream simultaneously 
on the same transport. This technology can be customized to support diverse 
industries. Tritek’s clients include Fortune 100 and 500 companies, government 
and educational institutions, financial services, healthcare, insurance, and 
fulfillment organizations. 
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TZ SMArt Lockers
Booth 543
TZ is not a Locker manufacturer, the Company is a provider of Smart Locker 
solutions typically designed to meet a specific set of requirements or price point.  
TZ provides an end-to-end solution, customized to meet customer needs and 
fully integrated into their back-end systems. As a Smart Locker provider, TZ 
offers solutions to the postal and logistics, corporate, residential and university 
campus sectors for retail click and collect, accountable mail, parcel management, 
inventory management and day storage. 
U-PIC Shipping Insurance
Booth 1216
Founded in 1989, U-PIC Shipping Insurance has revolutionized parcel protection, 
insuring over a billion packages globally. Their coverage extends across the 
US, Canada, and internationally, ensuring parcels are safeguarded against loss, 
damage, and shortage. They are leaders in forging strong partnerships with 
shipping platforms, 3PLs, and the like, seamlessly integrating their insurance 
solutions to streamline and secure their shipping processes, offering their 
customers significant value. U-PIC’s insurance rates are typically 50% - 90% less 
expensive than carrier rates.  
UnifiedAR
Booth 542
UnifiedAR is a global leader in the development of Interactive Print & Direct 
Mail Technology, utilizing the captivating potential of Augmented Reality (AR) 
to transform how brands and businesses interact with their audiences. Designed 
specifically for Printers, Direct Mailers, Marketers, and Agencies, UnifiedAR 
provides a suite of tools that enable the seamless blending of the tactile, trusted 
medium of print and mail with cutting-edge digitally enhanced AR experiences 
that are sure to “WOW” customers and audiences.
United Business Mail
Booth 715
United Business Mail (UBM) is the largest, independent provider of standard 
commingle services in the industry. UBM continues to grow with 48 High Speed 
Sorters in their Chicago facilities and remains the only commingle provider driving 
mail to Carrier Route qualification. UBM is fast, reliable, transparent and will get 
your mail out on time, every time. 
United Envelope
Booth 1306
United Envelope has been servicing both the direct mail and transactional 
envelope markets for over 90 years.   
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US Expediters  S  
Booth 734
US Expediters, Inc. is an established asset based trucking company and brokerage 
operating in North America. With a stated objective of 250 power units by 2025, 
today it operates over 100 company-owned trucks, providing for-hire OTR dry van 
services, drop trailer, team loads, milk-run / multi-drop, and expedited services. 
US Expediters Logistics also has a brokerage that dramatically expands the 
Assets’ capacity and equipment options, including first and last mile, white glove, 
and expedited programs on straight truck and sprinter in additional to traditional 
dry van, refrigerated, and flat-bed options.   
US Mint  S  
Booth 632
The mission of the U.S. Mint is to serve the American people by manufacturing 
and distributing circulating, precious metal and collectible coins and 
national medals, and providing security over assets entrusted to us. The 
Mint also produces coin-related products, including proof, uncirculated, and 
commemorative coins; Congressional Gold Medals; and silver and gold bullion 
coins. The Mint’s programs are self-sustaining and operate at no cost to the 
taxpayer   
US Postal Inspection Service
Booth 1239
The U.S. Postal Inspection Service is the law enforcement arm of the United 
States Postal Service and the oldest U.S. federal law enforcement agency. Their 
mission is to protect Postal Service employees, customers, and infrastructure; 
enforce the laws that defend the nation’s mail system; and ensure public trust in 
the U.S. Mail.  
US Postal Service  S  
Booth 923
Feathered in the USPS sales booth this year will be two Electric vehicles along 
with 3 different charging stations and other very important Sustainability efforts. 
Visit the booth and speak with the team about how they can get you started on 
using their featured Ground Advantage product. The booth also features a game 
where you can win exciting giveaways. The USPS Booth features a fully functional 
Smart Locker that demonstrates the current features available in more than 500 
lockers deployed already and previews some features planned for later in 2024.  
In addition to the Parcel Lockers, the booth will feature the Rapid Dropoff Station, 
an easy-to-use self-service option that allows customers to print Label Broker® 
shipping labels with just a QR code as well as receive acceptance receipts for 
prepaid package drop-offs.
US Postal Service - Supplier Outreach
Booth 328
The Supply Management group would like to educate suppliers on how to do 
business with the US Postal Service. “Let’s Do Business” - how to register to be 
potential suppliers.  

SponsorS
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US Postal Service Retail Station
Booth 943
Take advantage of the free US Postal Service Priority Mail Flat Rate Box at 
participating exhibitors in the Exhibit Hall. You’ll receive free $18.40 postage 
donated by the participating exhibitors below. After you collect your postage and 
box, drop your package off at the USPS Postal Service Retail Station located on 
the show floor in booth #943. The USPS Postal Service Retail Station will be open 
Monday, June 3rd from 9:30 AM to 4:00 PM and Tuesday, June 4th from 9:30 AM 
to 5:30 PM and Wednesday June 5th outside exhibit Hall B. USPS merchandise will 
be available for purchase as well as stamps.
FP Mailing Solutions Booth #1301
Quadient Booth #323  
USPS Consultation Center
Booth 1339
Consult one-on-one with USPS representatives and discover new innovations and 
technologies that will take your business to the next level. Get advice on a variety 
of topics. 
USPS Smart Locker Learning Lab
Booth 1139
The Learning Lab is a dedicated space focusing on the technology of the 
Smart Locker, in which in-depth technical seminars will be held, for shippers 
interested in using the tools to send packages to USPS Smart Lockers. Sessions 
run in rotation during the hours of the trade show floor and are followed by 
appointment slots for one-to-one support time.  
Valpak
Booth 1405
Valpak is the leader in American household data, direct marketing and 
omnichannel media solutions for local and national businesses and brands. 
The nation’s premier direct mailer, Valpak is trusted to drive sales and brand 
awareness through easy-to-measure, results-oriented direct marketing and digital 
advertising solutions that work. Its deep data insights into American households 
allow Valpak to segment and target consumers to mail any household in the U.S.   
Victor Envelope
Booth 535
Victor Envelope Company specializes in custom envelope manufacturing and 
printing with unsurpassed delivery times. They are located in a 250,000-square-
foot facility in the Chicagoland area. They produce envelopes of all sizes and 
styles. They manufacture 24 hours a day to assure their customers receive their 
products on time, every time.  
Victory Packaging  S  
Booth 822
Victory Packaging began as a moving and storage company in 1976 and they’re as 
driven to helping you grow now as they were then. They are built on relationships, 
and their dedicated sales reps know you, work with you and make it simple to get 
the equipment and supplies you need to keep your trucks on the road.  

NATIONAL POSTAL FORUM, JUNE 2-5, 2024 103



SponsorS

Visual Pak Logistics, LLC
Booth 522
Visual Pak Logistics (VP Logistics), a proud division of the Visual Pak Companies, 
has been delivering comprehensive transportation solutions since 2009. 
They specialize in a diverse array of services including Truckload, Flatbed, 
Temperature-Controlled Transport, LTL/Partials, Expedited Services, Drayage, 
and Intermodal. Our advanced Technology suite, equipped with EDI/API 
integration capabilities, alongside a robust selection of GPS and Compliance 
tools, ensures enhanced visibility and structured management of our extensive 
capacity. 
VITRONIC Machine Vision  S
Booth 731
VITRONIC Machine Vision provides companies in the material handling and 
logistics industry the highest speed, most accurate and most reliable products 
for code scanning (any and all relevant codes, including OCR), dimensioning, 
and weighing equipment (DWS). VITRONIC systems are your solution for static 
picking and sorting systems, pallet dimensioning and scanning, and high-speed 
parcel and postal conveyor and sortation warehouse management systems 
(WMS).  
Whittier Mailing Products - WMP
Booth 614
Founded in 1989, Whittier Mailing Products is a leading provider of mailing 
equipment and supplies to the mail and postal industry. The initial product that 
the company created was the Barcode Tagger, a machine that produced bar-
coded tags and labels for routing mail through the United States Postal Service. 
Tray and Sack labels for mail function in a comparable manner to airport luggage 
tags, in that they serve to “route” the mail through the postal system, just as a 
suitcase is routed from the initial entry point to the final airport destination. 
WIPOTEC
Booth 934
Wipotec offers Innovation Solutions for Post and parcel services, as well as mail-
order businesses profit from the modern, intelligent weighing solutions. Wipotec’s 
industrial scales (i.e. catchweighers) and Dimensioning, Weighing and Scanning 
(DWS) systems reliably check your letters and parcels in relation to weight and 
volume. Additionally, DWS solutions scan barcodes and 2D-codes in a fully 
automatic process to extract relevant data across all types of packages. Thanks 
to the highest throughput speeds with impressive high precision, your logistics 
handling is fast and efficient. 
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XMPie, Inc.
Booth 622
XMPie has been serving industry-leading platforms, Commercial Printing 
companies for over twenty years. Harnessing an end-to-end Adobe workflow 
and designed for high-volume high-speed production workflows, XMPie software 
increases efficiencies, reduces labor costs, avoids programming-intensive 
processes, and delivers high performance data-driven document rendering at 
scale.XMPie is Adobe’s most successful OEM partner for high-capacity InDesign 
Server infrastructure. For highest quality effects and color management, XMPie 
users can mobilize the InDesign Server for advanced design capabilities without 
limits. 
Zebra Technologies  S
Booth 1309
Zebra Technologies is a U.S. based, global technology company offering 
products, software, and services used to intelligently connect people, assets 
and data. Offering rugged mobile computers, rugged tablets, barcode scanners, 
printers, RFID readers, and more, Zebra’s industry-tailored solutions help 
customers make informed business-critical decisions for many industries, 
including the USPS. Zebra offers solutions for workforce mobility, tracking high 
value assets, quickly locating spare parts, smart meter deployments, real-time 
staff communications, data capture and more.
Zonos
Booth 1229
Zonos is a tech company that streamlines international commerce for 
businesses. Their platform offers solutions for duties and taxes calculation, 
compliance, and currency conversion, aiming to simplify global sales. Zonos 
helps e-commerce businesses enhance customer experiences by providing 
transparent pricing and automating international shipping processes.
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THANK YOU
To our stellar sponsors, your boundless generosity and 
steadfast support are the secret ingredients that fueled 
the NPF 2024 journey of Connecting at The Crossroads!  
With immense gratitude, we salute each contributor:



ALG Worldwide Logistics
American Litho
AmerIKYP Marketing 
Group
Anchor Software, LLC
Appian
Association for Postal 
Commerce (PostCom)
BCC Software
BlueCrest
BlueGrace Logistics
Booz Allen Hamilton
BOTA, Inc.
Breakthrough
Canon Solutions America
CapStone Technologies
CDW
Cenveo
Click2Mail.com
Compu-Mail
Confirm Delivery, an EII 
Company
Confluent
DataStax
Dell Technologies
Deloitte
Direct Marketing 
Solutions
DirectMail2.0
DPS
EasyPost
Energy Logistics 
Management, LLC
Engineering Innovation, 
Inc.
Envelope Mart USA
Eve International 
Logistics

Fives Intralogistics Corp.
Florence Corporation
FLS Transportation 
Services
FP Mailing Solutions
Freedom
Freedom Trans
FX Logistics, LLC
General Dynamics 
Information Technology
Goelzer Industries
GovCIO
GrayHair Software, LLC
Guidehouse
ICS Corporation
Infosys Public Services, 
Inc.
Intel
International Bridge
International Mailers’ 
Advisory Group (IMAG)
Johnson & Quin, Inc.
KCH Transportation
Kern, Inc.
Kirk-Rudy, Inc.
MagnetStreet
Mailers Hub
Mailers’ Technical 
Advisory Committee – 
MTAC
Mailing Systems 
Technology Media
MBA CSi
MongoDB
National Association of 
Presort Mailers
National Star Route Mail 
Contractors Association
NPI

Package Shippers 
Association
PARCEL Media
PCI
Peraton
Pitney Bowes
Postal Customer Council
Pure Storage
Quad
Quadient
Rancher Government 
Solutions
RFX, LLC
RRD
Ryder Truck Rental
Salesforce
SCLogic
Sepire
ServiceNow
ShipShapes
T-Mobile for Government
Talos Engineered 
Products
TEC Mailing Solutions, 
LLC
The Berkshire Company
Transfix
TransLoop
UiPath
US Expediters
US Mint
US Postal Service
Victory Packaging
VITRONIC Machine 
Vision
World Wide Technology
Zebra Technologies

OUR STELLAR SPONSORS





IS COMING YOUR WAY!
A SYMPHONY OF SOLUTIONS
FROM MAILING ROOMS TO MUSIC HALLS,

Join NPF in Nashville at the
Gaylord Opryland Convention Center

April 27-30, 2025







FROM MAILING ROOMS TO MUSIC HALLS,
A SYMPHONY OF SOLUTIONS
IS COMING YOUR WAY!





We’ll see you next year in 
Nashville, Tennessee

April 27-30, 2025!

THANK YOU 
FOR ATTENDING 

NPF 2024.


