SAMPLE MCQ

Q1. more than any other business function, deals with customer.
SR PIVTCATET STTHTT HIATIETT ITgahiel cTdER aa.
A.  System/ faeea
B. Focus / Blehd
C. Marketing/ faquret
D. Designing/ 3&=T

Q2. Many people think of marketing only as selling and

T A AT AR $aes faeh 3nfor FIATT

A.  Buying/ @r

B. Purchasing/ @Er

C. Designing/ f3smafasr
D. Advertising/ STfgre

Q3. The marketing manager is very much associated with product planning and video

TqquTe SgaEUTash Scdret fodrster 3Mfor fegfeai TE G Helg 3.
A.  Development/ fasra
B. Needs/ I_ST
C. Functions/
D. Activity/ fohameema

Q4. The marketing manager must be aware of the inter-relationship of the

A. Business/ egqdra
B. Firm/ w&
C. Nature/ fgst
D. Market/ dTaIY
Q5.Strategic Human Resource Management isthe _ management of people.

o egwet RAN Heoiee 7=goret AR STTEUTI.

Reactive/ Ufafsrarcaen
Proactive/ Tfsh

Rigid/ FaR

All of the above / a¥reT T
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Q6.

Q7.Th

helps in estimating and meeting the future manpower needs of organization.
FeEAAT HITSATATS HTTBIAT HTRIehcT™ IeTHTeT HIGUIT 30T
& U7 UG Fed .

A. HRM/ TI3IRTH

B. HRP/ T3y

C. HRD/ HITa HaTH fashre

D. None of the above/ GRIeTtehr HIOTET AATET

e type of leadership who takes all decisions by himself and expects to be obeyed by his subordinates.

S e Uenerd fAoTr Ot 0T careT FHiesaiensgs AT UTelel HRoATd 39T

ERGIGHINC
A.  Consultative style/ TeeeTR el
B. Bureaucratic style/ st 2mgretelr
C. Autocratic style/ Wnﬁ’l‘%ﬁ’r
D. None of the above/ a{ierd<hr FTEET ATEY

Q8.skills to plan ,organize, direct, co-ordinate, control are known as

ST, gufed YcaeT, §Fead, [AI=0T IT ST 31T FgUTdTd

A.  administrative skills/ TRmERITRI T

B. negotiation/ aTeTaTEr

C. academic skills/ QgTfOTerenterer

D. emotional skills/ $TTafaiereptere
Q9.The Service marketers face challenges of

o 0w >
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Intangibility / 3T
Tangibility/ fE2Rar
Seviceability/ SaT&THaAT
Delivery/ faaRor

Q10.marketing involves marketing the product to a small selected segment.

Ut ALY ScuTeTaT BT [Aasear fasmees ARk 1.

A
B.
C
D

Global/ Fefierer
Image / Ifai#T
Niche / &T=ITaT
None of the above/ a{ieTdHIFEIRTET



