SAMPLE MCQ

Q1. Export marketing is undertaken on

e faqurer I Fel ST

A. Large scale/ #TSIT JATOTA

B. Small scale/ oIgTeT HHATOTTT

C. Medium scale/ HEIH THTOTT

D. Zero scale/ [T JHTUIA
Q2. includes various taxes and duties which restricts free flow of goods from one country to another.

aed Tafaer &Y 70T heled FATTASE T ST Toh RIS GET ST TETAT ATGJhIe Ficia e

F.

A. Trade dispute/ SITIRTAT dTg

B. Trading bloc/ Zf33T selien

C. Trade barrier/ SIMARTAT ISYUBT

D. Trade regulations/ SITIR f@a#

Q3. IEC code number is issued by .

DGFT/ Sreluwmer

Mate officer/ AT 3TTaHRY
Government of India/ TRd TR
Chief officer/ F& AR

Sow>

Q4. means policy relating to exports and imports.

FeuTa [T 3mfor 3mardiel gefera &R,

A. Export policy/ f&aTd &iRor
B. Import policy/ 3T €ROT
C. EXIM policy/ Tfdetar €iRoT
D. Trade policy/ TR &OT

Q5. Price means the expression of value of utility of commodity in terms of

e FguTet T TN TN 3UGFATTAT HeATd AT,
A. Cost/ fhaa
B. Product/ 3c9reesT
C. Money/ ¥&r
D. Demand/ #FETOf

Q6. Export houses were introduced by the government of India in year

GRIGEIE LG EECIEG AL 30T

A. 1980/2%¢o
B. 1940/¢2R%o
C. 1970/2Ro
D. 1960/2R¢&0



Q7. For payment purpose special scheme is provided by DGCI&S that is .
S SUATTAT 35T, SISTAT3M 70T T gaRT faRIy AratedT feell S

A. SEZ/¥sT

B. EOU/$3Mg

C. PISS/ dr3mauaTyH
D. STP/THEM™r

Q8. campaigns are needed in overseas market for large scale marketing of the product.

SCUTEATTAT ATSIT YATUNA [AUUTATATSr Rl STSTRTT AT 3Taedehar 3me.

A. Sales/ fashr

B. promotional / SITTEITe
C. exports/ =T

D. imports/ AT

Q9. Market research is needed in order to determine the position of the

A T ARTd FIoIraTS! ST AT TaRTH 3TE.

A. Product/ 3cqrceT
B. Items/ IaY
C. Market value/ SITSTI Hed
D. Margin Value/ A Hear
Q10. Marketing research may be conducted to better & appropriate packaging

for the consumers.

37 el faUuTeT TN 3mANToId shel ST Teha

A. Export /ot

B. Import/ 31T

C. Design/ 3T&pfcraer
D.

Product/ qE]



