Planet Aware seal - Criteria and principles

Brands are eligible for the Planet Aware seal if they meet a certain set of criteria in all 4 pillars.

MUST HAVE CRITERIA: are table stakes requirements foday. Brands must meet ALL to quality.

ADDITIONAL CRITERIA: are feasible today but are proctices demanstrating a hi
must mest A CERTAIN NUMBER to qualify.

1. SUSTAINABLE INGREDIENT SOURCING & FORMUL

Brands must meet ALL of the must-have criteria across the below sub-topics

 level of brand engogement. Brands

Products concerned
ingredients and do not include (less than 5mm)
highly impactful (eg. hthalates, che I UV filters - pl list on the banned dients list tab).
Limit formulalife cycle impacts

I3 Products using paim. 100% of paim oil and il (RsPO) segregated mandatory
w
=
-3 i contif
o Products using palm oil Atleast 30% p RSP
w
z Source ingredient sustainably h ully . e
I
| N
»n g their members of the Resp: A Initiative (if not
g

Finished products of the brand are not tested on animals in any part of the world by the brand (aligned with EU reguiatory requirements).

Respect of biodiversity and animal
welfare v v
Species of Wild (CiTES). Addi brand + relative i resources.
other brands can meet any 2 of the additional criteria (small brands at least 1).
Sub-topi Products concerned
For 40% of i by mass impacts
(LA (15014040), P land, biodiversity, water).
30% of of the four most. products (alcohol, il their derivatives,
pact bio-tech
S Apply at least 6 out of principles in il suffice).
&
= Rinse~off products 80% of total rinse~off products sold (by sales) i ith bi dc ingredients.
-3
[3) P Sephora at least one no-rinse off product as an alternative to products traditionally using rinse-off, that is 30% or more of
E' (e e B
z o Sephora at least formul product using a ot of water
E
=) ing are of g
< y toidentity most pply
100% of natural ingredient palm, cocoa, soy, viscose)

Source ingredients sustainably

Trace 70% of total mass of ingredients used in all formulations to country of origin

2. SUSTAINABLE PACKAGING

Brands must meet ALL of the must-have criteria across the below sub-topics

Products concerned Criteria
T actions packaging (g
light weighti i etc)
100% of , or non-salable PR outreach
ining the program)
Reduce packaging

< 0% of individual " material optimzing weig " y s used, ts size mustbe
= minimized according to the criteria ratio
= = i forgit
&
w
> 50%of
= 100% of skus: set (recyclable, refillab
-
[}
2
s Drive circular models. PEAE e ity lability (50% for

Plastic parts of packaging use at least 30% of PCR content

100% of made of party o perC)

Use more sustainable packaging 100% of inks used are vegetable, water or UV based no Vo
materials:
aretoxic
Eiminate impactiul and particularly
promotional sets/sizes unless specified)
Products concerned

100% of SKU:No secondary packaging
< 75% of product packag ircularity Jabilt ity (50%for P
3
[ Drive clrcular modols 9 100% of product px EaeET Jabill ity (76% for
&
E
F3 Use more sustainable materials: ised loast 30% of Recycled (PCR) or
o 50%of Recycled (PCR)
(=l  Further maximize recycled content L 50%of Recycled (CR) or other y i I
= across packaging materials Glass packaging is made at least 20% recycled (PCR )
=)
< p— T plastic-free packaging, if rep! P ipact alternatives (for example, aluminum or glass produced with low carbon

materials: energy, paperboard)

Eliminate plastic

samples o

Other packaging type:

Reduce unnecessary material and

packaging mass, use sustainable
materials, drive innovation




MUST HAVE CRITERIA

ADDITIONAL CRITERIA

3. CORPORATE COMMITMENTS & PRA

Brands must meet ALL of the must-have criteria across the below sub-topics

Products/brands concerned

Criteria

Sub-topic
Measure and Reduce Carbon

Footprint

Assess and reduce corporate

environmental impacts|drive
posi
targets, and disclose progress

impact - measure, set

sustainable sourcing strategy

Have calculated Scope | and 2 emissions.

brands within large multi-brand

parent companies

targets for at least Scopes 1 and 2 (with a planned date for Scope 3), verfied by a third party.

brands within large multi-brand

parent companies

Al
Large brands and brands within
multi-brand parent companies
where sourcing is managed at

corporate level

Brands must meet at least 4 of the following adik

Sub-topic

Measure and set targets:

Assess and reduce corporate

environmental impacts/drive

positive impact - measure, set

targets, and disciose progress

Implement for positive impact:

Assess and reduce corporate
environmental impacts/drive
positive impact - implement

actions and seek out certifications

Have sustainable practices and

ways of working

Financially support best practices
for environmental protection and

impact solutions.

Products/brands concerned

Al
Large brands
Al

Sustainable sourcing strategy

Monitor top10 (by Tier ] suppli

nal ¢

eria, of which at least 2 from the two “Assess and reduce environmental impact” sub-

Criteria

Have set near-term SBTitargets for Scopes 1-3

g least an - rating
Have a No Deforestation commitment / policy

. 1 iture/ biodiversity | water, toidentify
hotspots to tackle

Jaction plan d impacts ge, etc)
Have a 3rd par related to. (. carbon neutral operations, carbon neutral shipping)

in energy efficiency of operations
dby 1

(e.g.REI00)
Manufacture 50%# of SKUs locally
Take ction to protect biodiversity andor restore and regenerate land used in the value chain at scale

to

level or for all products in portfolio
inthe

of ecodesign improvement to be provided by brand)

or code of

impacts
Sourcing: Map the supply chain to identify all Tier 1 suppliers

Tier suppliers” (eg.Ecovadis)

the SEDEX (SMETA)

audits using e.g.

/ (eg.reusable/ boxes)

log
Join coalition aiming to identify packaging impact reduction, such as SPICE, Ellen MacArthur foundation

Ccommit /est in solutions

‘Commit to giving at least 1% of brand profit p o year and ongoing (it brand is
under 25M in annual revenue for Sephora sales, they must give a minimum of 25K per year). Donation amounts are based on profitfor the prior year

donated by end of the following year

4. CONSUMER INFORMATION & ENVIRONMENTAL LABELING

Brands must meet ALL of the must-have criteria across the below sub-topics

MUST HAVE CRITERIA

ADDITIONAL CRITERIA

Sub-topic

Provide environmental information
toconsumers

Educate consumers about

sustainable behaviors

Products concerned

Criteria

through QR code if needed) and online, including at least 2 of the following
(brand shouid be working towards all):

carbon emissions,

2. information about traceability of ingredients,
3. i scoring (proprietary brand, 3

4. type of materials used in primary and secondary packaging,

5. production location,

6 % i i (recycled, biobased

7. environmental/social certifications

8 Recyclinginstructions

100% Provide clear recyclability iie. how to properly dispo

Brands must meet at least 1 of the following additional criteria from any of the sub-topics below

Sub-topic

Partner with or inform about external

tools or resources

Provide environmental information

toconsumers

Educate consumers about

sustainable behaviors

Products concerned

Criteria

Partner resources products, or g

online materials, social media, on packaging etc.)

(g through QR code if needed),
ingredients, (proprietary to the brand, y o ), type of materials usedin
primary and secondary packaging, production location, % content (recycled, i packaging,
i INCI st of inarediient
Participate in sector-wide initiatives to pr
p life ¢ roles in



