The New Seller Guide
A 90 Day Roadmap for
New Seller Success

Speed matters—and for Amazon sellers the first 90 days are especially critical. That's
why we invented the New Seller Guide, a set of brand, logistics, pricing, and
promotional services designed to fuel the growth of new sellers.

This guide contains high-level information that will help you start your journey selling
in the Amazon Store.
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Six steps for New
Seller Success

1) Sign up for a Professional selling account
2) Register your brand
3) List your products in the Amazon Store

4) Sign up for Fulfilment by Amazon (FBA)

5) Attract customers through deals, coupons and
ads

6) Manage your Account Health and Automate your
Pricing
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1) Sign up for your
Professional Selling
Account

With two selling plans available, Amazon offers you the flexibility to sell one item or
sell thousands. Before you begin registration, decide which plan is a better fit for your
business. Don’t worry about making the wrong choice - you can change plans at any
time. Also keep in mind that, in both cases, additional selling fees apply.

Individual vs Professional Plan

Individual Plan Professional Plan

$0.99/item sold $49.95/ month*
(excl.GST) + additional selling fees (excL.GST) + additional selling fees
= You plan to sell fewer than 50 items a « You plan to sell more than 50 items a month
month

« You want to advertise your products

» You'restill deciding what to sell « You want to use advanced selling tools eg. APIs and

+ You don't plan to advertise or use advanced reports

sellin g tools *If you expand to sell in other worldwide Amazon Stores using merged accounts, you
will pay the equivalent of $39.99 USD per month, split proportionately across each
country or region in which you have an active listing and charged separately in each
local currency. You can downgrade at any time. For more information, see Monthly
subscription fee FAQs and Merging Accounts for more details.

Verify your identity

You must complete identity verification to become successfully registered as a seller
on the Amazon Australia store. Follow this step-by-step guide and the tips on each
page to help prevent delays in your registration.

Ensure you are ready with the following:
e Business email address or Amazon customer account
e Chargeable credit card
e Government ID (identity verification protects sellers and customers)
e Tax information
e Phone number
e A bank account where Amazon can send you proceeds from your sales
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https://sell.amazon.com.au/pricing
https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/SIV_Guide_1.pdf?initialSessionID=358-1215524-5059315&ld=EMAUSOA-FBA-Kickstarter-Campaign-CTA&ldStackingCodes=EMAUSOA-FBA-Kickstarter-Campaign-CTA

2) Register your brand

If you own a brand, Amazon offers tools to help you build, grow, and protect it. After
enrolling your brand in Amazon Brand Registry, you can use A+ Content to showcase
your products and tell your story on Amazon product detail pages. Use A+ content to
add videos, enhanced images, and product comparison charts that inform and inspire
customers.

A+ Content Storefront

Eligibility Criteria:

Pending or Active Trademark

Trademark must be in the form of a textbased mark (word
Mark) or an image based mark

Educational Resources

How to

enrol your
brand in
Amazon

Brand

Registry

Watch a step-by-step @

video on how to enrol
your brand in Amazon
Brand Registry

Amazon
Brand
Registry
Guide

Learn how to enrol in
Brand Registry and access
a wide range of Brand
Owner benefits
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https://sell.amazon.com.au/brands
https://brandservices.amazon.com.au/brandregistry
https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/Amazon_Brand_Registry_Guide_.pdf
https://www.youtube.com/watch?v=RNy_Qb5vSqk

3) List your products

To sell a product on Amazon, you must first create a product listing. Either:

1.Match an existing listing (if somebody else is already selling the same product on
Amazon)
2.Create a new listing (if you are the first seller).

What you need to start listing products

In most cases, products must have a Global Trade Item Number (GTIN), such as a UPC,
an ISBN, or an EAN. Amazon uses these product IDs to identify the exact item you're
selling. If you match a listing, you won't need to provide a product ID since it already
exists. If you're adding a product that's new to Amazon, you may need to purchase a
UPC code or request an exemption.

Listing Guide

{fétégolriés and products that r;equire approval
Amazon i Amazon
| Listings Listings

Starter
] Guide

A R LTI 53 B S B3 LN At (R 5 AMEIn, B SHSN TSRS, B, (IR S b

Product e areas b sl et g et T oot e o
Detail Page ;

| Guide
Learn how to list your 1
products on Amazon and
the requirements for a
successful launch

A guide to creating great
product detail pages.

Applying to list existing products that require approval

Te spptya las 5 prochoct Shat slenady sty in Amason's eataloges ard s spprovad, foliom theu tisps

Fraes e Sofler Carfral bt g, <ok o B Cafiliopen romw ird walodt A o Frodduct
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https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/Listings_Starter_Guide_22_06_23_.pdf
https://sellercentral.amazon.com.au/help/hub/reference/G200333160
https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/Amazon_Listings_Product_Detail_Page_Guide.pdf

4) Enrol in Fulfilment
by Amazon

Solve shipping, returns, and customer
service

With Fulfilment by Amazon (FBA), you can store products in Amazon's network of
fulfilment centers. When a customer places an order, we pick, pack, ship, and provide
customer service and returns. The program can help you reach customers and stay
focused on growing your business. You could also be eligible to try FBA with the FBA
New Selection Program in which you can qualify to get free monthly storage and free
removals for all eligible, new-to-FBA parent ASINs for a limited time. T&Cs apply.

Why should you use FBA?

Fast and convenient delivery choices

e Amazon Prime members love free expedited shipping on
Prime-eligible orders

: / e Amazon.com.au customers enjoy free Australian shipping on
' D eligible orders over $59
—.—.: e Customers can also combine your orders with other products

fulfiled by Amazon to qualify for free shipping
o FBA listings are eligible to display the Prime shipping badge

Flexibility to help you scale quickly

e No minimum for the number of products you send

e Multi-Channel Fulfilment allows you to sell from your own
site or third-party e-commerce sites with Amazon picking,
packing, and shipping to your customers
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https://sell.amazon.com.au/fulfilment-by-amazon
https://sell.amazon.com.au/fulfilment-by-amazon/new-selection-program
https://sell.amazon.com.au/fulfilment-by-amazon/new-selection-program
https://sellercentral.amazon.com.au/help/hub/reference/GWHQRT98SAZC29VQ

e Cost-effective pricing

you're charged for storage space and each order we fulfil. Fees

A Pay as you go and simplify your fulfilment costs. With FBA,
- for Selling_on Amazon and optional services may apply.

Trusted customer service and returns

e Provide world-class, 24/7 customer support to your
customers
& e FBA customer support: Our customer support is available
i 24/7 via phone and email
‘ e FBA returns: Our customer service also manages product
returns for FBA products sold on Amazon.com.au

Educational Resources

AY

Th [
e L]
Beginner’s Fulfilment

| Guide to by Amazon

Fulfilment by works
Amazon

A guide to help sellers Learn how FBA works
and where to access

start their journey with T
Fulfilment by Amazon. additiona ools : -
and resources. @
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https://sell.amazon.com.au/pricing
https://sell.amazon.com.au/pricing
https://sell.amazon.com.au/pricing?ref_=sdau_fba_main_pricing_other#other-costs
https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/Guide_to_FBA.pdf
https://sellercentral.amazon.com.au/learn/courses?ref_=su_course_accordion&moduleId=2e62ecf5-173e-4bb5-9330-2f10e6f9ec3d&courseId=072ce63b-d454-4b94-8838-eaee133e3b0b&modLanguage=English&videoPlayer=airy

5) Attract customers
through deals,

coupons and ads
Advertising

Turn browsers into buyers

Sponsored Products are cost-per-click (CPC) ads that promote individual product
listings on Amazon and select premium apps and websites. You can create a campaign
in just a few minutes, even if you've never advertised before.

Benefits of Sponsored Products:

e Help drive sales with a few clicks

e Encourage informed buying decision

e Manage ads for your specific needs

e Optimise for your budget

o Advertise smarter with informative insights
e Reach consumers with relevant messaging

New advertiser success guide

New advertiser success
guide

Your step-by-step guide to getting started with Sponsored Products.

Here are the themes we'll cover in this guide - .
Complete
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https://advertising.amazon.com/solutions/products/sponsored-products?ref_=a20m_us_gw_df_z3_p_sp

Deals

Deals help to increase the visibility of your eligible ASINs to customers and are set up

from the Coupons dashboard in Seller Central.

Benefits of Deals

e Participate in Amazon Marketing Events
e Help increase sales across your brand

o Highlight products in Amazon.com.au search results

e Help improve discoverability of your brand and products

Coupons

Coupons help to increase the visibility of your eligible ASINs to customers and are set
up from the Coupons dashboard in Seller Central.

Educational Resources

Deals
Quick
Start

Guide

Learn how to increase
your sales and traffic by
using deals on eligible
products
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Coupons
Quick
Start
Guide

Learn how to increase the
visibility of your eligible
ASINs with coupons
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https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/Deals_Quick_Start_Guide_1.pdf
https://m.media-amazon.com/images/G/35/sp-marketing-toolkit/Sellerfacingguides/Coupons_Quick_Start_Guide.pdf

6) Manage your
account health and
automate your pricing

Account Health

The Account Health page provides an overview of your selling account’s adherence to
the performance targets and policies required to sell on Amazon. To ensure that we are
delivering a great experience for our customers, action may be taken if sellers do not
comply with these targets.

Account Health e
S S ———————
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What is Account Health Rating?

The Account Health Rating (AHR) is a new feature that helps you monitor your account
health based on your adherence to Amazon's selling policies. To maintain ‘Good’
account health, address all the policy violations in a timely manner. If your AHR is ‘At
Risk' or ‘Critical’, your account may be at risk of deactivation. To learn more about the
AHR, visit Account Health Rating; Frequently asked questions.
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https://sellercentral.amazon.com.au/help/hub/reference/G200285250

Automate Pricing

Did you know that you can use Amazon's free Automate Pricing tool to adjust your
prices quickly and automatically to help your pricing remain competitive?

Automate Pricing_allows you to automatically adjust prices on SKUs in your catalogue
in response to events such as the Featured Offer (Buy Box) price, without having to
revisit the SKU every time you want to change your price. Choose the listings you want
to enrol, set price limits, and let Amazon help keep your prices sharp 24 hours a day, 7
days a week—while you focus on other aspects of your business.

Benefits

e Move Fast - Automatically change your prices in response to the events you choose
e Price Competitive - Potentially increase your likelihood of becoming the Featured

Offer
e Stay in Control - Safely price between the minimum and maximum price guardrails
you set
e Do More - Automation gives you more time to focus on other aspect of your
business
Automated Pricing Rules
(T e iy i e et oy st
TS N - e

Educational Resources

Automate Pricing “ ™

amazon seller university
Create a new pricing rule

1 Choose rule type and
name

Automate pricj $ eate custom
rule

2 Marketplaces
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https://sellercentral.amazon.com.au/automatepricingv2/pricingrules/ref=xx_mars_dnav_xx?mons_redirect=stck_reroute
https://sellercentral.amazon.com.au/learn/courses?ref_=su_course_accordion&moduleId=d444a933-e839-49e3-ba9d-3dd16ceb6299&courseId=8bedc76c-9ae9-46e2-bd99-9a21e22bd165&modLanguage=English&videoPlayer=airy

