THESPREAD OF REGULATION HAS
SPARKED INTEREST IN JURISDICTIONS
ACROES LATIN AMERICA FROM
INTERNATIONAL DPERATORE, BUT A LACK
OF CLEAR INFORMATION ABOUT LEGAL
FRAMEWORKS, AND DIFFERING LEVELS
OF INTERNET PENETRATION AND ACCESS
TO BANSING MAKES MARKET ENTRY A
DIFFICLLT PROPOSITION

Companies intereated in sxpanding
their operations internationally
hawve a wids range of opportunitiss
in Latin America, but sometimess
the lack of information about
official figures slows them down,
prewenting them from being ons

of the first to participate in the
regulatory processes.

Az Karsn Marcsla Sierre-Hughes
noted, when companies think about
antering a jurizdiction in Latin
Armarica, they will have to consaidsr
a lot of different slements to have a
bettar return on their immestment.

The Vice President of Latin
American & Caribbean at Gaming
Laboratories International {GLI)
focused on thres special topica:

legal framework, fimancial

developmeant izzues and internst
— penstration, whoss numbers differ

significantly from one jurisdiction

to anothar.

LEGAL FRAMEWORK

“Talking about the legal framewaork,

there are several things that |

naad to menticn hars. First of all,
access to accurats information. For
Karen Marcela Sierra-Hughss - those that had besn in our region,
Vice President of Latin America & Caribbesan, gapacially in emerging jurisdictions
Gaming Laboratoriez International LLC wherse there'’s newesr verticals
coming, or jurizsdictions whers
thera’s not a regulatory gaming




dedicated antity, it's vary hard to
access information,” she said.

In rmany of those countriss. -

avan major jurisdictions - the
regulators may not hevs & propar
wabzite whers infarmation can

be sccsszed, making thiz the first
chellengse that companiss will feca.

In tarms of licenzing, Sierrs-
Hughes sxplained that the
proceszes differ a lot betwsan
countries. “Thers are juricdictions
whers they only réguire licences
o operators, who are responsible
for evary part of the busineasz,
including the responsibility that
gaming providers may have on
thsir product,” she sxplained.

“The long distancs won't

wark and, in Letin Americe,
buszinsszs reletionships are bazsd
on trust. That's not only for
privete companiss but aleo for
gowernment entities.

5o, meny companies are trying to
undaratand & country, understand
the potential or do buginess, and

if they try to do it remotsly, they
will haws & vary hard fime. Either
comebody locelly halps you or
wiou take your tims fo get 1o know
thage jurizdictions, sspeacialhy
when there's new marksts opening
and new relations coming. The
best way to participate and ba

part of that comverzation would

be by sctuelly heving a perzsonsl
ralationzhip on the ground”

Becausze of the lack of information,
it'z glzo herd to sccess revenue
data, and sven harder to project
hiowy much revenus companiss can
expsct from their imsestment.

In zome countrnies like Argenfing,
companias will glzo have to teke
into sccount the cost of moving
funds= out of the country. as it's
not an sazy legal or adminiztrative
proceszs and sometimes they will

hawvea to rely on third partiss.
Mavigeting the finencial izsuss in
ths region, Sisrra-Hughes said that
operaetors nesd to think how they're
going to address thiz in differant
countrise: "Operators have to get
raally crestive to reach out 1o clisnts
that don't heve access 1o bank
accountz or credit carda,” she zeid.
For thiz reszon. she highlighted
retail operaticons end said thet
operators are more successful if
they have & bigger retail network.
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IN LATIN AMERICA,
BUSINESS
RELATIONSHIPS ARE
BASED ON TRUST, NOT
ONLY FOR PRIVATE
COMPANIES BUT ALSO
FOR GOVERNMENT
ENTITIES

)

With regard to diversification, sports
betting compriges 70 to 80 psr cent
of the industry in Latin America,

but since the pendamic started,
companiss era focusing on adding

mors content, auch 82 cazing games,

poker and hive studios.

Howewver, Sierre-Hughes seid: “The

challengs iz not only to add contant,

but alzo to teach players how to
play thess games and gst them
attracted when they obvicusly have
&n interast in eports betting”

RESPONSIBLE GAMING

In relation to rezponzibls gaming,
zhe cited that thiz will have a

mejor rals, a3 regulstors will heve
conmnverzations with the imdustry
sbout them being proactive on
how they will eddress thizs izsus
and how they will provs thet
they're in complience.

She highlighted the City of Busnoz
Airez, where thers iz a8 cenification
process not only for operstors

but glso for supplisrs, and Brazil,
where the reguiation says that
aponz betting operstors nead 1o
hawe gn agresment with apors
moniforing essociations.

INTERNET PENETRATHIN

Im Latin America, internst
penstration iz one of the biggest
challengss: owerall, it rangss from
20 to 90 per cent, end cparators
glzo have 1o think about whst kind
of internet eccess people have.

Thers are jurisdictions like the City
of Buenos Airesz, with & 30 per cant
internst aarvices penstration end
an 80 per cent financial services
penstration, while others like

Peru have a 70 per cant internat
penstration, but meinly in the
capital Lima and the surrcunding
sreasz, with just 50 per cent
finencigl incluzion.

Chiles imternst and financial
aervices penstration are B8 per
cent and 30 per cent rezpsactively
ao, naturally, Sisrre-Hughasz aaid
thet it will bs & “resally attractive
jurizdicticn oncs it opana’

To conchoeds, she addsd thet thers
ara other jurisdictions whers
operatorz will nesd to focus on thair
offering, auch sz the Argentinian
province of Mendoza, where the
internst penatraticn is 78 par cant,
but B9 per cent iz mobila only.

“Tha affering haz to ba in mobila
wverzion befors they even launch the
gamsg, 3o thats zomsthing that iz
wery important thers,” zhe zaid. w




