
SAMPLE MCQ 

Q1. Export marketing is undertaken on ___________ 

      ननमयात वलऩणन ___________ लय केरे जयत े

 

A. Large scale/ भोठ्मय प्रभयणयत 

B. Small scale/ रशयन प्रभयणयत 

C. Medium scale/ भध्मभ प्रभयणयत 

D. Zero scale/ ळून्म प्रभयणयत 

 

 

Q2. ________________ includes various taxes and duties which restricts free flow of goods from one country to another.  

______________ भध्मे वलवलध कय आणण कताव्मे वभयवलष्ट आशेत जी एकय देळयऩयवून दवुऱ्मय देळयत लसतूूंच्मय लयशतुकीव प्रनतफूंधधत 

कयत.े 

 

A. Trade dispute/ व्मयऩयययचय लयद 

B. Trading bloc/ टे्रडड ूंग ब्रॉक 

C. Trade barrier/ व्मयऩयययचय अडथऱय 
D. Trade regulations/ व्मयऩयय ननमभ 

 

 

Q3. IEC code number is issued by ___________. 

       आमईवी कोड क्रभयूंक ___________ द्लययय जययी केरय जयतो. 
 

A. DGFT/ डीजीएपटी 
B. Mate officer/ भेट अधधकययी 
C. Government of India/ बययत वयकयय 
D. Chief officer/ भुख्म अधधकययी  

 

 

Q4. _____ means policy relating to exports and imports.  

        _____ म्शणजे ननमयात आणण आमयतीळी वूंफूंधधत धोयण.  

 

A. Export policy/ ननमयात धोयण 

B. Import policy/ आमयत धोयण 

C. EXIM policy/ एक्झिभ धोयण 

D. Trade policy/ व्मयऩयय धोयण 

 

 

Q5. Price means the expression of value of utility of commodity in terms of _____. 

ककूं भत म्शणज_े_______च्मय दृष्टीने लसतूूंच्मय उऩमुझततेच्मय भूल्मयची अभबव्मझती. 

A. Cost/ ककूं भत 

B. Product/ उत्ऩयदन 

C. Money/ ऩैवय 
D. Demand/ भयगणी 

 

 

Q6. Export houses were introduced by the government of India in year  

      ननमयात घये बययत वयकययने _____ भध्मे आणरी 
 

A. 1980/१९८०  

B. 1940/१९४०  

C. 1970/१९७० 

D. 1960/१९६० 

 

 

 



Q7. For payment purpose special scheme is provided by DGCI&S that is ____.  

       देम देण्मयच्मय उद्देळयन,े डीजीवीआम आणण एव द्लययय वलळेऴ मोजनय ददरी जयत े____.  

 

A. SEZ/ वेि 

B. EOU/ ईओम ू

C. PISS/ ऩीआमएवएव 

D. STP/ एवटीऩी 

 

 

Q8. campaigns are needed in overseas market for large scale marketing of the product. 

       उत्ऩयदनयूंच्मय भोठ्मय प्रभयणयत वलऩणनयवयठी ऩयदेळी फयजयययत भोदशभेची आलश्मकतय आशे. 

 

A. Sales/ वलक्री       
B. promotional /  जयदशययत     

C. exports/ ननमयात        

D. imports/ आमयत 

 

 

 

Q9. Market research is needed in order to determine the position of the ______________ 

        ______________ ची क्सथती ननक्श्चत कयण्मयवयठी फयजयय वूंळोधन आलश्मक आशे. 

 

A. Product/ उत्ऩयदन         

B. Items/ वूची        
C. Market value/ फयजयय भूल्म       

D. Margin Value/ भयक्जान भूल्म 

 

 

Q10. Marketing research may be conducted to _______ better & appropriate packaging  

          for the consumers. 

            _______ अधधक चयूंगरे वलऩणन वूंळोधन आमोक्जत केरे जयऊ ळकत े

 

A. Export / ननमयात    

B. Import/ आमयत        

C. Design/ आकुा नतफूंध      

D. Product/ लसतू 
 


