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Your business Il Other brand's current market share | Projected market share
SAMPLE SIZE: n. 236607 [2157 76 weighted] // CUSTOM FILTERS APPLIED: None
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I Your business [l Other brand's current market share © | Projected market share
SAMPLE SIZE: n. 236607 [219776 weighted], GAINS: 12103, LOSSES: 27262 // CUSTOM FILTERS APPLIED: None
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Your business W Other brand's curent market share ! Projected market share
SAMPLE SIZE: n. 236607 [215776 weighted], GAINS: 19253, LOSSES: 577 // CUSTOM FILTERS APALIED: None
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